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ABSTRACT: This study aims to analyze and explain the role of psychological capital, Machiavellianism, psychopathy, and narcissism
in mediating the effect of entrepreneurial attitude orientation on entrepreneurial intentions. The population in this study is
included in the limited population because the number of population used has been determined, namely active undergraduate
students Class of 2021 at the Badung Regency State University, the sample of this study was 388 people. Data collection methods
used were interviews and distributing questionnaires. The data analysis technique used is SEM-PLS. The results of this study show
that entrepreneurial attitude orientation has a positive and significant effect on entrepreneurial intentions, Machiavellianism,
narcissism, psychopathy and psychological capital. Machiavellianism has a positive and significant effect on entrepreneurial
intentions. Narcissism has a positive and significant effect on entrepreneurial intentions. Psychopathy does not have a significant
effect on entrepreneurial intentions. Psychological capital has a positive and significant effect on entrepreneurial intentions.
Entrepreneurial attitude orientation has a positive and significant effect on entrepreneurial intentions with Machiavellianism,
narcissism and psychological capital as mediating variables. Psychopathy cannot mediate the effect of entrepreneurial attitude
orientation on entrepreneurial intentions.
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INTRODUCTION

The field of entrepreneurship is one of the important fields in a country's economy and can encourage economic growth in
Indonesia. Entrepreneurship is the ability to create a business activity, to do that activity well, it requires endless innovation and
creativity so that something unique and different from what has existed before will be found (Kasmir, 2011: 21). Entrepreneurship
according to Bosma et al. (2008) can promote national innovation and economic growth, accelerate economic restructuring,
narrow the wealth gap between regions, solve problems related to employment, ethnicity, and poverty, and promote sustainable
business development. Entrepreneurship in recent years has become a hot issue and is actively socialized in educational
institutions at the regional, national and even international levels. This trend arises because of the belief that entrepreneurship
can be the main key to alleviating unemployment, economic stability and technological modernization (Karyaningsih & Wibowo,
2017).

Based on data from the Global Entrepreneurship Index 2021, Indonesia is positioned 75 out of 137 countries listed in the Global
Entrepreneurship Index. These results indicate that the field of entrepreneurship in Indonesia is less attractive or can be said to
be low. The government is optimistic that people's interest in entrepreneurship will increase and targets that by 2022 it will be in
position 60 out of 137 countries. The ratio of entrepreneurship in Indonesia is currently still very low, which is 3.47% of the total
population of Indonesia and targets the ratio of entrepreneurship in 2024 to increase to 3.95% (BPS, 2022).

The government in this case seeks to foster entrepreneurial intentions in students in higher education as an alternative to reducing
the unemployment rate, which is expected that students become entrepreneurs. The entrepreneurial intention of a student or
individual can increase based on the intention of the individual himself. A theory that can examine the relationship between
intention itself can be explained through the Theory of Planned Behavior.

Indrayanti & Iskandar (2020) said the Theory of Planned Behavior TPB is also widely used to research entrepreneurship.
Entrepreneurial intention has a strong relationship to shape entrepreneurial behavior. Attitudes towards behavior are manifested
in the form of entrepreneurial attitudes, individual feelings that arise on the basis of the beliefs they have to start a business.
Subjective norms are strong encouragement from the environment for individuals to start a business. The environment in question
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is family, close friends, and the community. Behavioral control relates to an individual's ability to shape entrepreneurial behavior
to identify how and where to direct a strategy for behavior change and also to explain every important aspect of some human
behavior. Based on that Theory of Planned Behavior is a theory that can be used to examine this research that focuses on the
discussion of entrepreneurial intention or entrepreneurial intention.

Entrepreneurial intention is a reflection of a person's commitment to start a new business activity. The view of entrepreneurial
intention was also first issued by Bird (1988) entrepreneurial intention plays a role in guiding individuals to focus their attention,
experience, and actions on certain things with entrepreneurial goals. entrepreneurial intention plays a role in guiding individuals
to focus their attention, experience, and actions on certain things with entrepreneurial goals.

The image of a student must have the courage to take risks in opening a business at every opportunity with the benefits of
entrepreneurship also makes students able to have a very good future and can increase self-esteem as an individual. For this
reason, it can be said that increasing entrepreneurial intentions for students is very important and one way is through developing
the direct effect of Entrepreneurial attitude orientation on individual students.

Entrepreneurial attitude orientation is a concept that describes how an individual views entrepreneurial activities, so that the
individual responds to activities related to entrepreneurship. To become an entrepreneur, individuals must have an entrepreneur-
like attitude (Pratiwi & Oknaryana, 2023). Robinson et al., (1991) explained that entrepreneurial attitude orientation in their study
uses the Entrepreneurial attitude orientation measurement scale to determine how much a person's attitude towards
entrepreneurial orientation can be used to measure his tendency to carry out entrepreneurial activities in the future so that it can
distinguish the attitude of an entrepreneur who has a higher achievement orientation, innovation, self-esteem, and internal locus
of control than someone who is not an entrepreneur.

Based on the similarity of the attitudes of achievement orientation, innovation, self-esteem, and internal locus of control with
psychology which discusses psychological capital or psychological capital is a part of the positive psychological aspects possessed
by individuals that function to increase motivation, self-efficacy, optimism, hope and resilience oriented towards success and
success and the dark triad which was originally a psychological personality theory that discussed three personality types called
dark because each was considered to contain evil traits, namely Machiavellianism, psychopathy and narcissism have a relationship
with high entrepreneurial attitude orientation correlated with the dark triad (Do & Dadvari, 2017), so machiavellianism,
psychopathy, narcissism and psychological capital can indirectly effect to encourage an individual to become an entrepreneur or
increase the entrepreneurial intention of a student.

The dark triad is originally a psychological personality theory, first published by Paulhus & Williams (2002), which describes three
personality types called dark because each is considered to contain evil traits. namely machiavellianism, psychopathy, and
narcissism and Specifically, Machiavellianism means emotional indifference to others and the absence of traditional morality
(Christie & Geis, 1970). Psychopathy is represented by impulsivity and emotional indifference (Lilienfeld & Andrews, 1996), and
narcissism is defined by self-centeredness, admiration of vanity, and enjoyment of superiority (Raskin & Hall, 1979). The
entrepreneurial attitude that we usually know is classified as a positive personality is certainly a determining factor as a reference
in determining entrepreneurial intention, but in this study we will try to include a personality that is considered negative in
humans, namely the dark triad. The dark triad describes three styles of undesirable behavior and interpersonal problems:
Machiavellianism, narcissism, and psychopathy (Paulhus & Williams, 2002).

The dark triad is considered a shortterm, self-serving, explosive social strategy that is positively correlated with the use of
manipulative behaviors (Jonason & Webster, 2010). From a social psychological perspective, although the dark triad is generally
considered an unfortunate and dysfunctional behavior, recent research in a managerial context suggests that individuals may
benefit from this personality attribute. In other words, despite the stereotype of the dark triad as counterproductive, it can be
helpful in securing a successful career. For example, Machiavellians are highly results-oriented and determined to pursue their
goals (Zettler et al., 2011). Narcissism is good at creating and exploiting opportunities, and psychopathy can achieve high social
status as being recognized as an intelligent, charismatic, and more effective leader (Brunell et al., 2008). Based on that, the dark
triad has a relationship with entrepreneurial attitude orientation related to the need for achievement, self-esteem, innovation,
and personal control of an individual (Lumpkin & Dess, 1996; Robinson et al., 1991).

LITERATURE REVIEW AND HYPOTHESIS DEVELOPMENT

Do & Dadvari (2017) explained that entrepreneurial attitude orientation affects individual entrepreneurial intention. So, to
increase the level of entrepreneurial intention, it may be useful to promote a positive attitude towards entrepreneurship.
Entrepreneurial attitude orientation is a predictor of entrepreneurial possibility. Entrepreneurial attitudes are considered a better
approach to describing entrepreneurs than other demographic characteristics or variables, because attitudes will measure the
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extent to which individuals are positively or negatively inclined to do something (Faidul & Nurlina, 2019). Research conducted by
(Mart et al., 2020); (Wathanakom et al., 2020) and (Suryani & Megawati, 2022) shows that entrepreneurial attitude orientation
has a positive effect on entrepreneurial intention.

H1: entrepreneurial attitude orientation has a positive and significant effect on entrepreneurial intention.

Machiavellianism is one of the traits incorporated in the dark triad, where in general this trait is considered a negative attitude.
However, for the sake of running a business, it turns out that Machiavellianism is an important trait. This trait is indicated to
appear if someone has an orientation in entrepreneurship, then the dominant traits will appear, one of which can form
Machiavellianism (Cai et al., 2021). The results of research conducted by Bouncken et al., (2020); Faidul & Nurlina (2019); Do &
Dadvari (2017); Wu et al., (2019) show that entrepreneurial attitude orientation has a positive effect on machiavellianism.

H2 : Entrepreneurial attitude orientation has a positive and significant effect on Machiavellianism.

Entrepreneurial attitude orientation as an entrepreneurial orientation is an attitude that shows how a person has a tendency to
respond to a business opportunity, so that this orientation will lead to self-centered attitudes as an individual (Ngwenya & Pelser,
2020). Based on this, the orientation of entrepreneurial attitudes is indicated to form narcissism in a person. The results of research
conducted by Yu et al., (2020); Burger et al., (2023); Bouncken et al., (2020); Do & Dadvari (2017) show that entrepreneurial
attitudes have a positive effect on one's narcissistic attitude.

H3 : Entrepreneurial attitude orientation has a positive and significant effect on Narcissism.

Entrepreneurial attitude orientation as previously explained shows that a person has views about starting a business activity.
Therefore, personal interests will be placed above all, this is indicated to cause the emergence of psychopathy where this trait is
indicated by a low level of concern, but focuses on oneself and the goals to be achieved. The results of research conducted by
Husna (2017); Bouncken et al., (2020); Suryani & Megawati (2022); Ngwenya & Pelser (2020); Esfandabadi et al., (2018) show that
entrepreneurial attitude orientation has a positive effect on psychopathy.

H4 : Entrepreneurial attitude orientation has a positive and significant effect on psychopathy.

Good psychological capital, such as self-confidence and optimism, can be built from knowing and understanding what one wants
to do. Ermawati & Widodo (2015) revealed that entrepreneurial knowledge is one of the factors that can build an individual's
psychological mentality in running a business. Increased psychological capital will directly affect entrepreneurial orientation and
at the same time improve performance (Esfandabadi et al., 2018). The results of research by Suryani & Megawati (2022); Ngwenya
& Pelser (2020); Mahfud et al., (2020) revealed that entrepreneurial attitude orientation affects students' psychological capital.
Based on this explanation, the authors propose the following research hypothesis:

H5: entrepreneurial attitude orientation has a positive and significant effect on psychological capital.

Previous research Dark Triad has a negative relationship to both Entrepreneurial Attitude Orientation and Entrepreneurial
Intention (Faidul & Nurlina, 2019). Husna's research (2017) suggests that in a larger context, certain personality traits can have
negative implications for entrepreneurs, such as traits that are negative from the start such as Machiavellism. These negative
traits can support ambitions for success but by ignoring the welfare of others or destroying competitors. Research from Leonelli
et al., (2020); Rapp-Ricciardi et al., (2018); Cai et al., (2021) shows that Machiavellism has a positive effect on entrepreneurial
intention.

H6: Machiavellianism has a positive and significant effect on entrepreneurial intention.

Narcissism is basically an attitude that has a negative stigma in society, but the narcissistic nature itself can actually give someone
motivation and direction, towards what they want. The strength of narcissism is a sense of self-love and an attitude of wanting to
appear to be the best (Brownell et al., 2021). This narcissistic attitude is indicated to cause a person to be stronger in building
entrepreneurial desire in himself. This is explained by Rapp-Ricciardi et al., (2018); Cai et al., (2021); Schippers et al., (2019); Burger
et al., (2023) that narcissism can affect entrepreneurial desire.

H7: Narcissism has a positive and significant effect on entrepreneurial intention.

Psychopathy is one of the traits in the dark triad, where this trait is one that shows no empathy for the surrounding environment.
In a broader context, this attitude is needed by an entrepreneur because business profits are the most important thing even
though the business can bring down its competitors. The results of research conducted by Mart et al., (2020); Rapp-Ricciardi et
al., (2018); Cai et al., (2021); Suryani & Megawati (2022); Do & Dadvari (2017) show that psychopathy can foster the desire for
entrepreneurship from a person.

H8: Psychopathy has a positive and significant effect on entrepreneurial intention.

Psychological Capital (PsyCap) is a positive individual psychological development condition characterized by four psychological
attributes: self-efficacy, optimism, hope, and resilience (Cavus & Gokgen, 2015; Luthans & Youssef-Morgan, 2017). This implies
that the stronger the individual's perception of their behavior controlling the goals they want to achieve, the more likely their
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behavior will achieve success and the control of individual behavior is closely related to psychological aspects, so we interpret this
as meaning that psychological capital is a form of perceived behavioral control (Mahfud et al., 2020).

Another study by Jin (2017) also had similar findings that hope, resilience, and self-efficacy had a positive effect on start-up
intentions, while optimism had no significant impact on these intentions. The results of research (Suryani & Megawati, 2022) are
contradictory which reveals that psychological capital does not affect student entrepreneurial intention. This finding confirms that
positive psychological capital among budding entrepreneurs is closely related to their business start-up intentions.

H9: psychological capital has a positive and significant effect on entrepreneurial intention.

The effect of entrepreneurial attitude orientation on entrepreneurial intention has been explained from various previous studies,
but the mediating role that can strengthen this effect can be explained more deeply that one of the dark triads can bridge this
effect. The results of research conducted by Faidul & Nurlina (2019); Do & Dadvari (2017); Cai et al., (2021); Rapp-Ricciardi et al.,
(2018); Leonelli et al., (2020) show that the traits in the dark triad are indicated to bridge the effect of entrepreneurial attitude
orientation on entrepreneurial intention.

H10: Entrepreneurial attitude orientation has a positive and significant effect on entrepreneurial intention with Machiavellianism
as a mediating variable.

The attitude of narcissism in the dark triad is indicated as one of the important traits in building entrepreneurial desire and
entrepreneurial attitude orientation. The results of research conducted by Faidul & Nurlina (2019); Do & Dadvari (2017); Cai et al.,
(2021); Rapp-Ricciardi et al., (2018); Leonelli et al., (2020) show that the traits in the dark triad are indicated to bridge the effect
of entrepreneurial attitude orientation on entrepreneurial intention.

H11: Entrepreneurial attitude orientation has a positive and significant effect on entrepreneurial intention with Narcissism as a
mediating variable.

Intention does not always turn into immediate action, factors that can motivate or facilitate the transition can effect the process.
Do & Dadvari (2017) Dark Triad serves as a partial mediator. Given concerns about the mediating role of the dark triad, it has been
argued that a mediator can also be a moderator (Brunell et al., 2008). The opinion about the Dark Triad acting as a partial mediator
in the relationship between Entrepreneurial Attitude Orientation and Entrepreneurial Intention in college students is agreed by
(Faidul & Nurlina, 2019); (Cai et al., 2021); (Rapp-Ricciardi et al., 2018); (Leonelli et al., 2020).

H12: Entrepreneurial attitude orientation has a positive and significant effect on entrepreneurial intention with Psychopathy as a
mediating variable.

Ajzen's TPB shows that attitudes, perceived behavioral control, and social norms effect entrepreneurial intentions
(Zaremohzzabieh et al., 2019). Mahfud et al. (2020) explained that psychological capital is also part of the study of motivation
theory, which examines the variables of optimism, hope, self-efficacy, and resilience. Therefore, in our understanding,
psychological capital has the same function as desire and perceived feasibility and is believed to mediate the relationship between
attitude towards behavior and entrepreneurial intention. Suryani & Megawati (2022) stated that psychological capital does not
affect students' entrepreneurial intention. However, the results of this study are consistent with research conducted by (Margaca
et al., 2021), confirming that the effect of psychological capital on entrepreneurial intention is not directly but through financial,
human, and social capital to effect student entrepreneurial intention. Then, research conducted by Chevalier et al., (2022) found
that psychological capital does not directly affect entrepreneurial intention but has an indirect relationship. It makes sense that
psychological capital is believed to be able to mediate the effect of social capital on entrepreneurial intention.

H13: Entrepreneurial attitude orientation has a positive and significant effect on entrepreneurial intention with psychological
capital as a mediating variable.

METHODS

The location of this research is in public universities in Badung Regency. This location was chosen because there is data &
information about the entrepreneurial intentions of students in the environment in public universities in Badung Regency which
is said to be less high. The time used from the date of issuance of the research permit within three months, two months of data
collection, and one month of data processing. Total of sample that used are 388. Data collection was collected by questionnaire
Likert scale 1-5. Inferential statistical analysis in this study was measured by the Structural Equation Modeling (SEM) method using
Partial Least Square (PLS).
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RESULT AND DISCUSSION

1) Convergent Validity
Convergent validity on the measurement scale is measured through the outer model. A good measurement scale has an outer
loading value of at least 0.70, but an outer loading value of 0.50 is still considered safe (Ghozali, 2018: 28). The minimum outer
loading value used in this study is 0.50. Items that have an outer loading value less than 0.50 (<0.50) will be removed from the
model. The outer loading value in the convergent validity test of the research scale is presented in Table 1.

Table 1. Convergent Validity

Variable Dimension Outer Loading Result
Entrepreneurial Attitude Orientation (X) Achievements 0,721 Valid
Inovation 0,768 Valid
Self-Control 0,773 Valid
Self-Esteem 0,779 Valid
Machiavellianism 0,896 Valid
Narsisme 0,905 Valid
Psikopati 0,793 Valid
Psychological Capital 0,752 Valid
Entrepreneurial Intention (Y) 0,692 Valid

Primary Data, 2023

Based on Table 1, it shows that the outer loading value for each dimension is more than 0.50 (>0.50). This shows that all dimensions
used in the study have met the convergent validity criteria and are valid for use in measuring variables in the study.

2) Discriminant Validity
Discriminant validity can also be measured by comparing the square root average variance extracted (root AVE) value in the Fornell
Larcker test for each latent variable with the correlation between variables in the measurement model. The model is said to have
good discriminant validity if the square root average variance extracted (root AVE) value of each variable is greater than the
correlation value between variables. Measurement of discriminant validity using the AVE root value can be seen in Table 2.

Table 2. Discriminant Validity Fornell Larcker

X Y X4 X2 X3 1 Z2 X1 Z3 24
Entrepreneurial
Attitude Orientation
(X) 0,709
Entrepreneurial
Intention (Y) 0,726 0,832
Self-esteem (X4) 0,721 0,573 0,882
Inovation (X2) 0,805 0,593 0,509 0,877
Self-control (X3) 0,829 0,619 0,663 0,581 0,879
Machiavellianism (Z1) 0,661 0,651 0,468 0,549 0,586 0,887
Narsisme (Z2) 0,470 0,558 0,273 0,368 0,378 0,436 0,903
Prestasi (X1) 0,862 0,589 0,449 0,507 0,605 0,542 0,441 0,849
Psikopati (Z3) 0,598 0,553 0,499 0,447 0532 0,507 0,482 0,494 0,890
Psychological Capital
(z4) 0,534 0,617 0,407 0441 0475 0,428 0,399 0,426 0,561 0,867

Primary Data, 2024

Based on Table 2, it is known that the square root average variance extracted (root AVE) value for each latent variable is higher
than the correlation value between variables. This shows that all variables in this study have met the discriminant validity
requirements.
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3) Composite Reliability
Composite reliability, which is a block indicator that measures the internal consistency of the construct-forming indicators, shows
the degree that identifies the common latent (unobserved). The accepted limit value for the level of composite reliability is 0.7. In
this study, to test the reliability of the data, a reliability test was carried out on an instrument with a Cronbach's Alpha coefficient
greater than 0.70, so the instrument used was reliable (Ghozali, 2018: 48). The composite reliability value ranges from 0 to 1, with
the criteria for a good and acceptable value for research is more than 0.6 (>0.60) (Hair et al., 2017: 126). The results of the research
internal consistency reliability test are presented in Table 3.

Table 3. Composite Reliability

Composite

Variable L Cronbach Alpha rho-A Result
Reliability

Entrepreneurial Attitude Orientation .

X) 0,948 0,941 0,942 Valid
Entrepreneurial Intention (Y) 0,900 0,852 0,852 Valid
Harga Diri (X4) 0,913 0,857 0,856 Valid
Inovasi (X2) 0,943 0,924 0,925 Valid
Kontrol Pribadi (X3) 0,911 0,853 0,858 Valid
Machiavellianism (Z1) 0,936 0,909 0,914 Valid
Narsisme (Z2) 0,947 0,925 0,926 Valid
Prestasi (X1) 0,948 0,935 0,937 Valid
Psychopathy (Z3) 0,939 0,913 0,914 Valid
Psychological Capital (Z4) 0,924 0,890 0,900 Valid

Primary Data, 2023

Based on Table 3, it is known that the Cronbach's alpha and composite reliability values of each variable have values greater than
0.60 (>0.60). This shows that the variable scale used in the study meets the criteria.

Inner Model Evaluation

Inner model or structural model testing is carried out with the aim of measuring the causal relationship between research
constructs. Structural model evaluation can be done by analyzing the R2 value for the dependent construct, as well as the path
coefficient value or t-value in testing the significance of the construct.

R-Square (Coefficient of Determination)

R-Square analysis aims to measure the level of variation in changes in the independent variable on the dependent variable. The
higher the R2 value means that the better the prediction model of the research model (Hair, et al., 2017). The results of R2 can be
seen in the table below:

Table 4. R-Square

Variable R-Square (R?)
Entrepreneurial Intention (Y) 0,667
Machiavellianism (Z1) 0,436
Narsisme (Z2) 0,221
Psychopathy (Z3) 0,358
Psychological Capital (Z4) 0,285

Primary Data, 2023

Based on Table 4, the model of the effect of entrepreneurial attitude orientation, achievement, innovation, personal control and
self-esteem on entrepreneurial intention has an R-Square (R2) value of 0.667. It can be interpreted that the variability of
entrepreneurial intention variables can be explained by the variability of entrepreneurial attitude orientation, achievement,
innovation, personal control and self-esteem variables by 66.7% and 33.3% is explained by other variables outside the study. The
effect of entrepreneurial attitude orientation, achievement, innovation, personal control and self-esteem on machiavellianism
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has an R-Square (R2) value of 0.436. It can be interpreted that the variability of the machiavellianism variable can be explained by
the variability of the entrepreneurial attitude orientation, achievement, innovation, personal control and self-esteem variables by
43.6% and 56.4% is explained by other variables outside the study. The effect of entrepreneurial attitude orientation,
achievement, innovation, personal control and self-esteem on narcissism has an R-Square (R2) value of 0.221. It can be interpreted
that the variability of narcissism variables can be explained by the variability of entrepreneurial attitude orientation, achievement,
innovation, personal control and self-esteem variables by 22.1% and 77.9% is explained by other variables outside the study.

The effect of entrepreneurial attitude orientation, achievement, innovation, personal control and self-esteem on psychopathy has
an R-Square (R2) value of 0.358. This can be interpreted that the variability of the psychopathy variable can be explained by the
variability of the entrepreneurial attitude orientation, achievement, innovation, personal control and self-esteem variables of
35.8% and 64.2% is explained by other variables outside the research. The effect of entrepreneurial attitude orientation,
achievement, innovation, personal control and self-esteem on psychological capital has an R-Square (R2) value of 0.285. This can
be interpreted that the variability of the psychological capital variable can be explained by the variability of the variables
entrepreneurial attitude orientation, achievement, innovation, personal control and self-esteem by 28.5% and 71.5% is explained
by other variables outside the research.

b. Q-Square
The Q-Square (Q2) value is calculated to determine the observation value produced by the model and parameter estimates. The
Q-Square (Q2) value is calculated as follows:
Q? =  1-(1-R:?)(1-R2%)(1-Rs?) (1—Ras?) (1-Rs?)
= 1-(1-0,667)(1-0,436)(1-0,221) (1-0,358) (1-0,285)
= 1-(0,333)(0,564) (0,779) (0,642) (0,715)
= 1-0,067
= 0,933
The Q-Square (Q2) value obtained was 0.933. This value is greater than 0 (>0). This shows that 93.3% of the variation in
entrepreneurial intention is effectd by entrepreneurial attitude orientation, achievement, innovation, personal control and self-
esteem, while 6.7% is explained by other variables outside the research variables.
Hypothesis testing in this research was carried out by measuring the path coefficient value which shows the level of significance.
The path coefficients or model values in this research were carried out through the bootstrapping process in SmartPLS 3.2.9. The
following is a description of the results of hypothesis testing using SEM-PLS:
Direct Effect
In testing the direct effect, there are two values that must be met, namely the p-value is less than the alpha value of 1% (<0.1)
and the t-statistic value has a value greater than 1.96 (>1.96). The results of calculating the significance of each relationship
between variables are presented in Table 5.13.

Table 5. Direct Effect
Direct Effect Path Coefficient T Statistics P Values Result

Entrepreneurial Attitude Orientation (X) ->

. . 0,343 8,435 0,014 Significant
Entrepreneurial Intention (Y)
Entrepreneurial Attitude Orientation (X) -> o
) L 0,654 28,786 0,001 Significant
Machiavellianism (Z1)
Entrepreneurial Attitude Orientation (X) -> o
. 0,469 36,791 0,001 Significant
Narsisme (Z2)
Entrepreneurial Attitude Orientation (X) -> o
. . 0,580 3,225,565 0,000 Significant
Psikopati (Z3)
Entrepreneurial Attitude Orientation (X) -> o
. . 0,510 6,687 0,022 Significant
Psychological Capital (Z4)
Machiavellianism (Z1) -> Entrepreneurial L
. 0,239 5,452 0,032 Significant
Intention (Y)
Narsisme (Z2) -> Entrepreneurial Intention o
0,167 3,254 0,083 Significant

()
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Psikopati (Z3) -> Entrepreneurial Intention (Y) 0,010 0,531 0,649 Not Significant
Psychological Capital (Z4) -> Entrepreneurial
Intention (Y)

Primary Data, 2023

0,272 10,611 0,009 Significant

Entrepreneurial Attitude Orientation on Entrepreneurial Intention

The results of the analysis of the effect of entrepreneurial attitude orientation on entrepreneurial intention show a path coefficient
value of 0.343 (positive) and a p-value of 0.014 which is less than the alpha value of 0.1 (p-value < a). This shows that
entrepreneurial attitude orientation has a positive and significant effect on entrepreneurial intention. Based on these results, the
hypothesis in the research is accepted, namely entrepreneurial attitude orientation has a positive and significant effect on
entrepreneurial intention.

Entrepreneurial Attitude Orientation on Machiavellianism

The results of the analysis of the effect of entrepreneurial attitude orientation on Machiavellianism show a path coefficient value
of 0.654 (positive) and a p-value of 0.001 which is less than the alpha value of 0.1 (p-value < a). This shows that entrepreneurial
attitude orientation has a positive and significant effect on Machiavellianism. Based on these results, the hypothesis in the
research is accepted, namely entrepreneurial attitude orientation has a positive and significant effect on Machiavellianism.
Entrepreneurial Attitude Orientation on Narcissism

The results of the analysis of the effect of entrepreneurial attitude orientation on narcissism show a path coefficient value of 0.469
(positive) and a p-value of 0.001, which is less than the alpha value of 0.1 (p-value < a). This shows that entrepreneurial attitude
orientation has a positive and significant effect on narcissism. Based on these results, the hypothesis in the research is accepted,
namely entrepreneurial attitude orientation has a positive and significant effect on narcissism.

Entrepreneurial Attitude Orientation on Psychopathy

The results of the analysis of the effect of entrepreneurial attitude orientation on psychopathy show a path coefficient value of
0.580 (positive) and a p-value of 0.000, which is less than the alpha value of 0.1 (p-value < a). This shows that entrepreneurial
attitude orientation has a positive and significant effect on psychopathy. Based on these results, the research hypothesis is
accepted, namely that entrepreneurial attitude orientation has a positive and significant effect on psychopathy.

Entrepreneurial Attitude Orientation on Psychological Capital

The results of the analysis of the effect of entrepreneurial attitude orientation on psychological capital show a path coefficient
value of 0.510 (positive) and a p-value of 0.022 which is less than the alpha value of 0.1 (p-value < a). This shows that
entrepreneurial attitude orientation has a positive and significant effect on psychological capital. Based on these results, the
hypothesis in the research is accepted, namely entrepreneurial attitude orientation has a positive and significant effect on
psychological capital.

Machiavellianism on Entrepreneurial Intention

The results of the analysis of the effect of Machiavellianism on entrepreneurial intention show a path coefficient value of 0.469
(positive) and a p-value of 0.001, which is less than the alpha value of 0.1 (p-value < a). This shows that Machiavellianism has a
positive and significant effect on entrepreneurial intention. Based on these results, the hypothesis in the research is accepted,
namely that Machiavellianism has a positive and significant effect on entrepreneurial intention.

Narcissism on Entrepreneurial Intention

The results of the analysis of the effect of narcissism on entrepreneurial intention show a path coefficient value of 0.167 (positive)
and a p-value of 0.083, which is less than the alpha value of 0.1 (p-value < a). This shows that narcissism has a positive and
significant effect on entrepreneurial intention. Based on these results, the research hypothesis which states that narcissism has a
positive and significant effect on entrepreneurial intention is accepted.

Psychopathy on Entrepreneurial Intention

The results of the analysis of the effect of psychopathy on entrepreneurial intention show a path coefficient value of 0.010
(positive) and a p-value of 0.649 which is greater than the alpha value of 0.1 (p-value > a). This shows that psychopathy does not
have a significant effect on entrepreneurial intention. Based on these results, the research hypothesis which states that
psychopathy has a positive and significant effect on entrepreneurial intention is rejected.

Psychological Capital on Entrepreneurial Intention

The results of the analysis of the effect of psychological capital on entrepreneurial intention show a path coefficient value of 0.272
(positive) and a p-value of 0.009, which is less than the alpha value of 0.1 (p-value < a). This shows that psychological capital has
a positive and significant effect on entrepreneurial intention. Based on these results, the research hypothesis is accepted, namely

JEFMS, Volume 07 Issue 01 January 2024 www.ljefm.co.in Page 303



http://www.ijefm.co.in/

How Psychological Capital and Dark Triad Mediate the Effect of Entrepreneurial Attitude Orientation on
Entrepreneurial Intention

that psychological capital has a positive and significant effect on entrepreneurial intention.

Indirect Effect

Testing the indirect influence of the mediating role of Machiavellianism, narcissism, psychopathy and psychological capital on the
influence of entrepreneurial attitude orientation on entrepreneurial intention in this research is presented in Table 6.

Table 6. Indirect Effect
Indirect Effect Path Coefficient T Statistics P Values Result

Entrepreneurial Attitude Orientation (X) ->

Machiavellianism (Z1) -> Entrepreneurial 0,156 4,605 0,044 Significant
Intention (Y)

Entrepreneurial Attitude Orientation (X) ->

Narsisme (Z2) -> Entrepreneurial Intention 0,078 3,788 0,063 Significant
(Y)

Entrepreneurial Attitude Orientation (X) ->

. . ] . 0,006 0,504 0,664 Not Significant
Psikopati (Z3) -> Entrepreneurial Intention (Y)

Entrepreneurial Attitude Orientation (X) ->
Psychological Capital (Z4) -> Entrepreneurial 0,139 4,127 0,054 Not Significant
Intention (Y)

Primary Data, 2023

Machiavellianism in Mediate the Effect of Entrepreneurial Attitude Orientation on Entrepreneurial Intention

The results of the analysis of the influence of entrepreneurial attitude orientation on entrepreneurial intention through
Machiavellianism show a path coefficient value of 0.156 and a p-value of 0.044, which is smaller than the alpha value of 0.1 (p-
value < a). This shows that entrepreneurial attitude orientation has a positive and significant effect on entrepreneurial intention
with Machiavellianism as a mediating variable. Based on these results, the hypothesis in the research, namely, entrepreneurial
attitude orientation has a positive and significant effect on entrepreneurial intention with Machiavellianism as a mediating
variable is accepted.

Narcissism in Mediate the Influence of Entrepreneurial Attitude Orientation on Entrepreneurial Intention

The results of the analysis of the effect of entrepreneurial attitude orientation on entrepreneurial intention through narcissism
show a path coefficient value of 0.078 and a p-value of 0.063, which is smaller than the alpha value of 0.1 (p-value < a). This shows
that entrepreneurial attitude orientation has a positive and significant effect on entrepreneurial intention with narcissism as a
mediating variable. Based on these results, the hypothesis in the research, namely, that entrepreneurial attitude orientation has
a positive and significant effect on entrepreneurial intention with narcissism as a mediating variable is accepted.

Psychopathy in Mediate the Effect of Entrepreneurial Attitude Orientation on Entrepreneurial Intention

The results of the analysis of the influence of entrepreneurial attitude orientation on entrepreneurial intention through
psychopathy show a path coefficient value of 0.006 and a p-value of 0.664 which is greater than the alpha value of 0.1 (p-value >
a). This shows that psychopathy does not mediate the influence of entrepreneurial attitude orientation on entrepreneurial
intention. Based on these results, the research hypothesis, namely that entrepreneurial attitude orientation has a positive and
significant effect on entrepreneurial intention with psychopathy as a mediating variable, is rejected.

Psychological Capital in Mediating the Influence of Entrepreneurial Attitude Orientation on Entrepreneurial Intention

The results of the analysis of the influence of entrepreneurial attitude orientation on entrepreneurial intention through
psychological capital show a path coefficient value of 0.139 and a p-value of 0.054 which is smaller than the alpha value of 0.1 (p-
value < a). This shows that entrepreneurial attitude orientation has a positive and significant effect on entrepreneurial intention
with psychological capital as a mediating variable. Based on these results, the research hypothesis, namely, that entrepreneurial
attitude orientation has a positive and significant effect on entrepreneurial intention with psychological capital as a mediating
variable, is accepted.
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Determination of Mediation Effects
Table 7.Determination of Mediation Effects

Effect Effect
Result
P1 P2 P3
Entrepreneurial Attitude Orientation (X) -> 0,001 0,032 0,014 Complementary partial
Machiavellianism (Z1) -> Entrepreneurial Intention (Y) (Sig.) (Sig.) (Sig.) mediation
Entrepreneurial Attitude Orientation (X) -> Narsisme (Z2) 0,001 0,083 0,014 Complementary partial
-> Entrepreneurial Intention (Y) (Sig.) (Sig.) (Sig.) mediation
Entrepreneurial Attitude Orientation (X) -> Psikopati (Z3) 0,000 0,649 0,014 L
. . . . . . No mediation
-> Entrepreneurial Intention (Y) (Sig.) (Tidak Sig.) (Sig.)
Entrepreneurial Attitude Orientation (X) -> Psychological 0,022 0,009 0,014 Complementary partial
Capital (Z4) -> Entrepreneurial Intention (Y) (Sig.) (Sig.) (Sig.) mediation

Primary Data, 2023

CONCLUSION

The research results of entrepreneurial attitude orientation, Machiavellianism and psychological capital show a positive and
significant effect on entrepreneurial intention. These results are in accordance with the basic assumption of the Theory of
Reasoned Action (TRA) that behavior carried out individually has an interest or desire to do it (behavior intention) or in other
words behavioral interest will determine the behavior. This shows that students do or behave to achieve the goals that have been
set. Then in the context of narcissism and psychopathy towards entrepreneurial intention, it shows that the relationship is not
significant. This indicates that interest is not completely influenced by behavior.

Furthermore, entrepreneurial orientation attitude has a positive and significant effect on Machiavellianism, narcissism,
psychopathy and psychological capital. These results are in accordance with the Theory of Planned Behavior (TPB) where student
intentions are a dimension of subjective probability in the relationship between self and behavior. This indicates that students'
intentions in achieving their goals will have an influence on the attitudes and behavior carried out by students.

It is also hoped that the results of this research can contribute to the development of human resource management science,
especially regarding entrepreneurial intention and its relationship with entrepreneurial attitude orientation, Machiavellianism,
narcissism, psychopathy, and psychological capital. This research provides valuable insight for practitioners in understanding the
factors that influence entrepreneurial intention. Apart from that, these results also support the findings of other empirical studies
that are relevant to the Theory of Reasoned Action (TRA) and the Theory of Planned Behavior (TPB).
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