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ABSTRACT:  

Objective: Entrepreneurial intentions are individual’s willingness to learn about entrepreneurial activity or become self-

employed. Yet, the antecedence of entrepreneurial intention is important to understanding the process of entrepreneurial 

intent. The relationship between human behavior and entrepreneurial intentions of undergraduate university students are 

neglected. Thus, the broad objective was to investigate the effect of human behavior (attitudes towards behavior, subjective 

norms and perceived behavioral control) on entrepreneurial intentions. 

Design: Explanatory research design was employed in this study as it examined cause-and-effect relationships. The study 

population comprised the fourth pursuing entrepreneurship. The study employed proportionate, stratified, and simple random 

sampling to choose 400 respondents. Closed ended questionnaire with likert scale was used to obtain the data. The hypotheses 

were tested using Hayes model six. 

Findings: The findings revealed that attitudes towards behavior had a positive and significant influence on entrepreneurial 

intent (β1=0.564, p value = 0.000 (p<0.05) and t (13.357) higher than the critical t (1.96), subjective norms had no significant 

influence on entrepreneurial intention (β2=0.007,p value = 0.849 (p>0.05)  and t (0.190) which is lower than critical t (1.96) and 

perceived behavioral control had coefficient estimates which were significant (β3=0.256, p value =0.000 ( p<.05) and the 

calculated t (6.122) is higher than the critical t (1.96).The findings conclude that human behavior encourages entrepreneurial 

intention among  undergraduate university students.  

Policy implications: These findings suggest that politicians and institutions should work to strengthen these motivating factors in 

order to increase students' entrepreneurial intentions. While more perceived c behavioral control may be good, it is unlikely to 

influence students' attitudes toward entrepreneurship. 

KEYWORDS: Entrepreneurial intention, Attitudes towards behavior, subjective norms, perceived behavioral control. 

                     

INTRODUCTION 

Research on entrepreneurial intentions is rapidly expanding globally (Miralles et al., 2012; Iakovleva et al., 2011; Lián & Chen 

2009; Krueger 2009). It has recently been popular to study the elements that impact people's decision to seek an 

entrepreneurial career over a standard job (Sesen, 2013; Zellweger, Sieger & Halter, 2011; Schwarz, Wdowiak, Almer-Jarz & 

Breitnecker, 2009; Gerba, 2012). Study on entrepreneurial intention models is crucial to new endeavor development (Linan et 

al., 2015).  

Starting a new business is a personal decision, which is why entrepreneurial intentions are so important in the study of 

entrepreneurship (Zampetakis & Moustakis, 2006; Laviolette et al., 2012). Entrepreneurial intentions are individual willingness 

to learn about entrepreneurial activity or become self-employed. (Basu & Virick, 2008; Krueger, Reilly, & Carsrud, 2009). External 

factors influence attitudes, including personality traits, educational attainment, demographic, and environmental variables 

(Chen, 2007; Krueger, 2003; Segal, Borgia & Schoenfeld, 2005; Souitaris et al., 2007). 
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An individual entrepreneurial intent is a critical tool in the establishment of new businesses (Thompson, 2009). Entrepreneurial 

intent is a crucial and continuous construct in entrepreneurship theory and study (Thompson, 2009; Carr & Sequeira, 2007; 

Vohora et al., 2004: Hmieleski & Corbett, 2006; Wilson et al., 2007; Zellweger et al., 2011). Despite vocational training 

institutions educating teenagers to become self-employed, many of them remain to pursue paid work, with many remaining 

jobless (Kilemi, 2012; Kinyanjui, 2017). According to comparable research, despite severe unemployment, barely 1% of Kenyan 

graduates will work in small-scale informal businesses (Maina, 2017). 

What is missing from previous studies is that they ignore the external factors that are also responsible for the formation of 

entrepreneurial intentions, such as human behavior (in addition to internal factors of the individual) (Vesalainen and Timo, 

2000). Another gap is that they have not explained how human behavior influence entrepreneurs' intentions (Adeyami, 2006; 

Liao, Welsch, and Stoica, 2003) As a result, this study investigated the effects of human behavior on entrepreneurial intention, 

developing and testing the following research hypotheses:  

Ho1: Attitudes towards behavior has no significant effect on entrepreneurial intention 

Ho2: Subjective norms has no significant effect on entrepreneurial intention 

Ho3: Perceived behavioral control has no significant effect on entrepreneurial intention.  

              

       

EMPIRICAL LITERATURE REVIEW 

Attitudes towards behavior and Entrepreneurial Intention 

Ajzen (1991) defines attitude as "the degree to which a person has a favorable or unfavorable evaluation or appraisal of the 

behavior in question." The association between attitude and entrepreneurial intent has been found to be substantial (Fini et al., 

2009; Kautonen et al., 2009; Moriano et al., 2011). According to Do Paço et al., (2011), attitude is the most important 

component in explaining entrepreneurial intention.  

“Attitudes are what we feel about a concept (object of the attitude), which may be a person, a brand, an ideology, or any other 

entity about which we can attach feeling,” write Fini et al., (2010). Attitude is the tendency to respond positively to particular 

elements in the environment (Efendi, and Makhfudli, 2009). Entrepreneurship is the study of these objects (Cruz et al., 2015). 

The Theory of Planned Behavior states that three factors influence how a person intends to behave, one of which is attitude. 

They describe attitude as the capacity to effectively respond to business risks. 

Affective attitudes toward change, money, and business were all good predictors of entrepreneurial desire, according to 

Schwarz et al., (2009). VanGelderen et al., (2008) discovered that financial security, prosperity, freedom from work, and 

autonomy greatly predict entrepreneurial ambition. Personal attitude toward entrepreneurship, according to Schlaegel and 

Koenig (2014), is an important predictor of entrepreneurial intention. Personal attitude, on the other hand, refers to a person's 

mindset toward a specific issue, such as venture creation (DINC & Budic, 2016). Personal attitude also refers to a person's 

positive or negative evaluation, and this psychological trait is present in all humans in the context of critical evaluation and 

appraisal (Eagly & Chaiken, 1993). Many researchers have previously worked on the psychology of students and demonstrated 

that this personal attitude influences them towards entrepreneurial intention (Paco et al., 2011; Maes et al., 2014, Moriano et 

al., 2012; Purusottama, 2019). And the more it understands, the more determined it is to engage in specific behavior (DINC & 

Budic, 2016). However, following a brief discussion in the previous section, the authors have chosen some important indicators 

of personal attitude that appear to influence students or individuals' attitudes toward entrepreneurial intention. These are 

Douglas and Shepherd's proven components or indicators of autonomy, risk, workload, and income (2002). 

The first of two theory of reason action, components is attitude toward the behavior. As described by Ajzen (1991), this 

construct is an individual's appraisal of a given activity. Behavioral notions dominate this construct (Armitage & Conner, 2001). 

People connect these notions to concrete actions. The perception of these consequences as favourable or negative shapes an 

individual's actions (Lee et al., 2016). Intentional conduct is explained by attitude (Arpaci & Baloglu, 2016; Flores & Ekstedt, 

2016; Herath et al., 2014; Jafarkarimi, Saadatdoost, Sim, & Hee, 2016; Moody & Siponen, 2013; Safa et al., 2016). (Parsons, 

McCormac, Butavicius, et al., 2014). 

In Theory of panned behavior, attitude influences intention (Ajzen, 1991). Other theories focusing on this construct, such as TAM 

(Bagozzi & Yi, 2012) and theory of reason action (Bagozzi & Yi, 2012), also support this position (Bagozzi & Yi, 2012; F& A, 1975). 

According to Lebek (2014), eight out of ten IT studies using TPB found significant connections between attitude and intention, 

six of which were at the p 0.01 level. However, two of Lebek's research failed to demonstrate the correlation's importance. An 
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attitude was found to be the strongest predictor of intention in eight non-IT research (Ajzen & Klobas, 2013; Ajzen & Sheikh, 

2013; Castanier, Deroche, & Woodman, 2013; Dawson, Mullan, & Sainsbury, 2014; Efrat & Shoham, 2013; Greaves et al., 2013; 

Tipton, 2014; Zemore & Ajzen, 2014). The least significant predictor of intention in five additional experiments was attitude 

(Chan & Bishop, 2013; M. F. Chen & Tung, 2014; de Leeuw et al., 2015; Donald, Cooper, & Conchie, 2014; Mullan et al., 2015). 

Subjective norms and Entrepreneurial Intention  

A social factor called subjective norm, which refers to “perceived social pressure to perform or not perform the behavior,” is 

another antecedent of intention (Ajzen, 1991, pp 188). The influence of subjective norm on entrepreneurship studies shows that 

focusing on a society's feelings about entrepreneurship rather than the general cultural norm is a better indicator of 

entrepreneurial activity (Engle et al., 2010; Stenholm et al., 2013, Spencer & Gomez, 2004). Also, societal pressures can act as a 

catalyst or deterrent to the emergence of entrepreneurship. Positive attitudes towards family businesses project perceived 

desirability and feasibility of starting their own business (Guerrero et al., 2008; Dabic et al., 2012; Ayob et al., 2013).  Extreme 

circumstances or frequent changes predicted a positive impact on individuals' autonomy and attitude toward self-employment 

(Douglas et al., 2021). 

The direct experience of a business venture or starting a new business may also influence attitudes and perceptions about 

entrepreneurship and career (Henderson & Robertson, 2000; Peterman & Kennedy, 2003). A system of valuation and support for 

students' entrepreneurial intentions is created by subjective norms of entrepreneurship in the close social and close 

environments (Bagheri, Akmaliah, & Pihie, 2011). Consistent with this, the indirect relationship between subjective norms and 

entrepreneurial intentions highlights the importance of individuals in evaluating and weighting the values of entrepreneurship in 

their immediate social and personal environments (Bagheri, Akmaliah, & Pihie, 2011). 

Subjective norms are based on respondents' perceptions of what important people in their lives think about performing a 

particular behavior (Utami, 2017; Carr & Sequeira, 2007; Park & Smith, 2007). Family expectations about the desirability of 

becoming a lawyer, doctor, or entrepreneur are examples of such norms (Mwatsika, 2015; Goltz et al., 2015; Amine & Staub, 

2009). The strength of the motivation to conform to these normative beliefs is weighed. An individual is more likely to engage in 

behavior if others who are important to them approve of it (Smith et al., 2008 and Smith & McSweeney, 2007). Conversely, a 

subjective norm prevents the person from performing the behaviour (Hamilton et al., 2017).  

The subjective norm is an individual's point of view affected by others. Substantive norms, according to Wedayanti and Giantari 

(2016), are individuals' views on what is important to do or not do. Personal beliefs about how and what to think about 

important people drive people to act on them (Maulana, 2009). It veers away from the inner element, which is the human 

conscience (Sumaryono, 2012). Previous research has shown a link between subjective norms and entrepreneurial intent. The 

subjective norm is the belief that in order to be an entrepreneur, one must follow the advice of others (Cruz et al., 2015).  

Perceived behavioral control and Entrepreneurial Intention  

Perceived behavioural control refers to an individual's ability to perform a behaviour. This is based on the person's knowledge, 

experience, and assessment of potential obstacles. More control over behaviour means more intention to perform it (Samuel & 

Ernest, 2013). "Perceived ease or difficulty of performing the behaviour," says Ajzen (1991, p. 188). Many researchers, including 

Shook and Bratianu (2010), Moriano et al., (2011), Schwarz et al., (2009), and van Gelderen et al.,(2008) The best predictor of 

entrepreneurial intention, according to Sommer and Haug (2011), is perceived behavioural control. The perceived ease or 

difficulty of performing a behaviour (Ajzen, 2006). Perceived behavioural control, on the other hand, varies with situations and 

behaviours. Perceived behavioural control is the ability of an individual to perform entrepreneurial behaviour (Leroy, Maes, 

Meuleman, Sels, & Debrulle, 2014). Separating internal and control beliefs carries a contrasting sense in influencing the person's 

intention. In other words, internal control beliefs are linked to personal capabilities, such as having the confidence to start your 

own business, while external control beliefs are linked to situational control. 

Students who believed they could perform the tasks associated with entrepreneurship were more likely to start a business, 

according to Shook and Bratianu (2008). Moriano et al., (2011) and Fini et al., (2011) found that perceived behavioral control 

influenced entrepreneurial intention. According to Ajzen (1988), behavioral control is defined as "this factor refreshes to the 

perceived ease or difficulty performing the behavior and it assumes to reflect past experience as well as anticipates impediment 

and obstacles," it assumes a reflection of prior experience and anticipating of challenges. According to Cruz et al, self-efficacy is 

the belief that an activity is easy or difficult to accomplish (2015). 

As per Cruz et al, (2015) self-efficacy is the belief that an activity is easy or difficult to accomplish. Entrepreneurship is regarded 

to be hampered by one of the difficult things to do. Starting and running a business might be perceived as easy or difficult by an 
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individual (DINC & Budic, 2016). Many researchers have discovered a link between PBC and EI (Armitage & Conner, 2001; Kraft 

et al., 2005). PBC is a significant factor in the theory of planned behavior, according to the discussion in the previous part of the 

conceptual model. Furthermore, the theory of planned behavior suggests that, when combined with behavioral intent, PBC may 

be a strong predictor of an individual's success in a given area (Ajzen, 1991). Based on previous research, some indicators were 

chosen to conduct research on the level of influence of PBC. Individuals' self-efficacy and entrepreneurial alertness, according to 

Kristiansen and Indarti (2004), can influence their PBC toward EI; however, Armitage and Conner (2001) discovered that 

creativity and perseverance also influence that. As a result, the contextualized approach of this study supports the premise that 

PBC and entrepreneurial behavior are related. 

TPB and TRA are distinguished by PBC (Ajzen, 1991). According to Lebek (2014), 92 percent of PBC-intention correlations were 

p0.05 significant. But many research find this construct weak or insignificant (Ajzen & Klobas, 2013; Ajzen & Sheikh, 2013; 

Castanier et al., 2013; Greaves et al., 2013; Prapavessis et al., 2015; Greaves et al., 2013). The individual's salient control beliefs 

affect this construct (Ajzen, 2002). Ajzen (1991) connected it to self-efficacy and locus of control. The belief that one can control 

external occurrences (Ajzen, 2002). Unlike locus of control, perceived behaviour control considers both the actor's belief that 

they can control their behaviour and the ease or difficulty of exercising that control (Ajzen, 2002). Self-efficacy is the belief in 

one's ability to attain a goal (Ajzen, 1991). 

Previous research has used both locus of control and self-efficacy to define perceived behavioural control (Ajzen, 2002). (Cox, 

2012; Ifinedo, 2014). People will engage in an activity if they believe they have the options and capabilities to do so (Ajzen, 

2002). This construct has been shown to (Ajzen, 1991). 

 

RESEARCH METHODOLOGY  

Explanatory research design was employed in this study as it examines cause-and-effect relationships.The total population of the 

study was 6032  undergraduate students in public universities in Kenya enrolled in the fourth  year of study pursuing 

entrepreneurship. This cohort was chosen because they are nearing graduation and are supposed to be carefully contemplating 

their post-graduate job options. The Taro Yamane (1973) sample size formula was used to pick 400 pupils from the target 

population. The study employed proportionate, stratified, and simple random sampling to choose respondents. A closed ended 

self-administered 7-point Likert scale questionnaire was used. Crobanch alpha (0.7) test was carried out to verify reliability. 

Measurement of Variables  

The antecedence of entrepreneurial intention was measured using 18 item scale developed by Krueger Jr et al., 2000. 

Researchers have applied single-item measures (Krueger Jr et al., 2000) to an 18-item self-efficacy scale to assess perceived 

behavioral control, which is comparable to subjective norms and attitudes toward behavior Kolvereid et al., (2006). According to 

the concept of self-efficacy, it is "people's conviction in their abilities to achieve preset levels of performance that exert control 

over events that affect their lives" (Bandura, 1994). 

Data Analysis   

For the demographic profile of target respondents, descriptive statistics were used to create tables and written descriptions that 

included mean and standard deviation. These demographic profiles consist of gender, age, etc. 

ANOVA was used to examine groups of cases in order to see whether there were any differences in mean across variables. 

ANOVA is a statistical method for comparing the means of two or more populations. 

Finally, multiple regression analyses were conducted. It examines relationships between multiple independent variables and one 

dependent variable 

 

RESULTS 

Descriptive Statistics 

The findings on human behavior are broken down into attitude towards behavior, subjective norms and perceived behavioral 

control. Table 1 illustrates the results. 

The first predictor of human behavior that the study focused on was attitude towards behavior. The more favourable one's 

attitude towards the behavior, the stronger one's purpose to perform it. For example, students who value entrepreneurship are 

more likely to become entrepreneurs after graduation. The findings on attitude towards behavior indicated that the 

respondents somewhat agreed that if they had the opportunity and resources, they would like to start business (mean = 5.93 SD 

= 1.490). In fact, being an entrepreneur to them implies more advantages than disadvantages (mean = 5.66, SD = 1.670). Also, 
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being an entrepreneur would entail great satisfaction for them (mean = 5.77, SD = 1.518). Besides, a career as an entrepreneur is 

attractive for them (mean = 5.72, SD = 1.393). Consequently, among various options, they would rather be an entrepreneur 

(mean = 5.32, SD = 1.594). Overall, the findings on attitude towards behavior summed up to a mean of 5.769, standard deviation 

1.1666, skewness -1.314 and kurtosis 1.869. The findings suggest that the targeted students have a positive attitude towards 

entrepreneurship. Consequently, if they had the resources, they would like to start a business. The reason for this they deem 

entrepreneurship as advantageous and of great satisfaction to them. This is in line with the research of Remeikiene, Startiene, & 

Dumciuviene (2013) which confirmed that the biggest factor of students' entrepreneurial intention in Lithuania was attitude 

towards entrepreneurship. 

The second predictors of human behaviour are subjective norms. This construct examines individuals' impressions of what their 

loved ones think of their actions. With respect to subjective norms, the study established that if the students would decide on 

creating a firm, their decision would be approved by their close family (mean = 5.66, SD = 1.670), close friends (mean = 5.28, SD 

= 1.539), close friends from university (mean = 5.27, SD = 1.574), and their models (mean = 6.07, SD = 1.345) and their peers 

(mean = 4.82, SD = 1.686). Overall, the findings on subjective summed up to a mean of 5.389, standard deviation 1.113, 

skewness -0.436 and kurtosis -0.436. The implication is that close family and friends greatly influence students’ decision to start 

a business. Consistently, Peng & Kang (2012) showed a link between Chinese students' subjective norm and entrepreneurial 

intent.  

Perceived behavioural control refers to an individual's perception of starting and running a business. Concerning perceived 

behavioural control, students believed that they would have a high probability of success if they attempted to begin (mean = 

5.72, SD = 1.393). Also, they can control the creation process of a new firm (mean = 5.42, SD = 1.455) and are aware of the 

necessary practical details to start a firm (mean = 5.39, SD = 1.591). Other than that, they are prepared to start a viable firm 

(mean = 5.00, SD = 1.668). However, they are not sure if starting a firm and keeping it running will be easy for them (mean = 

4.44, SD = 1.732). The items on perceived behavioral control summed up to a mean of 5.117, standard deviation 1.226, 

skewness -0.420 and kurtosis -0.641. Despite the students having knowledge on starting a firm and the confidence of succeeding 

in the business, it appears that there still gaps with respect to starting a firm and keeping it running. 

 

Table 1: Human behavior  

 

Min Max Mean 

Std. 

Dev Skewness Kurtosis 

Being an entrepreneur implies more 

advantages than disadvantages to me 1 7 5.93 1.490 -1.623 2.359 

A career as an entrepreneur is 

attractive for me 1 7 5.68 1.443 -1.291 1.737 

If I had the opportunity and resources, I 

would like to start business 1 7 6.39 1..283 -2.712 7.837 

Being an entrepreneur, would entail 

great satisfaction for me 1 7 5.77 1.518 -1.381 1.453 

Among various options, I would rather 

be an entrepreneur 1 7 5.32 1.594 -0.861 0.213 

Attitudes towards Behaviour 

(Composite) 1.2 7 5.769 1.166 -1.314 1.869 

Your close family 1 7 5.66 1.670 -1.201 0.646 

Your close friends 1 7 5.26 1.539 -0.855 0.307 

Your close friends from University 1 7 5.27 1.574 -0.883 0.305 

Your role models 1 7 6.07 1.345 -1.482 1.816 

Your peers /age mates 1 7 4.82 1.686 -0.560 -0.365 

Subjective Norms (Composite) 2.2 7 5.389 1.113 -0.436 -0.476 

To start a firm and keep it running will 

be easy for me 1 7 4.44 1.732 -0.268 -0.829 

I am prepared to start a viable firm 1 7 5.00 1.668 -0.622 -0.200 

I can control the creation process of a 1 7 5.42 1.455 -0.501 -0.609 
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new firm 

I know the necessary practical details to 

start a firm. 1 7 5.39 1.591 -0.060 0.724 

If I tried to start a firm, I would have a 

high probability of succeeding 1 7 5.72 1.393 -0.972  0.195 

Perceived Behavioural Control 

(Composite) 

1.8 7 5.117 1.226 -0.420 -0.641 

Human behaviour ( Composite) 1.33 7 5.340 1.050 -1.468 3.686 

                       Source (Field data, 2022) 

 

Multiple Regression Analysis 

Its predictive potential was assessed using regression. The study's independent variables included attitudes towards behavior, 

subjective norms, and perceived behavioral control. The study's dependent variable was entrepreneurial intent. The model 

predicted that the sum of all variables explained approximately 50.5 percent of the variance in entrepreneurial ambition (R2 

=.505, Adjusted R2 =.501). Additionally, the ANOVA model demonstrated that the combined prediction of all independent 

variables, as shown in Table below, was statistically significant. (F = 117.475, ρ=.000). 

Hypothesis Testing 

Based on the standardized coefficients beta and p-value it was possible to determine whether to reject or fail to reject each 

hypothesis as follows: 

Hypothesis 1 

H01: Attitudes towards behavior has no significant effect on entrepreneurial intention 

Attitudes towards behaviour had a positive and significant influence on entrepreneurial intention (β1 = 0.564, p- value = 0.000 

which is less than α = 0.05).It can also be observed that the calculated t (13.357) is higher than the critical t (1.96). The 

implication is that an increase in attitude towards behavior would result in an increase in entrepreneurial intention (See table 2).  

Hypothesis 2 

H02: Subjective norms has no significant effect on entrepreneurial intention 

According to p-value = 0.849 (which is more than 0.05), subjective norms had no significant influence on entrepreneurial 

inclination. This is also shown by the t-test value of 0.190, which is below the critical t. (1.96). Thus, subjective norms have little 

impact on entrepreneurial intent.  

Hypothesis 3 

H03: Perceived behavioral control has no significant effect on entrepreneurial intention. 

The regression findings indicated that perceived behavioral control had coefficients of estimate which was significant basing on 

β3= 0.256 (p-value = 0.000 which is less than α = 0.05) thus we conclude that perceived behavioral control has a significant 

influence on entrepreneurial intention. This suggests that there is up to 0.256-unit increase in entrepreneurial intention for each 

unit increase in perceived behavioral control. Finally, it can be observed that the calculated t (6.122) is higher than the critical t 

(1.96) implying that perceived behavioral control brings about entrepreneurial intention.  

 

Table 2: Effect of human behavior on entrepreneur intention  

 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

Collinearity 

Statistics 

 

B 

Std. 

Error Beta T Sig. Tolerance VIF 

(Constant) 1.486 0.269 

 

5.518 0.000 

  Attitudes towards  0.524 0.039 0.564 13.357 0.000 0.804 1.244 

Subjective Norms 0.007 0.038 0.007 0.190 0.849 0.925 1.081 

Perceived Behavioural  0.226 0.037 0.256 6.122 0.000 0.820 1.220 

Model Summary b 

      R 0.711 

      R Square 0.505 
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Adjusted R Square 0.501 

      Std. Error of the Estimate 0.765 

      ANOVAa 

       F 117.475 

      Sig. 0.000 

      a Dependent Variable: Entrepreneurial Intention 

    

CONCLUSION 

The findings corroborate previous research indicating that an attitude toward behavior and perceived control over behavior 

positively influenced entrepreneurial intention.  

Particularly on attitude towards behavior, the study confirmed that if the students were given the opportunity and resources,  

they would want to start a business. In fact, they find entrepreneurship to be advantageous. With respect to perceived 

behavioral control, the students possess the knowledge of starting a firm and are confident of succeeding in the business. These 

finding indicate that the students have the intention to become entrepreneurs. Like the results, Ferreira et al., (2012) found that 

among Portuguese secondary pupils, personal attitude influenced entrepreneurial aptitude. Similarly, in Xi'an, China, 

entrepreneurial mentality is strongly linked to entrepreneurial purpose (Peng & Kang, 2012). 

However, subjective norms did not influence the students’ entrepreneurial intentions. The findings confirm that of Moriano et 

al., (2012) which alluded that subjective norms are the least important predictor of students’ entrepreneurial intentions. The 

implication is that close family and friends may not be key in influencing entrepreneurial intentions among students. However, 

Krithika, & Venkatachalam (2014) revealed that subjective norm played a crucial impact in influencing entrepreneurial 

inclination among Bangalore business students. 

 

RECOMMENDATIONS 

The study has an effect on educational institutions administrators, government agencies, and individuals' perceptions toward 

activities that promote students entrepreneurial intent. The study examined the students' attitudes towards behavior, 

subjective norms, and perceived behavioral control all contribute to the development of entrepreneurial purpose. These 

findings suggest that politicians and institutions should work to strengthen these motivating factors in order to increase 

students' entrepreneurial intentions. While more perceived control of behavior may be good, it is unlikely to influence students' 

attitudes toward entrepreneurship or their subjective norms in this area (Carrier 2005; Linan et al., 2011). As a result, content 

should be generated that aims to increase all three of these predictors to entrepreneurial intent. Suggestions for improving the 

attitudes toward behavior and subjective norms of entrepreneurial ambition may also be addressed to the institutions 

management, as well as to the students' family and friends. 

In terms of policy, policymakers must recognize that government interventions can only support business creation if they have 

an effect on young people's attitudes, subjective norms, and Perceived behavioral control, motivating them to pursue a viable 

enterprise. The availability of funding, subsidies, decreased bureaucracy, fewer laws, and fewer requirements for beginning an 

enterprise all send the message that government and society respect entrepreneurship. In response, increased student 

awareness of the government's and society's support for entrepreneurship may result in more positive subjective norms and 

attitudes toward entrepreneurship among students. 

 

RECOMMENDATIONS FOR FURTHER RESEARCH 

From the study implications and shortcomings of the research, recommendations for further study are made. While this study 

successfully examined the effect of human behavior and entrepreneurial intention. It has also presented a rich prospect for 

other areas to be researched in future. In terms of scope, the study was only confined to fourth-year students in public 

universities. It would however be important to carry out similar research by comparing student’s entrepreneurial intent at entry 

and exit in the university and other educational institutions. Future research could re-examine the conceptual model employed 

in this study with a bigger sample size in order to generalize the findings to a larger population.  

 

 

 

 



Effects of Human Behavior on Entrepreneurial Intention of Fourth Year University Students in Kenya                                                        

JEFMS, Volume 5 Issue 06 June 2022                                 www.ijefm.co.in                                                               Page 1816 

REFERENCES 

1) Ajzen, I. & Cote, N.G. 2008. ‘Attitudes and the prediction of behaviour’, In Crano, W.D. & Prislin, R. (Eds), Attitudes and 

Attitude Change. New York: Psychology Press. 

2) Ajzen, I. (1985). From intentions to actions: A theory of planned behavior. In J. Kuhl & J. Beckmann (Eds.), Action 

Control (pp. 11–39). Berlin, Heidelberg: Springer Berlin Heidelberg. http://doi.org/10.1007/978-3-642-69746-3_2 

3) Ajzen, I. (1991). The theory of planned behavior. Organizational Behavior and Human Decision Processes, 50(2), 179–

211. https://doi.org/10.1016/0749-5978(91)90020-T. 

4) Ajzen, I. (1991). The theory of planned behavior. Organizational behavior and human decision processes, 50(2), 179-

211. 

5) Ajzen, I. (2001). Nature and Operation of Attitudes. Annual review of psychology. 52. 27-58. 

10.1146/annurev.psych.52.1.27. 

6) Ajzen, I. (2002). Perceived behavioral control, self-efficacy, locus of control, and the theory of planned behavior. Journal 

of Applied Social Psychology, 32(4), 665–683. http://doi.org/10.1111/j.1559-1816.2002.tb00236.x 

7) Ajzen, I. (2006). Constructing a theory of planned behavior questionnaire: Brief description of the theory of planned 

behavior. Available at: http://people.umass.edu/aizen/pdf/tpb.measurement.pdf. Accessed 18 Oct 2018 

8) Ajzen, I., & Klobas, J. (2013). Fertility intentions: An approach based on the theory of planned behaviour. Demographic 

Research, 29(8), 203–232. http://doi.org/10.4054/DemRes.2013.29.8 

9) Ajzen, I., & Sheikh, S. (2013). Action versus inaction: Anticipated affect in the theory of planned behavior. Journal of 

Applied Social Psychology, 43(1), 155–162. http://doi.org/10.1111/j.1559-1816.2012.00989.x 

10) Amine, L. S., & Staub, K. M. (2009). Women entrepreneurs in sub-Saharan Africa: An institutional theory analysis from a 

social marketing point of view. Entrepreneurship and Regional Development, 21(2), 183-211. 

11) Armitage, C. J., & Conner, M. (2001). Efficacy of the theory of planned behaviour: A meta-analytic review. British 

Journal of Social Psychology, 40(4), 471–499. http://doi.org/10.1348/014466601164939. 

12) Arpaci, I., & Baloglu, M. (2016). The impact of cultural collectivism on knowledge sharing among information 

technology majoring undergraduates. Computers in Human Behavior, 56, 65–71. 

http://doi.org/10.1016/j.chb.2015.11.031. 

13) Ayob, N., Yap, C. S., Sapuan, D. A., & Rashid, M. Z. A. (2013). Social entrepreneurial intention among business under-

graduates: An emerging economy perspective. Gadjah Mada International Journal of Business, 15(3), 249-267. 

14) Bagheri, A., & Pihie, Z. A. L. (2011). Entrepreneurial leadership: Towards a model for learning and development. Human 

Resource Development International, 14(4), 447-463. 

15) Bagozzi, R. P., & Yi, Y. (2012). Specification, evaluation, and interpretation of structural equation models. Journal of the 

Academy of Marketing Science, 40(1), 8–34. http://doi.org/10.1007/s11747-011-0278-x. 

16) Bandura, A. (1994). Self-efficacy. In V. S. Ramachaudran (Ed.), Encyclopedia of human behavior (Vol. 4, pp. 71-81). New 

York: Academic Press. 

17) Basu, A., & Virick, M. (2008). Assessing entrepreneurial intentions amongst students: A comparative study. In 

VentureWell. Proceedings of Open, the Annual Conference (p. 79). National Collegiate Inventors & Innovators Alliance. 

18) Carr, J. C., & Sequeira, J. M. (2007). Prior family business exposure as intergenerational influence and entrepreneurial 

intent: A theory of planned behavior approach. Journal of business research, 60(10), 1090-1098. 

19) Carr, J. C., & Sequeira, J. M. (2007). Prior family business exposure as intergenerational influence and entrepreneurial 

intent: A theory of planned behavior approach. Journal of business research, 60(10), 1090-1098. 

20) Castanier, C., Deroche, T., & Woodman, T. (2013). Theory of planned behaviour and road violations: The moderating 

influence of perceived behavioural control. Transportation Research Part F: Traffic Psychology and Behaviour, 18, 148–

158. http://doi.org/10.1016/j.trf.2012.12.014. 

21) Chan, L., & Bishop, B. (2013). A moral basis for recycling: Extending the theory of planned behaviour. Journal of 

Environmental Psychology, 36, 96–102. http://doi.org/10.1016/j.jenvp.2013.07.010. 

22) Chen, M. F. (2007). Consumer attitudes and purchase intentions in relation to organic foods in Taiwan: Moderating 

effects of food-related personality traits. Food Quality and preference, 18(7), 1008-1021. 

23) Chen, M. F., & Tung, P. J. (2014). Developing an extended Theory of Planned Behavior model to predict consumers’ 

intention to visit green hotels. International Journal of Hospitality Management, 36, 221–230. 

http://doi.org/10.1016/j.ijhm.2013.09.006. 

http://doi.org/10.1348/014466601164939
http://doi.org/10.1016/j.chb.2015.11.031
http://doi.org/10.1007/s11747-011-0278-x
http://doi.org/10.1016/j.trf.2012.12.014
http://doi.org/10.1016/j.jenvp.2013.07.010
http://doi.org/10.1016/j.ijhm.2013.09.006


Effects of Human Behavior on Entrepreneurial Intention of Fourth Year University Students in Kenya                                                        

JEFMS, Volume 5 Issue 06 June 2022                                 www.ijefm.co.in                                                               Page 1817 

24) Cox, J. A. (2012). Organizational narcissism as a factor in information security: A structured model of the user knowing-

doing gap. Capella University (Dissertation). Retrieved from ProQuest Dissertations & Theses Global database. (UMI No. 

3499909). 

25) Cruz, L.D., Suprapti, S., Yasa, K. (2015). Aplikasi Theory Of Planned Behavior Dalam Membangkitkan Niat Berwirausaha 

Bagi Mahasiswa Fakultas Ekonomi Unpaz, Dili Timor Leste. E-Jurnal Ekonomi dan Bisnis Universitas Udayana. Vol. 4 No. 

12, pp. 895-920. 

26) Dabic, M., Daim, T., Bayraktaroglu, E., Novak, I., & Basic, M. (2012). Exploring gender differences in attitudes of 

university students towards entrepreneurship: an international survey. International Journal of Gender and 

Entrepreneurship. 

27) Dawson, L., Mullan, B., & Sainsbury, K. (2014). Using the theory of planned behaviour to measure motivation for 

recovery in anorexia nervosa. Appetite, 84, 309–315. http://doi.org/10.1016/j.appet.2014.10.028. 

28) de Leeuw, A., Valois, P., Ajzen, I., & Schmidt, P. (2015). Using the theory of planned behavior to identify key beliefs 

underlying pro-environmental behavior in highschool students: Implications for educational interventions. Journal of 

Environmental Psychology, 42, 128–138. http://doi.org/10.1016/j.jenvp.2015.03.005. 

29) DINC, M. and Budic, S. (2016). The Impact of Personal Attitude, Subjective Norm, and Perceived Behavioural Control on 

Entrepreneurial Intentions of Women. Eurasian Journal of Business and Economics. 2016. 23-35. 

10.17015/ejbe.2016.017.02 

30) Donald, I. J., Cooper, S. R., & Conchie, S. M. (2014). An extended theory of planned behaviour model of the 

psychological factors affecting commuters’ transport mode use. Journal of Environmental Psychology, 40, 39–48. 

http://doi.org/10.1016/j.jenvp.2014.03.003. 

31) Douglas, E. J., & Shepherd, D. A. (2002). Self-employment as a career choice: Attitudes, entrepreneurial intentions, and 

utility maximization. Entrepreneurship theory and practice, 26(3), 81-90. 

32) Douglas, E. J., Shepherd, D. A., & Venugopal, V. (2021). A multi-motivational general model of entrepreneurial 

intention. Journal of Business Venturing, 36(4), 106107. 

33) Eagly, A. H., & Chaiken, S. (1993). The psychology of attitudes. Harcourt Brace Jovanovich College Publishers. 

34) Efendi, F. & Makhfudli. (2009). Keperawatan Kesehatan Komunitas Teori Dan Praktik Dalam Keperawatan. Jakarta: 

Seleba Medika. 

35) Efrat, K., & Shoham, A. (2013). The theory of planned behavior, materialism, and aggressive driving. Accident Analysis 

and Prevention, 59, 459–465. http://doi.org/10.1016/j.aap.2013.06.023. 

36) Engle, R. L., Dimitriadi, N., Gavidia, J. V., Schlaegel, C., Delanoe, S., Alvarado, I., He, X., Buame, S., & Wollf, B. (2010). 

Entrepreneurial intent: A twelve-country evaluation of Ajzen’s model of planned behavior. International Journal of 

Entrepreneurial Behavior and Research, 16(1), 33–57. https://doi.org/10.1108/13552551011020063. 

37) Fini, R., Grimaldi, R., Marzocchi, G. L., & Sobrero, M. (2010). The determinants of corporate entrepreneurial intention 

within small and newly established firms. Entrepreneurship Theory and Practice, 36(2), 387–414. 

https://doi.org/10.1111/j.1540-6520.2010.00411.x 

38) Fini, R., Grimaldi, R., Marzocchi, G.L, and Sobrero, M, 2009. The Foundation of Entrepreneurial Intention, paper 

presented at the Summer Conference 2009 on CBS - Copenhagen Business School Denmark, June 17 - 19, 2009. 

39) Flores, W. R., & Ekstedt, M. (2016). Shaping intention to resist social engineering through transformational leadership, 

information security culture and awareness. Computers & Security, 59, 26–44. 

http://doi.org/10.1016/j.cose.2016.01.004. 

40) Gerba, D. T. (2012). Impact of entrepreneurship education on entrepreneurial intentions of business and engineering 

students in Ethiopia. African Journal of Economic and Management Studies. 

41) Goltz, S., Buche, M. W., & Pathak, S. (2015). Political empowerment, rule of law, and women's entry into 

entrepreneurship. Journal of Small Business Management, 53(3), 605-626. 

42) Greaves, M., Zibarras, L. D., & Stride, C. (2013). Using the theory of planned behavior to explore environmental 

behavioral intentions in the workplace. Journal of Environmental Psychology, 34, 109–120. 

http://doi.org/10.1016/j.jenvp.2013.02.003. 

43) Guerrero, M., Rialp, J., & Urbano, D. (2008). The impact of desirability and feasibility on entrepreneurial intentions: A 

structural equation model. International Entrepreneurship and Management Journal, 4(1), 35-50. 

44) Hamilton, K., Kirkpatrick, A., Rebar, A., & Hagger, M. S. (2017). Child sun safety: Application of an Integrated Behavior 

Change model. Health Psychology, 36(9), 916. 

http://doi.org/10.1016/j.appet.2014.10.028
http://doi.org/10.1016/j.jenvp.2015.03.005
http://doi.org/10.1016/j.jenvp.2014.03.003
http://doi.org/10.1016/j.aap.2013.06.023
https://doi.org/10.1108/13552551011020063
https://doi.org/10.1111/j.1540-6520.2010.00411.x
http://doi.org/10.1016/j.cose.2016.01.004
http://doi.org/10.1016/j.jenvp.2013.02.003


Effects of Human Behavior on Entrepreneurial Intention of Fourth Year University Students in Kenya                                                        

JEFMS, Volume 5 Issue 06 June 2022                                 www.ijefm.co.in                                                               Page 1818 

45) Henderson, R., & Robertson, M. (2000). Who wants to be an entrepreneur? Young adult attitudes to entrepreneurship 

as a career. Career development international, 5(6), 279-287. 

46) Herath, T., Chen, R., Wang, J., Banjara, K., Wilbur, J., & Rao, H. R. (2014). Security services as coping mechanisms: An 

investigation into user intention to adopt an email authentication service. Information Systems Journal, 24(1), 61–84. 

http://doi.org/10.1111/j.1365-2575.2012.00420.x. 

47) Hmieleski, K., Baron, R., 2009. Entrepreneurs' optimism and new venture performance: A social cognitive perspective. 

Academy of Management Journal 52 (3), 473-488 

48) Ifinedo, P. (2014) Information Systems Security Policy Compliance: An Empirical Study of the Effects of Socialisation, 

Influence, and Cognition. Information & Management, 51, 69-79. https://doi.org/10.1016/j.im.2013.10.001. 

49) Jafarkarimi, H., Saadatdoost, R., Sim, A. T. H., & Hee, J. M. (2016). Behavioral intention in social networking sites ethical 

dilemmas: An extended model based on theory of planned behavior. Computers in Human Behavior, 62, 545–561. 

http://doi.org/10.1016/j.chb.2016.04.024. 

50) Kautonen, T.; Palmroos, J.; Vainio, P. (2009). Involuntary self-employment in Finland: Ableak future?. International 

Journal of Public Policy, 4(6): 533-548.http://dx.doi.org/10.1504/IJPP.2009.025261 

51) Kinyanyui, N.M. (2017), After Graduation What next? A Tracer and Policy study of Youth Polytechnic graduates from 

Kwale, Kitui, Makueni and Taita Taveta; Institute for Development Studies, University of Nairobi. 

52) Kolvereid, L., & Isaksen, E. (2006). New business start-up and subsequent entry into self-employment. Journal of 

Business Venturing, 21(6), 866–885. https://doi.org/10.1016/j.jbusvent.2005.06.008. 

53) Kraft, P., Rise, J., Sutton, S., & Røysamb, E. (2005). Perceived difficulty in the theory of planned behaviour: perceived 

behavioural control or affective attitude? The British Journal of Social Psychology / the British Psychological Society, 

44(Pt 3), 479-96. http://doi.org/10.1348/014466604X17533. 

54) Krueger, N. F. (2009): “Entrepreneurial Intentions are Dead: Long Live Entrepreneurial Intentions.” In A. L. Carsrud and 

M. Brannback (Eds.), Understanding the entrepreneurial mind (pp . 51-72), Springer, New York . 

55) Laviolette E. M., Radu Lefebvre M., Brunel O. (2012). The impact of story bound entrepreneurial role models on self-

efficacy and entrepreneurial intention. Int. J. Entrepr. Behav. Res. 18 720–742. 10.1108/13552551211268148. 

56) Lebek, B., Uffen, J., Neumann, M., Hohler, B., & Breitner, M. H. (2014). Information security awareness and behavior: a 

theory-based literature review. Management Research Review, 37(12), 1049–1092. http://doi.org/10.1108/MRR-04-

2013-0085. 

57) Lee, C., Lee, C. C., & Kim, S. (2016). Understanding information security stress: Focusing on the type of information 

security compliance activity. Computers & Security, 59, 60–70. http://doi.org/10.1016/j.cose.2016.02.004. 

58) Liñán, F., & Chen, Y. W. (2009). Development and cross–cultural application of a specific instrument to measure 

entrepreneurial intentions. Entrepreneurship theory and practice, 33(3), 593-617. 

59) Liñán, F., & Fayolle, A. (2015). A systematic literature review on entrepreneurial intentions: Citation, thematic analyses, 

and research agenda. The International Entrepreneurship and Management Journal, 11(4), 907–933. 

https://doi.org/10.1007/ s11365-015-0356-5. 

60) Maes, J., Leroy, H., & Sels, L. (2014). Gender differences in entrepreneurial intentions: A TPB multi-group analysis at 

factor and indicator level. European Management Journal, 32(5), 784–794. https://doi.org/10.1016/j.emj.2014.01.001. 

61) Maina, RW. (2017). Determinants of Entrepreneurial Intentions among Kenyan College Graduates. KCA Journal of 

Business Management. 3. 10.4314/kjbm. v3i2.65968. 

62) Maulana, H.D. (2009). Promosi Kesehatan. Jakarta: Penerbit Buku Kedokteran EGC 

63) Moody, G. D., & Siponen, M. (2013). Using the theory of interpersonal behavior to explain non-work-related personal 

use of the Internet at work. Information and Management, 50(6), 322–335. http://doi.org/10.1016/j.im.2013.04.005. 

64) Moriano, J. A., Gorgievski, M., Laguna, M., Stephan, U., & Zarafshani, K. (2012). A cross-cultural approach to 

understanding entrepreneurial intention. Journal of Career Development, 39(2), 162–185. 

https://doi.org/10.1177/0894845310384481. 

65) Moriano, J.A., Gorgievski, M., Laguna, M., Stephan, U. and Zarafshani, K. (2011), A Cross-cultural Approach to 

Understanding Entrepreneurial Intention, Journal of Career Development, published online 6 January 2011, DOI: 

10.1177/089484845310384481. 

66) Mullan, B., Allom, V., Sainsbury, K., & Monds, L. A. (2015). Examining the predictive utility of an extended theory of 

planned behaviour model in the context of specific individual safe food-handling. Appetite, 90, 91–98. 

http://doi.org/10.1016/j.appet.2015.02.033. 

http://doi.org/10.1111/j.1365-2575.2012.00420.x
https://doi.org/10.1016/j.im.2013.10.001
http://doi.org/10.1016/j.chb.2016.04.024
https://doi.org/10.1016/j.jbusvent.2005.06.008
http://doi.org/10.1348/014466604X17533
http://doi.org/10.1108/MRR-04-2013-0085
http://doi.org/10.1108/MRR-04-2013-0085
http://doi.org/10.1016/j.cose.2016.02.004
https://doi.org/10.1016/j.emj.2014.01.001
http://doi.org/10.1016/j.im.2013.04.005
https://doi.org/10.1177/0894845310384481
http://doi.org/10.1016/j.appet.2015.02.033


Effects of Human Behavior on Entrepreneurial Intention of Fourth Year University Students in Kenya                                                        

JEFMS, Volume 5 Issue 06 June 2022                                 www.ijefm.co.in                                                               Page 1819 

67) Mwatsika, C. (2015). Entrepreneurship development and entrepreneurial orientation in rural areas in Malawi. African 

Journal of Business Management, 9(9), 425-436. 

68) Paco, A. Do, Ferreira, J., Raposo, M., Rodrigues, R. G., and Dinis, A. (2011). Entrepreneurial intention among secondary 

students: findings from Portugal. International Journal of Entrepreneurship and Small Business. 

69) Park, H. S., & Smith, S. W. (2007). Distinctiveness and influence of subjective norms, personal descriptive and injunctive 

norms, and societal descriptive and injunctive norms on behavioral intent: A case of two behaviors critical to organ 

donation. Human Communication Research, 33(2), 194-218. 

70) Parsons, K., McCormac, A., Butavicius, M., Pattinson, M., & Jerram, C. (2014). Determining employee awareness using 

the Human Aspects of Information Security Questionnaire (HAIS-Q). Computers & Security, 42, 165–176. 

http://doi.org/10.1016/j.cose.2013.12.003. 

71) Parsons, K., McCormac, A., Pattinson, M., Butavicius, M., & Jerram, C. (2014). A study of information security awareness 

in Australian government organisations. Information Management & Computer Security, 22(4), 334–345. 

http://doi.org/10.1108/IMCS-10-2013-0078. 

72) Peterman, N. E., & Kennedy, J. (2003). Enterprise education: Influencing students’ perceptions of entrepreneurship. 

Entrepreneurship theory and practice, 28(2), 129-144. 

73) Prapavessis, H., Gaston, A., & DeJesus, S. (2015). The Theory of Planned Behavior as a model for understanding 

sedentary behavior. Psychology of Sport and Exercise, 19, 23–32. http://doi.org/10.1016/j.psychsport.2015.02.001. 

74) Purusottama, A. (2019). Revisiting Students’ Entrepreneurial Intention in Indonesia: a theory of Planned Behavior 

Approach. Jurnal Manajemen dan Kewirausahaan, 21(1), 64-73. 

75) Samuel, Y. A., Ernest, K., & Awuah, J. B. (2013). An assessment of entrepreneurship intention among Sunyani 

Polytechnic Marketing students. International Review of management and Marketing, 3(1), 37. 

76) Schlaegel, C., & Koenig, M. (2014). Determinants of entrepreneurial intent: A meta-analytic test and integration of 

competing models. Entrepreneurship Theory and Practice, 38(2), 291–332. https://doi.org/10.1111/etap.12087. 

77) Schwarz, E.J., Wdowiak, M.A., Almer-Jarz, D.A. & Breitenecker, R.J. 2009. ‘The effects of attitudes and perceived 

environment conditions on students’ entrepreneurial intent: an Austrian perspective’, Education and Training, 51(4): 

272–291. 

78) Segal,G., Borgia, D. and Schoenfeld, J. (2005) ‘The motivation to become an entrepreneur’,International Journal of 

Entrepreneurial Behavior and Research, Vol. 11, No. 1, pp.42–57 

79) Sesen, H. 2013. ‘Personality or environment? A comprehensive study on the entrepreneurial intentions of university 

students’, Education and Training, 55(7): 624–640. 

80) Shook, C.L. and Bratianu, C. (2010), “Entrepreneurial intent in a transitional economy: an application of the theory of 

planned behavior of Romanian students”, International Entrepreneurship and Management Journal, Vol.6 No.3, 

pp.231-247 

81) Shook, C.R.; Britianu, C. 2008. Entrepreneurial Intent in a Transitional Economy: an Application of the Theory Planned of 

Behavior to Romanian Students. International Entrepreneurship Management Journal, v. 6, n. 3, p. 231–247. 

82) Sieger, Philipp & Zellweger, Thomas & Nason, Robert & Clinton, Eric. (2011). Portfolio Entrepreneurship in Family Firms: 

A Resource-Based Perspective. Strategic Entrepreneurship Journal. 5. 327 - 351. 10.1002/sej.120. 

83) Smith, J. R., & McSweeney, A. (2007). Charitable giving: The effectiveness of a revised theory of planned behaviour 

model in predicting donating intentions and behaviour. Journal of Community & Applied Social Psychology, 17(5), 363-

386. 

84) Smith, J. R., Terry, D. J., Manstead, A. S., Louis, W. R., Kotterman, D., & Wolfs, J. (2008). The attitude–behavior 

relationship in consumer conduct: The role of norms, past behavior, and self-identity. The Journal of social psychology, 

148(3), 311-334. 

85) Sommer, L., & Haug, M. (2011). Intention as a cognitive antecedent to international entrepreneurship-understanding 

the moderating roles of knowledge and experience. International Entrepreneurship and Management Journal, 7(1), 

111-142. 

86) Souitaris, V., Zerbinati, S., & Al-Laham, A. (2007). Do entrepreneurship programmes raise entrepreneurial intention of 

science and engineering students? The effect of learning, inspiration and resources. Journal of Business Venturing, 

22(4), 566–591. https://doi.org/10.1016/j.jbusvent.2006.05.002 

87) Spencer, J. W., & Gomez, C. (2004). The relationship among national institutional structures, economic factors, and 

domestic entrepreneurial activity: a multicountry study. Journal of business research, 57(10), 1098-1107. 

http://doi.org/10.1108/IMCS-10-2013-0078
http://doi.org/10.1016/j.psychsport.2015.02.001
https://doi.org/10.1111/etap.12087


Effects of Human Behavior on Entrepreneurial Intention of Fourth Year University Students in Kenya                                                        

JEFMS, Volume 5 Issue 06 June 2022                                 www.ijefm.co.in                                                               Page 1820 

88) Stenholm, P., Acs, Z.J. and Wuebker, R., (2013). Exploring country-level institutional arrangements on the rate and type 

of entrepreneurial activity. Journal of Business Venturing, 28(1), pp.176-193. 

89) Sumaryono. (2012). Etika Profesi Hukum.Yogyakarta: Kanisius. 

90) Thompson, E. R. (2009). Individual entrepreneurial intent: Construct clarification and development of an internationally 

reliable metric. Entrepreneurship theory and practice, 33(3), 669-694. 

91) Tipton, J. A. (2014). Using the theory of planned behavior to understand caregivers’ intention to serve sugar-sweetened 

beverages to non-hispanic black preschoolers. Journal of Pediatric Nursing, 29(6), 564–575. 

http://doi.org/10.1016/j.pedn.2014.07.006. 

92) Utami, C. W. (2017). Attitude, subjective norm, perceived behaviour, entrepreneurship education and self efficacy 

toward entrepreneurial intention university student in Indonesia. 

93) van Gelderen, M., Brand, M., van Praag, M., Bodewes, W., Poutsma, E. and van Gils, A. (2008), Explaining 

Entrepreneurial Intentions by Means of the Theory of Planned Behavior, Career Development International, 13(6): 538-

559. 

94) Vohora, A., Wright, M., & Lockett, A. (2004). Critical junctures in the development of university high-tech spinout 

companies. Research policy, 33(1), 147-175. 

95) Wedayanti, N. P., & Giantari, G. A. (2016). “Peran Pendidikan Kewirausahaan dalam Memediasi Pengaruh Norma 

Subyektif Terhadap Niat Berwirausaha”. E-Jurnal Manajemen Unud, 5(1), 533-560. 

96) Yamane, T. (1973) Statistics an Introductory Analysis. 3rd Edition, Harper and Row, New York. 

97) Zemore, S. E., & Ajzen, I. (2014). Predicting substance abuse treatment completion using a new scale based on the 

theory of planned behavior. Journal of Substance Abuse Treatment, 46(2), 174–182. 

http://doi.org/10.1016/j.jsat.2013.06.011. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

There is an Open Access article, distributed under the term of the Creative Commons 

Attribution – Non Commercial 4.0 International (CC BY-NC 4.0) 

(https://creativecommons.org/licenses/by-nc/4.0/), which permits remixing, adapting and 

building upon the work for non-commercial use, provided the original work is properly cited. 

 

http://doi.org/10.1016/j.pedn.2014.07.006
http://doi.org/10.1016/j.jsat.2013.06.011

