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ABSTRACT: This study is aimed at determining the relationship between subjective norms, attitude, perceived of behavioral 

control and entrepreneurship tendencies towards students majoring in non-business studies. Data of the study was collected 

through questionnaires from 318 students at National University of Malaysia (UKM). Based on regression analysis, study found 

that attitude towards entrepreneurship has the strongest effect on entrepreneurship tendency among students majoring in non -

business. The finding of this study provides information to higher institutions on improving strategies to increase entrepreneurial 

intention among students majoring in non-business.  
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I. INTRODUCTION  

Entrepreneurship has played an important role in economic growth and social stability in many developed countries. In Malaysi a, 

there is a growing wave in the development of entrepreneurship among the population over the years. Entrepreneurship includes  

the process of planning, launching, managing and running a new business, for example a start-up company that offers a product, 

process or services [1]. Entrepreneurship is applied with the intention of taking possible risks when managing a business aimed to 

gain profit. An entrepreneur is also known as a leader in business and a creator of new business ideas and strategies. Entrep reneurs 

perceive new business opportunities as carter new market and they often show a positive bias in their perception for example a 

bias towards finding new possibilities and unmet market needs and a risk-taking attitude that makes it easier for them to exploit 

those opportunities [2] 

The role of entrepreneurship in the economic growth of a country is a statement that has been supported by evidence and 

empirical data such as increased employment opportunities, reduced unemployment rates, increased exports, increased 

competitiveness and stability of the economic base. In fact, entrepreneurship has a strategic role in supporting Malaysia’s goal of 

becoming a developed country based on innovation and knowledge by creating job opportunities and increasing income among 

the people [3]. The effect of the creation of new job opportunities will be better if done by graduates of higher education including 

technical training centers who have just graduated because this group is usually labeled as job seeker rather than job creato rs. 

This situation can help reduce economic pressure caused by limited existing job opportunities [4] due to the depen dence of higher 

education graduates on existing job opportunities in the public and private sectors [5]. Therefore, increasing the number of higher 

education graduates who become entrepreneur if a national agenda that is receiving the government’s main attention based on 

the large amount of allocation channeled for this goal. In addition to benefiting the Malaysian economy, entrepreneurship allows 

individuals to achieve self-satisfaction in achieving personal goals [6] including financial goals. This has been proven in a 

comparative study which found that graduates who became entrepreneurs earned a higher monthly income compared to 

graduates who became employees in fields that were not same as their specialists’ qualifications [7].  

To encourage entrepreneurial participation among the people, various strategies were carried out by the government such as 

applying entrepreneurship as a subject in every course where most program targets higher level students [8]. This is because 

students who will graduate will need a job. When the job opportunity market is getting more challenging, early exposure to 

students to become entrepreneurs after finishing their studies is a proactive approach. Apart from that, the study of 

entrepreneurial tendencies among students at the higher education level allows individual tendencies to be identified at an earlier 

stage and intervention actions can be taken to ensure that the agenda of producing more entrepreneurs can be taken to ensure 

that the agenda of producing more entrepreneurs can be realized. Intervention at an earlier stage for an individual will be able to 

increase the possibility for the individual to choose entrepreneurship as a career [9]. Compared to students at the level of after 
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school, interventions for students at the secondary and primary school levels may be less appropriate because students at this 

level are considered immature in assessing challenges and issues related to the real world of entrepreneurship[10].  

This study is significant for institutions of higher education because it is an institution that plays an important role in providing an 

ecosystem that is suitable for training and sparking entrepreneurial interest among students [11]. Institutions of higher edu cation 

that can play an effective role in encouraging students to enter the field of entrepreneurship can help the agenda of the Malaysian 

Education Development Plan (2015-2025) for National Higher Education. The plan puts one of the leaps to be achieved is to have 

graduates who are holistic, entrepreneurial and balanced. This surge aims to produce more alumni who are job creators.  

This research was conducted on undergraduate students who are studying in the field of computer science, engineering and 

architecture. According to [12], research on the factors of youth entering entrepreneurship field is a research gap that has not 

been fully filled. In addition, entrepreneurship among higher education graduates is the current focus of the government in 

producing more job providers instead of job seekers. As a study on entrepreneurial tendencies that uses individuals as the unit of 

analysis, [13] asserts that the success of a country’s entrepreneurial agenda is the reflection of the level and activity of 

entrepreneurship at the individual level website. 

 

II. LITERATURE REVIEW 

a. Entrepreneurial Tendency Factors 

The literature on individual tendencies towards entrepreneurship can be divided into two main trends based on the causal factors 

studied, namely individual factors and environmental factors [14]. According to [8], environmental factors are not factors causes 

of entrepreneurial tendencies among students. Hence, this focuses the review on the individual factors that influence 

entrepreneurial tendencies namely subjective norms, entrepreneurial attitudes and perceived behavioral control.  

Literature debates that successful entrepreneurs are individuals who can detect business opportunities[15] and wisely manage 

risks to achieve profit goals to meet market needs. The variety of definitions about entrepreneurs are not opposed to each other, 

rather the variety of definitions shows that entrepreneurs are individuals who have various characteristics that can be ident ified 

either in the orientation of thinking and behavior. The implication of the definition of entrepreneur and entrepreneurship research 

is that entrepreneurial characteristics in individuals are often used as independent variables in predicting the choice of 

entrepreneur as a profession.  

A study among university students, [16] found that a student’s decision to become an entrepreneur is greatly influenced by their 

attitude and intention towards entrepreneurship. The predictor variables in their study were a person’s intention such as the  

intention to choose an entrepreneur as a profession is influenced by attitudes towards behavior, subjective norms and perceived 

of behavior control.  

In addition to the Theory of Planned Behavior, entrepreneurship studies also use Theory of Event by Shapero and Sokol publish ed 

in 1982. Intention is also reported to be a strong factor in influencing an individual’s decision to become and entrepreneur [17,18]. 

Besides, intention shapes the thoughts, feelings and actions of an individual in making the choice to become an entrepreneur [18].  

The individual factors of choosing entrepreneurs as a profession have been extensively [6,8,11,16,19]. This is because, individual 

characteristics influence their decision to become entrepreneurs [6]. The literature also shows various demographic factors b eing 

the focus of researchers in seeking certainty about the factors that can predict individuals choosing entrepreneurs as a profession. 

This includes gender [19], ethnicity [10], family [11], religious believes [6] and many more. Based on the criticisms given to trends 

that study demographic factors as a factor in entrepreneurial tendencies, this study is based on the framework of the Theory of 

Planned Behavior that examines individual attitudes as determinants of entrepreneurial tendencies. Studying individual attitudes 

related to entrepreneurial tendencies are more appropriate approach compared to studying the relationship between 

demographics and entrepreneurial tendencies [4].  

b. Subjective Norms towards Entrepreneurship 

Subjective norms are reflection of the individual’s perception of the social influence formed by the surrounding people in deciding 

to perform an action. If the people around have a positive impression of the individual who ventures into entrepreneurship, then 

the individual’s tendency towards entrepreneurship will increase. This is also acknowledged by studies that found the absence  of 

social encouragement from people around is one of the reasons why individuals are not interested in becoming entrepreneurs  

[14]. On the other hand, individuals who receive social support are significant factor in forming a tendency towards 

entrepreneurship [20]. The influence of subjective norms that most influence entrepreneurial tendencies is family, important 

individuals in a person’s life including friends, reference models and mentors [21].  
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c. Attitude towards Entrepreneurship 

Entrepreneurial attitude describes an individual’s feelings towards entrepreneurship whether positive or negative. In other words, 

individuals who have a positive attitude towards entrepreneurship will be more likely to become entrepreneurs. This is also 

acknowledged in previous studies that individuals are not interested in entrepreneurship because they think the process of 

establishing a business is difficult [14]. Entrepreneurial attitudes influence entrepreneurial intention among students. This is 

supported by [16] that concluded in the study on Indian students. The attitude towards entrepreneurship is something that can  

be formed through the application of entrepreneurial elements in the curriculum followed by students [22]. This is because an 

entrepreneurial attitude is a view or behavior formed based on past experience towards things that will be done in future [23].  

d. Perceived of Behavioral Control 

The perception of behavioral control is linked to the individual’s perception of obstacles and difficulties that need to be faced to 

do a task. For individuals with a high perception of behavioral control, this is seen as a positive challenge. Those individuals believe 

that entrepreneurship allows them to prove their ability to be leaders, perform strategies to achieve personal goals and chal lenge 

their own potential [24]. To become an entrepreneur, the obstacles that must be overcome especially among new entrepreneurs 

are a normal thing. For example, the lists of barriers to set up a business is access to financial assistance and important information 

related to the business venture, high operating costs including labor costs and fluctuating inflatio n as well as insufficient 

knowledge in business management. In addition, personal obstacles towards becoming an entrepreneur are the attitude of being 

satisfied with the current paid income, preferring a fixed paid job, having no interest in becoming an en trepreneur and not having 

the knowledge to start a business [14].  

e. Entrepreneurship Tendencies 

Previous studies have described the concept of entrepreneurial tendencies which is used as a basis for evaluating the behavior of 

individuals who have not yet earned the title of entrepreneur. Thus, entrepreneurial tendency refers to an individual’s conscious 

thinking about planning, decision making and action towards becoming an entrepreneur in the future [25]. A person who has an 

entrepreneurial tendency that has desire and hope will be motivated to become an entrepreneur later on [26]. Most previous 

studies that research the issue of entrepreneurial tendencies develop research models based on the Theory of Planned Behavior 

by Ajzen 1991, in line with the approach taken in this study. Although the studies build a theoretical framework based on the same 

theory, there are variations in the findings of the study results, making the issue of studying entrepreneurial tendencies an issue 

that still requires further research. Although entrepreneurial tendencies cannot guarantee the actual participation of individuals 

to become entrepreneurs, the literature summarizes that there is a strong relationship between tenden cies and actual actions 

[27].  

 

 

 

 

 

 

 

 

 

Diagram 1. Theory of Planned Behavior Ajzen 1991 

 

III. RESEARCH METHOD 

The sample of this study consisted of 318 final year students of science computer and engineering students. The selection of final 

year students is appropriate because this group has followed most of the activities and curriculum to participate in, as well  as 

being in the last phase before stepping into the job market. Distribution was made using convenience sampling according to 

students who agreed to participate in this study. The response received was 100% considering that the administration of the 

survey was done by the researcher herself. The questionnaire used in this study was adapted from [28], [29]. All items for variable 

measurement are measured using 5-point Likert scale with 1 being the most disagree and 5 being the most agree. The score for 

each variable is measured by calculating the average value of the score for the items that represent the variable in question. 

 

 

Below are sample items in the questionnaire: 

Entrepreneurship 

Attitude 

Subjective Norms 

Perceived Behavior 

Control  

Entrepreneurship 

Intention 
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Variables Number of items Example of item 

Subjective norms towards entrepreneurship 5 - Encouragement of family members, 

friends and close individual 

Attitude towards entrepreneurship 8 - Entrepreneurship enables 

entrepreneurs provide employment 

opportunities  

Perceived behavioral control 8 - Entrepreneurship give self-satisfaction 

Entrepreneurship tendency 7 - Prefer to be an entrepreneur compared 

to working under people 

 

IV. DISCUSSION 

Descriptive and frequency analysis was conducted to identify the characteristics of the respondents of this study. It involves age, 

gender, faculty, name of program and family background of having a business. According to [30], the objective of frequency 

analysis is to study the number of different respondents with different values that can be represented by percentage. Total o f the 

respondents for this study, 48.7% or 155 respondents were male, and 51.3% or 163 respondents were female. Based on [31], 

gender is not a difference factor which is significant in assessing entrepreneurial tendencies. Most respondents are from the 

Faculty of Engineering and Civil Engineering (FKAB) where a total of 182 respondents are equivalent 57.2%, followed by 136 

respondents equal to 42.7% from the Faculty of Science and Information Technology (FTSM). As for the name of the program, 47 

respondents (14.8%) were from the architecture program, while 67 respondents (21.1%) were from the computer science 

program, 69 respondents (21.7%) were from the information technology program and 135 respondents (42.5%) were from the 

engineering program. Based on the findings, a total of 203 respondent that is 63.8% stated that their families do not have a 

business and 115 respondents that is 36.2% are from families that have a business. 

 

Table 1. Respondent’s Profile 

Item Label Frequency (N=318) Percentage (%) 
Gender Male 

Female 
155 
163 

48.7 
51.3 

Faculty Faculty of Science and Information (FTSM) 136 42.7 

Faculty of Engineering and Architecture (FKAB) 182 57.2 

Name of Program Bachelor of Computer Science with Honours 67 21.1 
Bachelor of Information Technology with Honours 69 21.7 

Bachelor of Software Engineering (Multimedia 
System Development) with Honours 

- - 

Bachelor of Software Engineering (Information 

System Development) with Honours 

- - 

Engineering Program 135 42.5 
Architecture Program 47 14.8 

Family owns a business Yes 115 36.2 
No 203 63.8 

Reliability test 

Reliability tests were performed based on the Cronbach alpha value indicator to determine the level of internal consistency o f the 

research instrument used. The results of the analysis as reported in table 2 show that the instrument used to measure all the 

variables meet the recommendations of the literature [32], which places a benchmark of 0.60 as the lowest acceptable level, 

especially in studies that have small samples.  

 

Table 2. Reliability results 

Variables Number of items Cronbach Alpha 

Subjective norms towards entrepreneurship 5 1.07517 

Attitude towards entrepreneurship 8 0.97370 

Perceived behavioral control 8 1.10050 

Entrepreneurship tendency 7 1.12848 
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Correlation coefficient allows researchers to measure the strength of the linear relationship betwe<en pairs of variables. [32], 

suggested that if the correlation value is between 0.60 to 0.80, then there is a strong positive relationship between the variables. 

Therefore, the independent variable in this study has a strong relationship with the dependent variables. Another finding from 

the correlation analysis is that, among the independent variables, attitude towards entrepreneurship has the strongest 

relationship with entrepreneurial tendency.  

 

Table 3. Correlation Analysis Results 

 

Entrepreneurship 

Tendency 

Attitude towards 

Entrepreneurship 

Subjective Norms towards 

Entrepreneurship 

Perceived 

Behavioral Control 

Entrepreneurship 

Tendency 

Pearson 

Correlation 

1 .946** .706** .704** 

Sig.  

(2-tailed) 
 

<0.001  <0.001 <0.001 

N 318 318 318 318 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

Based on the regression analysis table, the largest beta coefficient is 1.173 which is attitude towards entrepreneurship. This means 

that this variable makes the strongest predictor for entrepreneurial tendency. The beta value for subjective norms towards 

entrepreneurship is the second highest with 0.331. Finally, the coefficient beta value for perceived behavioral control is th e 

smallest with 0.062 and it shows that it contributes the least to explain entrepreneurial tendency in this study.  

 

Table 4. Regression Analysis Results 

 Beta (Standard) t Value Significant 

(Constant)  -6.217 .001 

Attitude towards 

Entrepreneurship 

1.173 39.248 <0.001** 

Subjective Norms towards 

Entrepreneurship 

-.331 -7.472 <0.001** 

Perceived Behavioral Control .062 1.500 .135 

Dependent variable: Entrepreneurship Tendency **p < 0.001 R2 = 0.918 F = 1180.430 (p < 0.001) 

 

Independent t-Test was used to test H4 by analyzing the difference in entrepreneurial tendency between two groups of 

respondents, which is students with parents have business and students without a business background. There is a significant 

difference in entrepreneurial tendency for students whose family are involved in business (Mean = 4.02, SD = 1.44) and students 

whose family are not involved in business (Mean = 3.94, SD = 0.73); t (316) = 0.607, p = 0.000). Based on the analysis, the mean 

for students who have a family with a business background has higher entrepreneurial intention to become an entrepreneur than 

students with non-business family background. This means that H4 is accepted because there are differences between the two 

groups regarding entrepreneurship tendency. The results as below:  

 Family owns business? N Mean Std. Deviation Std. Error Mean 

Entrepreneurship 

Tendency 

1 (Yes) 115 4.0167 1.44066 .13434 

2 (No) 203 3.9429 .72730 .05105 

Mean Differences between two groups 

 

Independent t-test between two groups based on entrepreneurship tendency\y 

 Levene’s test for Equality of Variances t-test for Equality of Means 

F Sig. t df 

Entrepreneurship 

Tendency 

Equal variances 

assumed 
86.358 <0.001 .607 316 

Equal variances 

not assumed 
  .514 147.559 
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 t-test for Equality of Means 

Sig. (2-tailed) Mean Difference Std. Error Difference 

Entrepreneurship 

Tendency 

Equal variances assumed .544 .07384 .12168 

Equal variances not 

assumed 
.608 .07384 .14371 

 

 t-test for Equality of Means 

95% Confidence Interval of the Difference 

Lower Upper 

Entrepreneurship 

Tendency 

Equal variances assumed -.16556 .31324 

Equal variances not assumed -.21016 .35784 

 

Correlation analysis shows that there is a strong relationship between all factors and entrepreneurship tendency. Besides, 

regression analysis was conducted to identify the contribution of variables to entrepreneurship tendency and the individual effects 

of each factor on entrepreneurship tendency. The study found that attitude towards entrepreneurship has the strongest effect 

on entrepreneurship tendency among students majoring in non-business. The null hypothesis is rejected for H1, H2 and H3 

because the study found that there is a significant positive relationship between attitude towards entrepreneurship, subjective 

norms towards entrepreneurship and perceived behavioral control. The study also found that there was a significant difference in 

entrepreneurship tendency between the two groups of respondents, where the mean for students whose family have business 

was higher than students who are not. Therefore, H4 is accepted.  

 

V. CONCLUSION 

As a quantative study, this study only investigates independent variables related to individual factors that have been discussed in 

the literature. It is possible that there are many other variables including variables related to environmental factors that can 

potentially influence entrepreneurship tendency among students majoring non-business. In exploring new possibilities, future 

studies should consider qualitative research methods such as focus groups or exclusive interviews to identify unique predicto r 

variables of entrepreneurship tendency among students majoring non-business. Although the number of the samples analyzed in 

the study is adequate in terms of statistical requirements, a larger number of samples can provide more convincing results. 

Therefore, future studies should consider conduction studies on a larger scale.  

Besides, this study focuses on entrepreneurship tendencies among students. The results of the study benefit educational 

institutions in designing curricular and activities that can increase entrepreneurship tendency among students based on the factors 

of attitude, subjective norms and behavioral control that were found to be significant in this study. The trend of this resea rch issue 

is in line with the current focus of the Malaysian government towards encouraging entrepreneurial activities among students so 

that the percentage of people who venture into entrepreneurship can be increased.  

 

REFERENCES 

1) A. K. Yetisen et al., “Entrepreneurship,” Lab on a Chip, vol. 15, no. 18. Royal Society of Chemistry, pp. 3638–3660, Jul. 22, 

2015. doi: 10.1039/c5lc00577a. 

2) S. X. Zhang and J. Cueto, “The Study of Bias in Entrepreneurship,” Entrepreneurship: Theory and Practice, vol. 41, no. 3, 

pp. 419–454, May 2017, doi: 10.1111/etap.12212. 

3) “The Relationship between Attitude, Intention, and Entrepreneurship Career Choice among Malaysian Indian 

Undergraduates,” Akademika, vol. 86, no. 02, Oct. 2016, doi: 10.17576/akad-2016-8602-03. 

4) Ba. KEMAt AlhAJ, M. ZAIN YuSof, and Ni. EdAMA, “Entrepreneurial Intention: An Empirical Study of Community College 

Students in Malaysia. (Hasrat Keusahawanan: Suatu Kajian Empirikal Mengenai Pelajar-Pelajar Kolej Komuniti di 

Malaysia).” 

5) M. Yusof Manjit Singh Sandhu Kamal Kishore Jain, “RELATIONSHIP BETWEEN PSYCHOLOGICAL CHARACTERISTICS AND 

ENTREPRENEURIAL INCLINATION: A CASE STUDY OF STUDENTS AT UNIVERSITY TUN ABDUL RAZAK (UNITAR),” 2007.  

6) R. Masruki, N. Zakaria, and N. R. S. M. Dali, “Determinants of Motivating Muslims to Become Entrepreneurs in Malaysia,” 

ʻUlūm Islāmiyyah Journal, vol. 8, pp. 97–107, Jun. 2012, doi: 10.12816/0002826. 



Entrepreneurial Intention among University Students Majoring in Non-Business Studies 

JEFMS, Volume 5 Issue 12 December 2022                       www.ijefm.co.in                                                              Page 3789  

7) J.-J. Soon, U. Utara, M. Siti, and A. Ahmad, “BE YOUR OWN BOSS, ANYONE? EARNINGS, EMPLOYMENT CHANCES AND JOB 

CHOICE OF FRESH UNIVERSITY GRADUATES Hock-Eam Lim,” 2016. 

8) E. Ossai-Igwe, N. Lucky, and I. Auwalu, “Sains Humanika Environmental Factors And Entrepreneurial Intention Among 

Nigerian Students In UUM,” Esuh Ossai & Najafi Auwalu / Sains Humanika, vol. 5, no. 2, 2015, [Online]. A vailable: 

www.sainshumanika.utm.my 

9) T. Davey, C. Plewa, and M. Struwig, “Entrepreneurship perceptions and career intentions of international students,” 

Education and Training, vol. 53, no. 5, pp. 335–352, Jun. 2011, doi: 10.1108/00400911111147677. 

10) Z. A. L. Pihie and A. Bagheri, “Entrepreneurial attitude and entrepreneurial efficacy of technical secondary school 

students,” Journal of Vocational Education and Training, vol. 62, no. 3, pp. 351–366, Sep. 2010, doi: 

10.1080/13636820.2010.509806. 

11) M. Mustapha and M. Selvaraju, “PERSONAL ATTRIBUTES, FAMILY INFLUENCES, ENTREPRENEURSHIP EDUCATION AND 

ENTREPRENEURSHIP INCLINATION AMONG UNIVERSITY STUDENTS,” 2015. 

12) R. A. I, “SOCIAL SCIENCES & HUMANITIES What Motivates Youth Enterprenuership? Born or Made,” Pertanika J. So c. Sci. 

& Hum, vol. 25, no. 3, pp. 1419–1448, 2017. 

13) G. Pawitan, C. B. Nawangpalupi, and M. Widyarini, “UNDERSTANDING THE RELATIONSHIP BETWEEN ENTREPRENEURIAL 

SPIRIT AND GLOBAL COMPETITIVENESS: IMPLICATIONS FOR INDONESIA,” 2017. 

14) I. A. Majid, M. T. Dora, and M. F. Kamarudin, “FACTORS INFLUENCING THE FORMATION OF BUSINESS VENTURES 1”. 

15) P. Jones and A. Jones, “Attitudes of Sports Development and Sports Management undergraduate students towards 

entrepreneurship: A university perspective towards best practice,” Education and Training, vol. 56, pp. 716–732, Nov. 

2014, doi: 10.1108/ET-06-2014-0060. 

16) “The Relationship between Attitude, Intention, and Entrepreneurship Career Choice among Malaysian Indian 

Undergraduates,” Akademika, vol. 86, no. 02, Oct. 2016, doi: 10.17576/akad-2016-8602-03. 

17) A. Hirschi and S. Fischer, “Work values as predictors of entrepreneurial career intentions,” Career Development 

International, vol. 18, no. 3, pp. 216–231, Jun. 2013, doi: 10.1108/CDI-04-2012-0047. 

18) S. Majumdar and D. Varadarajan, “Students’ attitude towards entrepreneurship: Does gender matter in the UAE?,” 

Foresight, vol. 15, no. 4, pp. 278–293, 2013, doi: 10.1108/FS-03-2012-0011. 

19) L. N. Abbas, “ENTREPRENEURIAL INTENTION AMONG MALAYSIAN ENGINEERING GRADUATES: MALE VERSUS FEMALE,” 

JTET, 2015. 

20) N. Hanis, M. Salleh, S. Huda, A. Rani, and D. A. Latief, “The Influence of Co llege Experience On Entrepreneurial Intention 

Among IKBN Students,” 2016, [Online]. Available: www.sainshumanika.utm.my 

21) A. Carsrud, J. D. Kwarbai, N. Goodluck, and K. Phd, “Competing models of entrepreneurial intentions Related papers Ent 

repreneurship Educat ion and Ent repreneurial Int ent ions: the Role of T heory of Planned Be… Ent repreneurship Educat 

ion and Ent repreneurial Int ent ions: the Role of T heory of Planned Behaviour …,” 2000. 

22)  “Senior High School Students’ Entrepreneurial Inclination: The Case of Accountancy, Business, and Management Track 

Students in Pampanga, Philippines,” Journal of Entrepreneurship and Business, vol. 5, no. 2, Dec. 2017, doi: 

10.17687/jeb.0402.04. 

23) Al-Haj, “Sikap Keusahawanan dan Hasrat Keusahawanan.” 

24) N. Kim-Soon, A. Rahman Ahmad, and N. Nadia Ibrahim, “Theory of Planned Behavior: Undergraduates’ Entrepreneurial 

Motivation and Entrepreneurship Career Intention at a Public University,” Journal of Entrepreneurship: Research & 

Practice, vol. 2016, 2016, doi: 10.5171/2016.792385. 

25) E. R. Thompson, “Individual entrepreneurial intent: Construct clarification and development of an internationally reliable 

metric,” Entrepreneurship: Theory and Practice, vol. 33, no. 3, pp. 669–694, 2009, doi: 10.1111/j.1540-6520.2009.00321. 

x. 

26) S. Choo and M. Wong, “Singapore Management Review,” 2006. 

27) * Rosliza, M. Zani, S. S. Ahmad, and A. Zakaria, “THE PREDICTORS OF ENTREPRENEURIAL INTENTION AMONG 

UNDERGRADUATE STUDENTS,” 2016. [Online]. Available: http://journale-academiauitmt.edu.my/ 

28) F. Liñán, D. Urbano, and M. Guerrero, “Regional variations in entrepreneurial cognitions: Start-up intentions of university 

students in Spain,” Entrepreneurship and Regional Development, vol. 23, no. 3–4, pp. 187–215, Apr. 2011, doi: 

10.1080/08985620903233929. 

29) L. A. Zampetakis, A. Anagnosti, and S. Rozakis, “Understanding entrepreneurial intentions of students in agriculture and 

related sciences,” 2013. [Online]. Available: http://www.aoa.aua.gr 



Entrepreneurial Intention among University Students Majoring in Non-Business Studies 

JEFMS, Volume 5 Issue 12 December 2022                       www.ijefm.co.in                                                              Page 3790  

30) U. Sekaran and R. Bougie, “An easy way to help student s learn, collaborate, and grow.” [Online]. Available: 

www.wileypluslearningspace.com 

31) F. J. Santos, M. A. Roomi, and F. Liñán, “About Gender Differences and the Social Environment in the Development of 

Entrepreneurial Intentions.” 

32) J. F. Hair Jr, W. C. Black, B. J. Babin, and R. E. Anderson, “Hair2010”. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

There is an Open Access article, distributed under the term of the Creative Commons 

Attribution – Non Commercial 4.0 International (CC BY-NC 4.0) 
(https://creativecommons.org/licenses/by-nc/4.0/), which permits remixing, adapting and 
building upon the work for non-commercial use, provided the original work is properly cited. 

 


