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ABSTRACT: This study aims to prove and empirically test the differences in results from previous studies and the formulation of 

the research problem, namely Improving Business Performance with Entrepreneurial Leadership, Business Networking, and 

Entrepreneurial Innovative Behavior as intervening variables for cafes in Serang City. This study uses a quantitative approach and 

Structural Equation Modeling (SEM) analysis techniques Modeling (SEM) analysis technique. Data was collected through a survey 

conducted among café owners and managers in Serang City. The survey results were then analyzed to understand the relationship 

between Entrepreneurial Leadership, Business Networking, and Entrepreneurial Innovative Behavior. This analysis examined the 

direct and indirect effects of these variables on Business Performance. The analysis results indicate that Entrepreneurial 

Leadership has a significant effect on Business Performance, and significantly influences Entrepreneurial Innovative Behavior. 

Meanwhile, Business Networking was found to have a significant influence on Entrepreneurial Innovative Behavior and Business 

Performance. Entrepreneurial innovative behavior has a significant influence on business performance and acts as a mediator 

between Entrepreneurial Leadership and Business Performance. The mediating role of Entrepreneurial Innovative Behavior in the 

relationship between Entrepreneurial Leadership and Business Performance significantly mediates moderately. In the relationship 

between Business Networking and Business Performance, the mediating role of Entrepreneurial Innovative Behavior significantly 

mediates partially. These findings emphasize the importance of enhancing Entrepreneurial Innovative Behavior, which ultimately 

supports Business 

KEYWORDS: Business Performance, Entrepreneurial Innovative Behavior, Entrepreneurial Leadership, Business Networking, SMEs. 

 

I. INTRODUCTION 

Business Performance refers to the extent to which a business successfully achieves its goals and targets, both in financial and 

non-financial aspects. Business Performance reflects operational efficiency, customer satisfaction, product innovation, and long-

term growth. In the era of globalization and increasingly fierce business competition, Business Performance becomes a key factor 

in determining the sustainability and growth of a business, including cafe businesses in Serang City. Business Performance refers 

to the extent to which a business successfully achieves its goals and targets, both in financial and non-financial aspects. Business 

Performance reflects operational efficiency, customer satisfaction, product innovation, and long-term growth. In the era of 

globalization and increasingly fierce business competition, Business Performance becomes a key factor in determining the 

sustainability and growth of a business, including cafe businesses in Serang City. 

To survive and thrive, business owners need to adopt innovative and strategic approaches, such as Entrepreneurial Leadership, 

expanding Business Networks, and Entrepreneurial Innovative Behavior. The fields of leadership and entrepreneurship have 

experienced parallel developments recently. Although they are studied separately, some researchers have attempted to combine 

Entrepreneurship with Leadership. Entrepreneurial Leadership plays a crucial role in determining the success of business ventures 

(Lubis, 2017; Lussier & Hendon, 2018). Every leader has a unique way of influencing their employees. According to Robbins and 

Judge (2017), there are three leadership styles: transactional, transformational, and charismatic. Different leadership styles 

influence the performance or effectiveness of organizations (Wahab et al., 2016). For a long time, research has been conducted 

on how organizational behavior and leadership styles correlate with each other. Research on transformational and transactional 

leadership styles is a key topic (Sani et al., 2018). A new paradigm about leadership styles and how they relate to organizational 

behavior that supports business growth and innovation is known as Entrepreneurial Leadership (Rutan, 2019). 

Meanwhile, Business Networking plays a crucial role in expanding markets, obtaining resources, and enhancing collaboration 
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with other stakeholders. One key aspect of success in a company is business networks as they allow an industry to interact an d 

exchange information that benefits both parties (Flora and flora, 1993; Malecki, 1996; Woolcock, 1998). Business networks provide 

assistance through access to opportunities and resources, which will ultimately influence the performance of micro enterprises 

(Burt, 1992). A network, also referred to as a network, can be categorized as human resources if used to connect with individuals 

and organizations (Dollinger, 1999). Networking is essential for businesses to facilitate companies' access to information, 

resources, markets, and technology (Gulati, Nohria, & Zaheer, 2000). Business networking is important for companies in four 

areas: managerial area (important for companies in determining strategies to relate to other organizations), entrepreneurial 

activities, technology development (where networking can simultaneously enrich and prevent development), and for customer 

relationship area (Hakansson, 1997). Contacts and trust between individuals can be built through such networks, which can also 

provide additional resources, reduce the risks of opportunistic behavior, and lower transaction costs (Granovotter, 1985). The 

entrepreneurial ability to build business networks has enabled the exchange of information and fostered social relationships to 

enhance competitive advantage and the performance of MSMEs (Meutia, M. (2013). 

Other studies have shown that such environments enhance creativity and business progress (Isaksen, A. 1997). Entrepreneurial 

Behavior can motivate business owners to act based on the startup prospects (Teemu Kautonen, et al 2011). Entrepreneurial 

Behavior affects Business Performance (Hussain, et al., 2022). Entrepreneurial Behavior is an asset for an entrepreneur, one of the 

resources for an entrepreneur to win business competition. Developing entrepreneurial behavior is crucial for enhancing hard 

skills and social skills (Permatasari, A., & Agustina, A. 2018). Entrepreneurial Behavior (EB) is based on a set of values, beliefs, and 

specific needs that provide individuals with intrinsic motivation as well as the ability to determine their own fate, thus, they engage 

in entrepreneurial behavior. Therefore, consumer trust is crucial in purchasing decisions, because when consumers trust a 

particular product, they will continue to buy it (Taufik, E.R. et al., 2021). 

In recent years, the city of Serang has experienced rapid growth in the culinary business sector, particularly in cafes. The surge 

in café businesses cannot be separated from changes in eating patterns and lifestyle among the community, especially the younger 

generation who increasingly enjoy making cafés a place to relax, work, and socialize. This phenomenon reflects a shift in 

consumption culture that is oriented towards experience, aesthetics, and comfort. To survive in their business, café managers 

need to implement marketing strategies, which compels cafés to compete in attracting customers to visit their establishments 

(Sari, 2018). However, behind these opportunities, there are concerns from business players about the sustainability of their 

businesses. Increasingly intense competition, high demands for innovation, and rapidly changing consumer preferences create 

specific pressures. Many café businesses struggle to maintain their performance, especially in achieving sales targets, customer 

loyalty, and operational efficiency. This phenomenon highlights the need for a deeper understanding of strategic factors that can 

help café entrepreneurs remain competitive and sustainable, such as entrepreneurial leadership, the ability to build business 

networks, and entrepreneurial innovative behavior as an adaptive response to the continuously changing market dynamics. 

In the sustainability and growth of the culinary business, it certainly faces complex challenges, such as changing consumer 

preferences, high competition, and fast market dynamics. Recent data shows that there are issues faced by MSME Cafes in Serang 

City, namely a significant decline in sales over the past year. Based on the preliminary survey conducted by the researcher, the 

sales graph of Cafe businesses has undergone a decline, with Business Performance indicators such as sales turnover, customer 

satisfaction, high employee turnover rates, and customer loyalty showing negative trends. This research is supported by several 

previous studies regarding the influence of Entrepreneurial Leadership and Business Networking on Business Performance. 

Although there are still gaps, research conducted by Paudel, S. (2019) shows that Entrepreneurial Leadership has a positive and 

significant impact on Business Performance. Based on the research findings, the same drive of Entrepreneurial Leadership (EL) and 

innovation can be cultivated, nurtured, and developed in family businesses, large corpora te entities, non-profit organizations, 

governments, and certainly in home environments as efforts to enhance their innovation and performance. Research conducted 

by Srimulyani, V. A, et al. (2023) states that Entrepreneurial Leadership significantly improves Business Performance. This indicates 

that EL has a strategic role in enhancing innovative behavior and business breakthroughs so that MSMEs can maintain business 

continuity in the long term. Research conducted by Uasanguankul, V et al. (2022) shows that Entrepreneurial Leadership has a Positive 

and Significant effect on Business Success. One effort that stakeholders can undertake to improve MSME performance is by enhancing 

Entrepreneurial Leadership (EL) through training tailored to the needs and demands of the business environment, which can be 

carried out periodically. Findings from other research reveal that Entrepreneurial Leadership includes aspects of responsibility, 

accountability, and emotional intelligence, which show a significant positive effect on micro business performance (Al Mamun, A. 

et al., 2018). The results of this study indicate that there is a significant positive relationship between Entrepreneurial Leadership 

(EL) and organizational performance (Imran, R., and Aldaas, R.E., 2020; Sandybayev, A. 2019). The gap with the research conducted 

by Ahmad, M. K, et al., (2022) states that empowering leadership does not have a significant relationship with business success. 

The findings of the study by Fatoni, F, et al. (2021) indicate that Entrepreneurial Leadership does not significantly influence 
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performance in campus performance, meaning that entrepreneurial leadership has not been optimally implemented by the 

existing leaders in the Faculty of Economics Unesa. 

Research conducted by Widiyati, D. et al. (2023) states that Business Networking has a positive effect on Company 

performance. Another study states that Networking has a significant positive effect on the Performance of MSME (Gaol, M. L, et 

al., 2022). Research conducted by Anwar et al. (2018) revealed that networking has a positive impact on competitive advantage 

and the performance of new businesses in Pakistan. Newly established businesses must leverage various external networks 

including business, financial, and political networks to gain competitive advantage and improve performance. For instance, in 

emerging markets, institutional resources usually do not provide sufficient support for new companies. Networking has a positive 

relationship with business performance (Aidil, M. & Thamrin, 2020). Research conducted by Kurniawan et al. (2021), states that 

network capability has a positive impact on company performance and is not significant directly. 

Unlike previous research findings, based on the study conducted by Mlotshwa, S. H., & Msimango-Galawe, J. (2020), it states 

that the more value entrepreneurs place on the network, the lower their Business Performance, as the relationship becomes 

negative. However, the importance and maintenance of the network is very different because the network is valued higher than 

what we see from the maintenance and participation in the network. The results of this study show that the network has a negative 

and insignificant effect on sustainable Business Performance because all weavers who run businesses selling silk woven products 

have the same products, so they will compete against each other for consumers, therefore they avoid intense interaction with one 

another. An interesting forum is training for them to join solely for product development without the go al of developing 

networking (Erwin, E. et. al., 2021). Business networks do not have a significant effect on business success. MSME actors are 

expected to gain more benefits rather than just participating as passive members of Pedalindo, so they can obtain value that can 

be leveraged to advance their ongoing business endeavors (Nabila, B., & Suharsono, N. 2023). 

In the context of improving Business Performance, Entrepreneurial Innovative Behavior (EIB) acts as an intervening variable 

that bridges the influence of Entrepreneurial Leadership and Business Networking on Business Performance. Previous research 

has shown that Entrepreneurial Leadership and Business Networking indeed contribute to Business Performance, but the 

underlying mechanisms of this relationship are still not fully explained (research gap). Entrepreneurial Innovative Behavior 

emerges as a critical factor that explains how visionary Entrepreneurial Leadership and strong Business Networking drive 

innovation, which ultimately enhances Business Performance. Thus, this study proposes Entrepreneurial Innovative Behavior as a 

mediator while also filling the literature gap regarding the internal mechanisms in entrepreneurship that drive business 

growth.This study is expected to provide practical implications for entrepreneurs in optimizing leadership, networking, and 

innovative behavior to achieve excellent performance. This research aims to empirically demonstrate and test the differences in 

results from previous studies and the formulation in this research problem, namely Improving Business Performance with 

Entrepreneurial Leadership, Business Networking, and Entrepreneurial Innovative Behavior as intervening variables for cafes in 

Serang City. 

 

II. THEORITICAL BACKGROUND AND HYPOTHESES DEVELOPMENT 

2.1 THEORY RESOURCE-BASED VIEW (RBV) 

The Resource-Based View (RBV) theory is a strategic management approach that states that a company's competitive 

advantage depends on the internal resources it possesses. RBV emphasizes that unique, rare, inimitable, and non-substitutable 

resources will provide sustainable competitive advantages. According to the Resource-Based View (RBV) theory, a company's 

specific capabilities determine its competitive advantage and performance. (Amit and Schoemaker, 1993; Barney, 1991; Dierickx 

and Cool, 1989; Prahalad and Hamel, 1990; Mahoney and Pandian, 1992; Penrose, 1959; Peteraf, 1993; Wernerfelt, 1984). Even 

previous researchers stated that the capabilities in question must be unique, valuable, inimitable, and non-substitutable (Barney, 

1991). The Resource-Based View believes that a company's unique resources and skills are the key to success. (Barney, 1991). 

Capabilities are abilities that provide better performance and competitive advantage for organizations, although some 

researchers use different terms to describe qualities (Lenz, 1980; Stalk, Evans, and Shulman, 1992), these terms have the same 

definitions: Strategic capabilities, Organizational capabilities, Corporate capabilities, Core competencies, Intangible assets (Itami, 

1987). Capabilities determine the company's strategy and provide competitive advantage and better performance (Barney, 1991). 

The Resource-Based View (RBV) focuses on achieving competitive advantage by relying on internal environments to become 

sustainable (Barney & Hesterly, 2015; Assensoh, 2019). It has also emerged and is regarded as a new perspective in strategic 

management. RBV has received considerable attention from business management researchers over time (Sukaatmadja et al., 

2021). Applying the resource-based view perspective to companies can help design value creation and sort their strategic 

capabilities so they are not easily duplicated by competitors, which promotes the sustainability of the company (Savino & 

Batbaatar, 2015; Mitra et al., 2018). 
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2.2 Influence of Entrepreneurial Leadership on Business Performance 

Several previous studies have found relationships between variables as follows: the research by Musa, S. and Fontana, A. (2014) 

indicates that Entrepreneurial Leadership has risen as a popular leadership style that describes a leader who possesses a 

combination of entrepreneurial approaches along with the ability to face vulnerable market situations, thereby gaining a 

competitive advantage for an organization. Entrepreneurial Leadership is a combination of entrepreneurial orientation, 

leadership, and entrepreneurial management. Entrepreneurial leaders motivate their employees to perform better (Renko et al., 

2015). By acting strategically and focusing on entrepreneurial initiatives, these leaders can ensure better organizational 

performance (Miao et al., 2019; Rahim et al., 2015). They exploit the environment to create opportunities, leverage changes, and 

develop competitive advantages for better and sustainable performance (Sarabi et al., 2020). The research findings reveal that 

Entrepreneurial Leadership has a positive and significant effect on organizational performance (Imran, R., & Aldaas, R. E. 2020). 

Research conducted by Wu, C. (2016) states that Entrepreneurial Leadership is necessary for organizational learning and creativity, 

which in turn stimulates Company performance. The results of this study establish a significant positive relationship between 

Entrepreneurial Leadership (EL) and organizational performance (Sandybayev, A. 2019; Para-Gonzalez et al., 2018; Al Mamun, A., 

et al., 2018). Research conducted by Rumijati, A., & Hakim, A. R. (2023) states that Business Performance will improve as 

Entrepreneurial Leadership becomes better or more effective. Conversely, the lower the Business Performance, the worse or less 

effective the entrepreneurial leadership.Based on the description of the research findings above, the following hypothesis is  

obtained for the proposed research: Hypothesis 1 (H1): The better the Entrepreneurial Leadership, the higher the Business 

Performance. 

2.3 The Influence of Business Networking on Business Performance 

Business Networking leads to a dependency of SMEs on the connections they have; in this study, the connections held by 

SMEs are towards an association. Business networks can create more directed ventures, thus enabling them to operate effectively. 

Business networks can cultivate an interest in growth, where the influence is that the resources owned can be utilized within that 

network. Previous empirical studies show that network capability significantly affects business performance in the Cigondewah 

fabric center in Bandung (Suganda, F. et al., 2019). There is a significant relationship between the business networks of SMEs and 

the Business Performance of SMEs (Meutia, M, 2013; Gaol, M. L., & Sigalingging, E. D, 2022). Business Networking positively 

influences company performance. Research conducted by Anggraini, R., et al., (2020), which states that business networks partially 

have a positive and significant effect on business development. The more business networks that can be built by SMEs, the more 

the business will grow. The research results of Yusuf, A., & Soelaiman, L. (2022) indicate that Business Networking has an influence 

on the performance of companies (SMEs). Based on the description of the research findings above, the following hypothesis is 

obtained Hypothesis 2 (H2): The broader the Business Networking, the higher the Business Performance will improve. 

2.4 The Influence of Entrepreneurial Leadership on Entrepreneurial Innovative Behavior 

Entrepreneurial Leadership is an important factor in fostering and enhancing innovative behavior among employees in a 

competitive corporate environment. Recently, management researchers have continually recognized Entrepreneurial Leadership 

as a people-oriented leadership style (Newman, et al., 2018). Entrepreneurial Leadership must be able to provide facilities and 

guidance to achieve superior performance through the creative contributions of employees. Entrepreneurial Leadership can 

encourage the emergence of innovative behavior within organizations (Ilhami, S. D. 2024). Test results indicate that 

Entrepreneurial Leadership has a significant impact on innovative work behavior, but has an insignificant effect on the 

performance of Jambi Batik SMEs (Kadar, M., 2023). Entrepreneurial Leadership directly influences Business Performance and 

innovative work behavior, and innovative work behavior impacts Business Performance (Rumijati, A., & Hakim, A. R. 2023). 

Entrepreneurial leadership significantly enhances innovative entrepreneurial behavior (Srimulyani, V. A., et al. 2023). Empirical 

findings recommend a significant positive effect of Entrepreneurial Leadership on employees' innovative work behavior. There is 

a positive relationship between ethical leadership and staff service innovation behavior in tourism hotels, and issues related to 

leadership and job design should be studied from an interactional perspective to promote innovative service behavior (Dhar, R. L. 

2016). Based on the description of the research results above, the following hypothesis is obtained for the proposed resea rch: 

Hypothesis 3 (H3): The better the Entrepreneurial Leadership, the greater the increase in Entrepreneurial Innovative Behavior. 

2.5 The Influence of Business Networking on Entrepreneurial Innovative Behavior 

Research conducted by Vadnjal (2020) reported evidence of the impact of social networks and friends on the innovative 

behavior of female entrepreneurs in Slovenia. Furthermore, a female entrepreneur's interaction with business networks 

(suppliers, partners, investors, and competitors) allows her to believe in her ability to succeed and achieve her goals, which 

motivates her to be more creative and innovative (Jaziri, R., & Miralam, M. S. 2024).Using a mixed-methods approach, Gao, J., et. 
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al., (2021) argue that as a primary pathway for startups to acquire external resources, social networking is beneficial for enhancing 

the innovation performance of innovative startups. Additionally, networking not only provides access to capital and technology 

but also encourages learning and the synthesis of new ideas that support innovative behavior (Ramachandran, K., & Ramnarayan, 

S. 1993). Networking capabilities strengthen the influence of risk management and innovative behavior on the sustainability of 

MSMEs in Semarang City (Lukiastuti, F., & Rosani, N. R. 2022). Based on the description of the research results above, the following 

hypothesis is obtained for the proposed research: Hypothesis 4 (H4): The wider the Business Networking, the higher the 

Entrepreneurial Innovative Behavior. 

2.6 The Influence of Entrepreneurial Innovative Behavior on Business Performance 

Research conducted by Guan, H. et al. (2019) shows that entrepreneurs who adopt and integrate the philosophy of Innovative 

Behavior automatically improve their work environment whenever there is an opportunity for success. Typically, entrepreneurs 

are willing to adopt changes suggested by colleagues or others. Entrepreneurial Innovative Behavior can define innovative 

capability, including technological innovation capability, which ultimately can positively impact Business Performance (Nguyen, P. 

V. et al., 2021). The results of the study by Musneh, S. N. H., & Roslin, R. M. (2021), which was conducted to examine the effect of 

Entrepreneurial Innovative Behavior on the performance of SMEs in the service sector in Sabah, Malaysia, indicate that 

Entrepreneurial Innovative Behavior has a positive and significant effect on organizational performance. Another study by 

Jankelová et al. (2021) shows a significant positive influence of Entrepreneurial Innovative Behavior on Business Performance. 

Entrepreneurial Innovative Behavior leads to changes in organizational performance (Guan.H, et al. 2019). Based on the 

description of the research results above, the following hypothesis is obtained for the proposed research : Hypothesis 5 (H5): The 

better the Entrepreneurial Innovative Behavior, the higher the Business Performance. 

2.7 The Influence Of Entrepreneurial Leadership On Business Performance Through Entrepreneurial Innovative Behavior As A 

Mediator 

Empirical findings recommend a significant positive effect of Entrepreneurial Leadership on employees' innovative work 

behavior (Li, C. et al., 2020). With Entrepreneurial Innovative Behavior, it is expected to generate new and valuable ideas, gain 

sponsorship, implement them, and promote them, which is anticipated to enhance Business Performance (Musneh, S. N. H., et al. 

2021). Empirical results reveal that Entrepreneurial Leadership, through full mediation of team creativity, dynamic capabilities, 

and competitive advantage, can improve the performance of IT SMEs. Although entrepreneurial orientation does not affect the 

Business Performance of SMEs, technological innovation capabilities can provide several benefits (Nguyen, P. V. et al., 2021). 

Entrepreneurial Leadership is seen as effectively enhancing competitiveness in dealing with an uncertain environment and 

achieving sustainable organizational development (F.Y. Lai, et al. 2020). Therefore, this leadership model fosters innovative 

behavior. The effect of EL on BP is fully mediated by the creative team (Nguyen, P.V, et al., 2021). Thus, Hypothesis 6 (H6) is 

obtained: Entrepreneurial Innovative Behavior mediates Entrepreneurial Leadership with Business Performance. 

2.8 The influence of Business Networking on Business Performance through Entrepreneurial Innovation as a mediator. 

Empirical studies show that: (1) The personal characteristics and educational background of new generation entrepreneurs 

influence their perceptions of innovation. (2) Risk awareness, understanding of innovation content, and social capital will affect 

innovation behavior and lead to changes in organizational performance. (Guan, H. et al., 2019). Innovation is positively and 

significantly influenced by emotional intelligence, internal locus of control, entrepreneurial alertness, and entrepreneurial self- 

efficacy. The construct of entrepreneurial self-efficacy mediates the relationship between business and personal networks and 

innovation. However, professional forums and mentors do not have a significant effect on innovation (Jaziri, R. et al., 2024). 

Innovative work behavior is positively related to organizational performance (Shanker, R. 2017), research results show the 

presence of a positive and significant mediating effect of entrepreneurial innovation in the relationship between networking 

competence and company performance (Sajilan, S., and Tehseen, S. 2019). Based on the description of the research results above, 

the following hypothesis is obtained for the proposed research: Hypothesis 7 (H7): Entrepreneurial Innovative Behavior mediates 

Entrepreneurial Leadership with Business Performance. 

 

III. RESEARCH METHOD 

This research is a quantitative study to examine the influence between variables, and a survey method is used in this research. 

Quantitative research is a type of research conducted by collecting numerical data to provide an explanation of certain events. 

This study is the first to investigate the relationship between entrepreneurial leadership and business networking on cafe business 

performance with the mediating role of entrepreneurial innovative behavior. This study examines how the capability of 

entrepreneurial innovative behavior intervenes in the relationship between entrepreneurial leadership and business networking 
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on business performance. The proposed study combines three factors to present the designed model. In this model, 

entrepreneurial leadership and business networking are independent variables; business performance is the dependent variable, 

while entrepreneurial innovative behavior is the mediating variable. 

The population in this study is cafes in the city of Serang, Banten Province, Indonesia, whose number is unknown. The research 

subjects include individuals who play an important role in the management of the cafe business, such as owners, managers, or 

individuals who combine both roles. Based on the existing data, to calculate the size of the sample, 5 - 10 times the number of 

research indicators is used (Ferdinand, 2019). This study consists of 4 variables with a total number of 16 indicators. Thus, the 

minimum sample size taken is 5 x 16 = 80 respondents, while the maximum limit is 10 x 16 = 160 respondents. The sampling 

technique used next is non-probability sampling, with sampling using the snowball method so that more people from specific 

communities and businesses can be included. Therefore, the sample in this study obtained 100 respondents. The data analysis 

technique in this research uses Structural Equation Modelling. The software chosen is Smart PLS version 4.1.1.1. PLS (Partial Least 

Square). 

A. Figures and Tables 

Figure 1 below presents the research model after a thorough literature review as mentioned above to explain the model 

displayed below. 

Figure 1. The proposed study model with its selected variables: Entrepreneurial leadership, business network, entrepreneurial 

innovative behavior and business performance. 

 

IV. RESULT AND DISCUSSION 

1. R Square values 

a good R² value for a dependent construct should be more than 0.10, and the higher the value, the better the model. According 

to Hair et al. (2021), the interpretation of the R² value is divided into three categories: strong (≥ 0.75), modera  te (≥ 0.50), and 

weak (≥ 0.25). The R² value in PLS-SEM is used to measure how well the model can explain the variation in the dependent variable 

or endogenous construct. 

 

Table of R-Square Values 

 R-square R-square adjusted 

Business Perfomance 0.360 0.340 

Entrepreneurial Inovative Behavior 0.441 0.429 

                                               Source: Primary data processed by PLS, 2025 

 

The R-square (R²) value indicates the extent to which the independent variables can explain the dependent variable in the 

model. In this study, the R-square value for Business Performance is 0.360, meaning that 36% of the variation in Business 

Performance can be explained by the variables of Business Networking and Entrepreneurial Innovative Behavior, while the 

remaining 64% is influenced by other factors outside the model. Meanwhile, the R-square value for Entrepreneurial Innovative 

Behavior is 0.441, indicating that 44.1% of Entrepreneurial Innovative Behavior can be explained by Business Networking. The 
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adjusted R-square values for each variable, which are 0.340 and 0.429, show that the model remains stable even after being 

adjusted based on the number of predictor variables. 

In general, the obtained R-square value indicates that the model has a fairly good predictive power, as it has exceeded the 

minimum threshold of 0.30 commonly used in social research (Ghozali, 2021). This indicates that the relationship between 

Business Networking, Entrepreneurial Innovative Behavior, and Business Performance is quite strong and worthy of further 

analysis. This model can serve as a basis for a deeper understanding of how Business Networking and Entrepreneurial Innovative 

Behavior contribute to the enhancement of Business Performance. 

2. Q2 Predictive relevance (PR) 

This technique can represent the synthesis of cross-validation and the fitting function with predictions from the observed 

variables and estimates from the construct variables. A Q2 value > 0 indicates that the model has predictive relevance. On th e 

other hand, a Q2 value > 0 indicates that the model has low predictive relevance. The criteria for determining the obtained values 

are 0.02 (small), 0.15 (medium), and 0.35 (strong). The Q-Square value can be seen from the blindfolding test by selecting the 

construct cross-validated redundancy. 

 

Tabel Q² Predictive relevance (PR) value 

 Q²predict 

Business Perfomance 0.281 

Entrepreneurial Inovative Behavior 0.402 

                                                                          Source: Primary data processed by PLS, 2025 

 

The Q² Predictive Relevance (Q²predict) value is used to measure the predictive ability of a model against the indicators of the 

dependent variables. In this study, the Q² value for the Business Performance variable is 0.281, and for the Entrepreneurial 

Innovative Behavior variable, it is 0.402. According to the guidelines from Hair et al. (2019), a Q² value above 0 indicates that the 

model has good predictive capability, while a Q² value > 0.25 is considered to have moderate prediction, and a value > 0.50 

indicates strong prediction. Thus, the model in this study has moderate predictive capability for the Business Performance an d 

Entrepreneurial Innovative Behavior variables. This indicates that the model is not only able to explain the relationships between 

variables statistically, but also able to predict new data fairly well. These findings strengthen the validity of the model in a practical 

context, especially for managerial decision-making based on predictions of innovative behavior and business performance. 

 

CONCLUSIONS 

1. Entrepreneurial Leadership has a positive impact on Business Performance. Entrepreneurial leadership characterized 

by vision, risk-taking courage, and the ability to motivate employees has been shown to significantly enhance business 

performance. This demonstrates the important role of leaders in creating the strategic direction of the company. In the field of 

marketing management, Entrepreneurial Leadership plays a role in formulating product differentiation strategies, building strong 

brands, and creating sustainable customer value. Adaptive leaders will be better able to respond to market dynamics an d 

consumer trends, and guide the company to be more market-oriented. 2. Business Networking has a positive impact on Business 

Performance. A wide and quality business network has a significant impact on improving business performance. 

2. Business Networking has a positive influence on Business Performance. A wide and quality business network has a 

significant impact on improving business performance. Through this networking, companies can obtain market information, 

collaboration opportunities, and access to external resources. Business Networking strengthens relational marketing activities, 

which is a long-term strategy focused on building relationships with customers, business partners, and stakeholders. Networking 

also allows companies to gain competitive advantages based on connections and market loyalty. 

3. Entrepreneurial Leadership has a positive influence on Entrepreneurial Innovative Behavior. Entrepreneurial leadership 

has been shown to encourage innovative work behavior within organizations. Supportive and visionary leaders create a work 

culture that fosters creativity and the courage to experiment. Innovative behavior is crucial in creating new products or services. 

4. Business networking has a positive influence on Entrepreneurial Innovative Behavior. Business networks become a 

source of ideas and external knowledge that strengthens innovative behavior. Through interactions with partners and the business 

community, organizations find it easier to capture market trends and develop creative solutions. Networking strengthens the 

market sensing process in marketing, which is the organization's ability to capture market signals for innovation development. 

This is relevant to the customer-driven innovation approach, where innovation arises from a deep understanding of customer 

needs. 
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5. Entrepreneurial Innovative Behavior positively influences Business Performance. Innovative behavior significantly 

contributes to the improvement of business performance. Innovations in processes, products, and services allow companies to 

adapt better to competition and market changes. Consistent innovation is the foundation for creating a sustainable competitiv e 

advantage. In marketing, this includes the ability to develop a unique selling proposition (USP), expand market segments, and 

enhance customer loyalty through value renewal. 

6. Entrepreneurial Innovative Behavior mediates the influence of Entrepreneurial Leadership on Business Performance. 

Innovative behavior acts as a partial mediator in the relationship between entrepreneurial leadership and business performance. 

Leaders who encourage innovation will contribute significantly to business success. In the context of strategic marketing, 

innovative leaders can motivate their teams to produce new ideas in digital marketing, promotional campaigns, and customer 

service strategies, ultimately enhancing the company's competitiveness in the market. 

7. Entrepreneurial Innovative Behavior mediates the influence of Business Networking on Business Performance. The 

relationship between business networking and business performance is partially mediated by innovative behavior. This indicates 

that the information and connections gained from networking must be combined with innovation capabilities to have a real impact 

on business performance. Networking provides access to market insights, but its implementation in the form of marketing 

innovations such as digital strategies, co-creation with customers, or new distribution models is what truly enhances competitive 

value in the market. 

 

ACKNOWLEDGMENT 

The author expresses the deepest gratitude to all parties who have provided support in completing this research. Special 

thanks are given to the supervising lecturers Liza Mumtazah Damarwulan and Lutfi for their guidance, direction, and very 

meaningful input during the research process. The author also thanks Sultan Ageng Tirtayasa University for the support of facilities 

and resources provided. Appreciation is also extended to the respondents, especially the owners and managers of cafes in Serang 

City, who have taken the time to provide very valuable data and information. In closing, the author thanks family and friends for 

their prayers, support, and motivation that have accompanied the steps during this research process. 

 

REFERENCES 

1) Abidin, Z., Majid, J., & Hamid, N. (2023). Msme Business Performance: Affecting Factors Of Networking, Work Culture And 

Reputation. Jurnal Minds: Manajemen Ide Dan Inspirasi, 10(1), 173-186. 

2) Ahmad, M. K., Abdulhamid, A. B., Wahab, S. A., Pervaiz, A. N., & Imtiaz, M. (2022). Direct And Indirect Influence Of Project 

Managers’ Contingent Reward Leadership And Empowering Leadership On Project Success. International Journal Of 

Engineering Business Management, 14, 18479790211073443. 

3) Ahuja, G. And Katila, R. (2001), “Technological Acquisitions And Innovation Performance Of Acquiring Firms: A 

Longitudinal Study”, Strategic Management Journal, Vol. 22 No. 3, Pp. 197-220. 

4) Aidil, M. & Thamrin. (2020). Pengaruh Market Orientation Dan Networking Terhadap Kinerja Usaha Industri Makanan 

Oleh-Oleh. Jurnal Kajian Manajemen Dan Wirausaha, 2(4), 178-184. Doi: Http://Dx.Doi.Org/10.24036/Jkmw02100360 

5) Altuntas, G. (2014). The Relationship Between Entrepreneurship And Strategic Management: A New Model And Test Of 

Strategic Entrepreneurship. Research Journal Of Business And Management (Rjbm), 1(2), 103-129. 

6) Al Mamun, A., Ibrahim, M. D., Yusoff, M. N. H. B., & Fazal, S. A. (2018). Entrepreneurial Leadership, Performance, And 

Sustainability Of Micro-Enterprises In Malaysia. Sustainability, 10(5), 1591. 

7) Amir, B., & Ralph, P. (2018). There is no Random Sampling in Software Engineering Research. 

8) Amit, R., & Schoemaker, P. J. (1993). Strategic Assets Dan Organizational Rent. Strategic Management Journal, 

14, 33-46 

9) Anggraini, R., Kadir, A. R., & Nohong, M. (2020). The Effect Of Business Networks, Product Innovation, And Business 

Competition On The Development Of Micro, Small And Medium Enterprises (Msmes) In Boven Digoel District. 

Hasanuddin Journal Of Business Strategy, 2(4), 53-63. 

10) Antonakis, John., & David, V. D. (2018). The Nature Of Leadership Development. In The Nature Of Leadership. 

11) Anwar, M., Rehman, A. U., & Shah, S. Z. A. (2018). Networking And New Venture’s Performance: Mediating Role Of 

Competitive Advantage. International Journal Of Emerging Markets, 13(5), 998-1025. 

12) Aprihasyyati, D.A Dan Fitria Shoimatul. 2020. Analisis Pengaruh Kinerja Umkm, Kepercayaan Dan Persepsi Risiko Terhadap 

Niat Investasi Pada Umkm Melalui Platform Equity Crowdfunding Di Indonesia. Diponegoro Journal Of Management 

Volume 9, (3) Issn (Online): 2337-3792, Hal 1-9 

13) Ardianti, R., & Inggrid. (2018). Entrepreneurial Motivation And Entrepreneurial Leadership Of Entrepreneurs: Evidence 

http://dx.doi.org/10.24036/jkmw02100360


Entrepreneurial Innovative Behavior as a Catalyst for Business Performance Improvement 

JEFMS, Volume 08 Issue 07 July 2025                                    www.ijefm.co.in                                                           Page 4670 

From The Formal And Informal Economies. International Journal Of Entrepreneurship And Small Business, 33(2), 159- 175. 

14) Arikunto, S. (2017). Manajemen Penelitian. Rineka Cipta. 

15) Assensoh-Kodua, A. (2019). The Resource-Based View: A Tool Of Key Competency For Competitive Advantage. Problems 

And Perspectives In Management, 17(3), 143. 

16) Barney, J. B. (1991). Firm Resources And Sustained Competitive Advantage. Journal Of Management, 17, 99-120. 

17) Barney, J. B., & Hesterly, W. S. (2015). Strategic Management And Competitive Advantage: Concepts And Cases. 

Pearson. 

18) Baum Dan Locke, Ea (2004). "Hubungan Antara Sifat-Sifat Kewirausahaan, Keterampilan, Dan Motivasi Dengan 

Pertumbuhan Usaha Selanjutnya". Jurnal Psikologi Terapan. Vol 89, No. 4, Hal. 587-598. 

19) Bechtel, R., 2007. Calculating Human Capital: The Market Based Valuation Of The Human Human Resource. Z. Fur Pers. 

21, 206–231. Https://Doi.Org/10.1177/239700220702100302. 

20) Brazyk, H-J., Cooke, & Heidenreich, M. (Eds.). (1996). Regional Innovation Systems. London. Ucl Press 

21) Burt, R. S. (1992). Lubang-Lubang Struktural Cambridge; Harvard University Press. 

22) Capaldo, A. (2007), “Network Structure And Innovation: The Leveraging Of Dual Network As Distinctive Relational 

Capability”, Strategic Management Journal, Vol. 28 No. 6, Pp. 585-608. 

23) Cheng, X. M. (2020). Excellence Of Trainer And Psychological Wellbeing Lead To The Higher Performance: Evidence From 

Chinese Basketball Players. Revista De Psicología Del Deporte (Journal Of Sport Psychology), 29(4), 1-12.C. J. Jarillo, “On 

Strategic Networks,” Strategic Manag. Journal, Pp. 31–41, 1988 

24) Covin, J. G., & Slevin, D. P. (1991). A Conceptual Model Of Entrepreneurship As Firm Behavior. Entrepreneurship Theory 

And Practice, 16(1), 7–25. 

25) Creswell, J. W., & Creswell, J. D. (2017). Research design: Qualitative, quantitative, and mixed methods approaches. Sage 

publications. 

26) Dabić, M., Stojčić, N., Simić, M., Potocan, V., Slavković, M., & Nedelko, Z. (2021). Intellectual Agility And Innovation In 

Micro And Small Businesses: The Mediating Role Of Entrepreneurial Leadership. Journal Of Business Research, 123, 683–

695. Https://Doi.Org/10.1016/J.Jbusres.2020.10.013 

27) De Leeuw, T., Lokshin, B. And Duysters, G. (2014), “Returns To Alliance Portfolio Diversity: The Relative Effects Of Partner 

Diversity On A Firm’s Innovative Performance And Productivity”, Journal Of Business Research, Vol. 67 No. 9, Pp. 1839-

1849. 

28) Desarbo, W. S., Di Benedetto, C. A., Jedidi, K., & Song, M. (2006). Identifying Sources Of Heterogeneity For Empirically 

Deriving Strategic Types: A Constrained Finite-Mixture Structural-Equation Methodology. Management Science, 52: 909-

924. 

29) Dhar, R. L. (2016). Ethical Leadership And Its Impact On Service Innovative Behavior: The Role Of Lmx And Job Autonomy. 

Tourism Management, 57, 139-148. 

30) Dierickx, I., & Cool, K. (1989). Asset Stock Accumulation And Sustainability Of Competitive Advantage. Management 

Science. 35: 1504-1511. 

31) Ding, H., Lin, X., & Su, W. (2021). Employee Strengths Use And Innovative Behavior: A Moderated Mediation Model. 

Chinese Management Studies, 15(2), 350–362. Https://Doi.Org/10.1108/Cms-05-2019- 0191 

32) Dita & Soelaiman, L. (2021). Pengaruh Pengambilan Resiko, Inovasi, Proaktif, Competitive Aggressiveness Dan Otonomi 

Terhadap Kinerja Usaha Konveksi. Jurnal Manajerial Dan Kewirausahaan, 3 (1), 186-195.  

Http://Dx.Doi.Org/10.24912/Jmk.V3i1.11304 

33) Dollinger, M. J. (1999). Entrepreneurship: Strategies And Resources. Prentice Hall, Isbn 0137459939 (Upper Saddle River, 

Nj). 

34) Dyer, J.H. And Nobeoka, K. (2000), “Creating And Managing A High-Performance Knowledge-Sharing Network: The 

Toyota Case”, Strategic Management Journal, Vol. 21 No. 3, Pp. 345-367. 

35) Dyer, J.H. And Singh, H. (1998), “Relational View: Cooperate Strategy And Sources Of Interorganizational Competitive 

Advantage”, Academy Of Management Review, Vol. 23 No. 4, Pp. 660-679. 

36) E. Fischer And R. A. Reuber, “Support For Rapid-Growth Firms: A Comparison Of The Views Of Founders, Government 

Policymakers, And Private Sector Resource Providers,” Journal Of Small Business Management, Vol. 41, No. 4, Pp. 346– 

365, 2003. 

37) Eisenhardt, K.M. And Martin, J.A. (2000), “Dynamic Capabilities: What Are They?”, Strategic Management Journal, Vol. 

21 Nos 10/11, Pp. 1105-1121. 

38) Erwin, E., Suade, Y. K. M., & Poernomo, W. (2021). Analyzing Digital Marketing, Green Marketing, Networking And Product 

https://doi.org/10.1108/CMS-05-2019-%200191
http://dx.doi.org/10.24912/Jmk.V3i1.11304


Entrepreneurial Innovative Behavior as a Catalyst for Business Performance Improvement 

JEFMS, Volume 08 Issue 07 July 2025                                    www.ijefm.co.in                                                           Page 4671 

Innovation On Sustainability Business Performance, Silk Cluster In Polewali-Mandar, West Sulawesi. International 

Journal Of Economics, Business And Accounting Research (Ijebar), 5(3), 2850-2871. 

39) Esmer, Y., & Dayi, F. (2017). Entrepreneurial Leadership: A Theoretical Framework. Journal Of Mehmet Akif Ersoy, 4(2). 

40) Expósito, Alfonso, And Juan A. Sanchis-Llopis. 2019. The Relationship Between Types Of Innovation And Smes’ 

Performance: A Multi-Dimensional Empirical Assessment. Eurasian Business Review 9: 115–35. [Crossref] 

41) Fatoni, F., Indawati, N., Budiono, E., Kistyanto, A., & Witjaksono, A. D. (2021). Pengaruh Entrepreneurial Leadership Dan 

Work Life Balance Terhadap Kinerja Melalui Inovasi Saat Work From Home. Indonesian Journal Of Economics, 

Entrepreneurship And Innovation, 1(3), 142-153. 

42) Ferdinand, A. (2019). Metode Penelitian Manajemen : Pedoman Penelitian Untuk Penulisan Skripsi, Tesis Dan Disertasi 

Ilmu Manajemen. Badan Penerbit Universitas Diponegoro. 

43) Ferdinand, A. (2019). Metode Penelitian Manajemen: Pedoman Penelitian untuk Penulisan Skripsi, Tesis, dan Disertasi 

Ilmu Manajemen. Universitas Diponegoro. 

44) Flora, C. B., Dan Flora J.L. (1993). "Infrastruktur Sosial Kewirausahaan: Bahan Yang Diperlukan". Annals Of Theaacademy 

Of Political And Social Science. Vol. 529, Hal. 48-58. 

45) Fuadi, Soemitra, A., & Nawawi, Z. M. (2022). Studi Literatur Implementasi Sertifikasi Halal Produk Umkm. Jurnal Emt Kita, 

6(1), 118–125. Https://Doi.Org/10.35870/Emt.V6i1.541 

46) F.Y. Lai, H.C. Tang, S.C. Lu, Y.C. Lee, C.C. Lin, Transformational Leadership And Job Performance: The Mediating Role Of 

Work Engagement, Sage Open 10 (2020) 1–11, Https://Doi.Org/10.1177/2158244019899085. 

47) Gao, J., Cheng, Y., He, H., & Gu, F. (2021). The Mechanism Of Entrepreneurs’ Social Networks On Innovative Startups’ 

Innovation Performance Considering The Moderating Effect Of The Entrepreneurial Competence And Motivation. 

Entrepreneurship Research Journal, 13(1), 31-69. 

48) Gaol, M. L., & Sigalingging, E. D. (2022). Analisis Pengaruh Entrepreneurial Networking Dan Keuanggulan Bersaing 

Terhadap Kinerja Usaha Dengan Pemanfaatan Digital Marketing Sebagai Pemoderasi Pada Umkm Kota Medan. Jimat 

(Jurnal Ilmiah Mahasiswa Akuntansi) Undiksha, 13(01), 281-290. 

49) García-Morales, V. J., Et Al. (2016). "The Effects Of Entrepreneurial Innovative Behavior On Firm Performance." Journal Of 

Innovation & Knowledge, 1(2), 85-93. (Q2) 

50) Ghozali, I. (2019a). Analisis Multivariate Dengan Program Spss. Bpfe Undip. 

51) Ghozali, I. (2019b). Structural Equation Modeling Metode Alternatif Dengan. Partial Least Square (Pls) Edisi 4. 

Universitas Dipenogoro. 

52) Granovetter, M. (1985). Economic Action And Social Structure: A Theory Of Embeddedness.American Journal Of 

Sociology, 91, 481–510 

53) Guan, H., Zhang, Z., Zhao, A., Jia, J., & Guan, S. (2019). Research On Innovation Behavior And Performance Of New 

Generation Entrepreneur Based On Grounded Theory. Sustainability, 11(10), 2883. 

54) Gupta, V., & Gupta, A. (2015). "Entrepreneurial Leadership And Business Performance: A Meta-Analysis." Journal Of 

Business Venturing, 30(2), 221-235. (Q1) 

55) Gupta, V., Macmillan, I.C. And Surie, G. (2004), “Entrepreneurial Leadership: Developing And Measuring A Cross- 

Cultural Construct”, Journal Of Business Venturing, Vol. 19 No. 2, Pp. 241-260 

56) Hadi, Syukri. Dan Astri Ayu Purwati. 2020. Modal Sosial Dan Inovasi Terhadap Kinerja Bisnis Umkm. Costing: Journal Of 

Economic, Business And Accounting Vol. 4 (1): 255- 2564. 

57) Hair, J. F., Risher, J. J., Sarstedt, M., & Ringle, C. M. (2019). When to use and how to report the results of PLS-SEM. 

European Business Review, 31(1), 2–24. https://doi.org/10.1108/EBR-11-2018-0203 

58) Hair, J. F., Hult, G. T. M., Ringle, C. M., & Sarstedt, M. (2022). A primer on partial least squares structural equation 

modeling (PLS-SEM) (3rd ed.). Sage Publication, Inc. 

59) Hair, J. F., Sarstedt, M., & Ringle, C. M. (2022). Partial Least Squares Structural Equation Modeling. In Handbook of 

Market Research (pp. 587–632). Springer International Publishing. https://doi.org/10.1007/978-3-319-57413-4_15 

60) Hakansson, H., (1997). Organization Networks. I Sorge, A., Warner, M: The Iebn Handbook Of Organizational Bahavior. 

International Thomson Business Press. London 1997; 232-240. 

61) Hakansson, H., & Snehota, I. (1995). Developing Relationships In Business Networks. London: Routledge. 

62) Hartono, J. (2016). Konsep Dan Aplikasi Structural Equation Modeling Berbasis Varian Dalam Penelitian Bisnis. Upp Stim 

Ykpn. 

63) Huang, K., Dyerson, R., Wu, L., Harindranath, G., 2015, From Temporary Competitive Advantage To Sustainable 

Competitive Advantage 26, 617–636. Https://Doi.Org/ 10.1111/1467–8551.12104. 

https://doi.org/10.1108/EBR-11-2018-0203


Entrepreneurial Innovative Behavior as a Catalyst for Business Performance Improvement 

JEFMS, Volume 08 Issue 07 July 2025                                    www.ijefm.co.in                                                           Page 4672 

64) Herman, B., & Nohong, M. (2022). Pengaruh Jaringan Usaha, Inovasi Produk, Dan Persaingan Usaha Terhadap 

Perkembangan Usaha Mikro Kecil Dan Menengah (Umkm). Jbmi (Jurnal Bisnis, Manajemen, Dan Informatika), 19(1), 1- 

19. 

65) Hoang, H. And Rothaermel, F.T. (2010), “Leveraging Internal And External Experience: Exploration, Exploitation, And R&D 

Project Performance”, Strategic Management Journal, Vol. 31, Pp. 734-758. 

66) Hoskisson, R. E., Hitt, M. A., & Ireland, R. D. (2004). Competing For Advantage. Ohio: Thomson. 

67) Hoang, G., Luu, T. T., Nguyen, T. T., Du, T., & Le, L. P. (2022). Examining The Effect Of Entrepreneurial Leadership On 

Employees’ Innovative Behavior In Sme Hotels: A Mediated Moderation Model. International Journal Of Hospitality 

Management, 102, 103142. 

68) Hussain, A., Akbar, M., Shahzad, A., Poulova, P., Akbar, A., & Hassan, R. (2022). E-Commerce And Sme Performance: The 

Moderating Influence Of Entrepreneurial Competencies. Administrative Sciences, 12(1), 13. 

69) Hassan, M. U., Iqbal, Z., Shafique, U., & Bukhari, N. (2019). Transformational Leadership And Team Performance: An 

Empirical Study Of The Hotel Industry Of Pakistan. International Journal Of Business Excellence, 18(2), 151-173. 

70) Hutahayan, B. (2019), "Factors Affecting The Performance Of Indonesian Special Food Smes In Entrepreneurial Orientation 

In East Java", Asia Pacific Journal Of Innovation And Entrepreneurship, Vol. 13 No. 2, Pp. 231-246. 

71) I. Björkman And S. Kock,”Social Relationships And Business Networks: The Case Of Western Companies In China,” 

International Business Review, Vol. 4, No. 4, Pp. 519-535, 1995. 

72) Ilhami, S. D. (2024). Entrepreneurial Leadership, Innovative Behavior, Organizational Effectiveness: A Mediation Analysis. 

Joels: Journal Of Election And Leadership, 5(1), 38-54. 

73) Imran, R., & Aldaas, R. E. (2020). Entrepreneurial Leadership: A Missing Link Between Perceived Organizational Support 

And Organizational Performance. World Journal Of Entrepreneurship, Management And Sustainable Development, 

16(4), 377-388. 

74) Irawan, D. (2020). Peningkatan Daya Saing Usaha Mikro Kecil Dan Menengah Melalui Jaringan Usaha. 

75) Isaksen, A. (Red). (1997). Innovasjoner, Næringsutvikling Og Regionalpolitikk. Høgskoleforlaget, Kristiansand. Iverson, R. 

D. (1989). 

76) Ilza, M., Syahrul Dan Laksono, T. 1999. Networking Dalam Bisnis. 

77) Abbas, J., Raza, S., Nurunnabi, M., Minai, M. S., & Bano, S. (2019). The Impact Of Entrepreneurial Business Networks On 

Firms’ Performance Through A Mediating Role Of Dynamic Capabilities. Sustainability, 11(11), 3006. 

78) Jankelová, N., Joniaková, Z., & Mišún, J. (2021). Innovative Work Behavior—A Key Factor In Business Performance? The 

Role Of Team Cognitive Diversity And Teamwork Climate In This Relationship. Journal Of Risk And Financial Management, 

14(4), 185. 

79) Jaziri, R., & Miralam, M. S. (2024). Do Psycho-Entrepreneurial Traits And Social Networks Matter For Innovativeness 

Among Saudi Female Entrepreneurs. Arab Gulf Journal Of Scientific Research, 42(3), 566-584. 

80) J. Lubatkin, M. Florin, And W. Schulze, “A Social Capital Model Of High-Growth Ventures,” Academy Of Management 

Journal, Vol. 46, Pp. 374-396, 2003. 

81) Johanson, J., & Mattsson, L.-G. (1987). Interorganizational Relations In Industrial Systems. International Studies Of 

Management & Organization, 17(1), 34–48. 

82) Jones, Oswald. Helen, Crompton (2009). “Enterprise Logic And Small Firms: A Model Of Authentic Entrepreneurial 

Leadership”. Journal Of Strategy And Management, Vol. 2 No. 4, Pp. 329-351. 

83) J. Wiklund And D. A. Shepherd, “Entrepreneuril Orientation And Smll Business Performance: A Configurational Approach,” 

Journal Of Business Venturing, Vol. 20, Issue 1, Pp. 71-91, 2005. 

84) Kadar, M., Usmayanti, V., & Utami, F. N. (2023). Pengaruh Entrepreneurial Leadership Terhadap Kinerja Ikm Batik Jambi 

Dengan Perilaku Kerja Inovatif Sebagai Variabel Intervening. Jurnal Ilmiah Manajemen Dan Kewirausahaan 

(Jumanage), 2(2), 244-256. 

85) Kaplan, R. S., & Norton, D. P. (1996). The Balanced Scorecard: Translating Strategy Into Action. Boston: Harvard Business 

School Press. 

86) Karcioglu, F.And Yucel, I. (2004). Aile Isletmeleri Acisindan Girisimci Liderlik Ve Onemi - Etso’ya Bagli Aile Isletmelerinde 

Bir Uygulama. 1. Aile Isletmeleri Kongresi Kongre Kitabi (Pp. 415-423). Istanbul: Istanbul Kultur Universitesi Yayinlari 

87) Kementrian Umkm Republik Indonesia. (2024). 

88) Keil, T., Maula, M., Schildt, H. And Zahra, S.A. (2008), “The Effect Of Governance Modes And Relatedness Of External 

Business Development Activities On Innovative Performance”, Strategic Management Journal, Vol. 29 No. 8, Pp. 895- 907. 

89) Kautonen, T., Van Gelderen, M., & Tornikoski, E. T. (2011). Predicting Entrepreneurial Behaviour: A Test Of The Theory Of 

https://www.emerald.com/insight/search?q=Benny%20Hutahayan
https://www.emerald.com/insight/publication/issn/2398-7812


Entrepreneurial Innovative Behavior as a Catalyst for Business Performance Improvement 

JEFMS, Volume 08 Issue 07 July 2025                                    www.ijefm.co.in                                                           Page 4673 

Planned Behaviour. Applied Economics, 45(6), 697–707. Https://Doi.Org/10.1080/00036846.2011.610750 

90) Kleinschmidt, E. J., De Brentani, U., & Salomo, S. (2007). Performance Of Global New Product Development Programs: A 

Resource‐Based View. Journal Of Product Innovation Management, 24(5), 419-441. 

91) Kraus, S., Rigtering, J. C., Hughes, M., & Hosman, V. (2012). Entrepreneurial Orientation And The Business Performance 

Of Smes: A Quantitative Study From The Netherlands. Review Of Managerial Science, 6(2), 161–182. 

 Https://Doi.Org/10.1007/S11846-011-0062-9 

92) Kurniawan, R., Budiastuti, D., Hamsal, M., & Kosasih, W. (2021). Networking Capability And Firm Performance: The 

Mediating Role Of Market Orientation And Business Process Agility. Journal Of Business & Industrial Marketing, 36(9), 

1646-1664. 

93) Kuru, B. (2016). Lider Girisimci & Girisimci Lider. Retrieved From Aristolog: Http://Www.Aristolog.Com/Lidergirisimci- 

Girisimci-Lider/, Date Of Access: 11.03.2016. 

94) Kusnandar. 2013. Networking. Jakarta: Rajawali Press. Lawrence Neuman, W. (2014). Social research methods: Qualitative 

and quantitative approaches. Pearson. 

95) Lateh, M.; Hussain, M.D.; Halim, M.S.A. Micro Enterprise Development And Income Sustainability For Poverty Reduction: 

A Literature Investigation. Int. J. Bus. Technopreneurship 2017, 7, 23–38 

96) Leitch, C. M., & Volery, T. (2017). Entrepreneurial Leadership: Insights And Directions. International Small Business 

Journal, 35(2), 147-156. Https://Doi.Org/10.1177/0266242616681397 

97) Lia, Daz. Hidayat R Dan Zahroh. 2015 Penilaian Kinerja Keuangan Pada Usaha Kecil Dan Menengah (Ukm) Berdasarkan 

Analisis Rasio Keuangan (Studi Pada Irt Ramayana Agro Mandiri Kota Batu Tahun 2011-2014) Jurnal Administrasi Bisnis 

(Jab)|Vol. 25 (1), Hal 1-11 

98) Li, C., Makhdoom, H. U. R., & Asim, S. (2020). Impact Of Entrepreneurial Leadership On Innovative Work Behavior: 

Examining Mediation And Moderation Mechanisms. Psychology Research And Behavior Management, 105-118. 

Https://Doi.Org/10.2147/Prbm.S236876 

99) Li, C., Makhdoom, H. U. R., & Asim, S. (2020). Impact Of Entrepreneurial Leadership On Innovative Work Behavior: 

Examining Mediation And Moderation Mechanisms. Psychology Research And Behavior Management,13. 

Https://Doi.Org/10.2147/Prbm.S236876 

100) Lin, B.W. (2004), “Original Equipment Manufacturers (Oem) Manufacturing Strategy For Network Innovation Agility: The 

Case Of Taiwanese Manufacturing Networks”, International Journal Of Production Research, Vol. 42 No. 5, Pp. 943-957. 

101) Lingli Y. The Impact Of Covid-19 On Smes In Hubei Province And The Countermeasures[J]. Journal Of Hubei University Of 

Economics (Humanities And Social Sciences Edition), 2020, 17(10): 47-49+52. 

102) Lorenzoni, G. And Lipparini, A. (1999), “The Leveraging Of Interfirm Relationships As A Distinctive Organizational 

Capability: A Longitudinal Study”, Strategic Management Journal, Vol. 20 No. 4, Pp. 317-338. 

103) Lubis, R.L. Assessing Entrepreneurial Leadership And The Law: Why Are These Important For Graduate Students In 

Indonesia? Int. J. Arts Sci. 2017, 10, 41–76. 

104) Lukes, M., & Stephan, U. (2017). Measuring Entrepreneurial Behavior In Organizations: Validity And Invariance Of The 

Entrepreneurial Behavior Inventory (Ebi). Journal Of Business Venturing, 32(5), 555–572.  

Https://Doi.Org/10.1016/J.Jbusvent.2017.05.002 

105) Lukiastuti, F., & Rosani, N. R. (2022). Pengaruh Pengelolaan Risiko Dan Perilaku Inovatif Terhadap Keberlangsungan Usaha 

Umkm Yang Dimoderasi Oleh Kapabilitas Jejaring. Econbank: Journal Of Economics And Banking, 4(2), 199-220. 

106) Luo, Y., & Park, S. H. (2001). Strategic Alignment And Performance Of Market-Seeking Mnc In China. Strategic 

Management Journal, 22: 141-155. 

107) Lussier, R. N., Hendon, J. R. (2018). Human Resource Management: Functions, Applications, And Skill Development. 

Britania Raya: Sage Publications. 

108) Lutfi, L., & Nupus, H. (2023). Antecedent Factor Model Of Entrepreneurial Orientation In Improving Marketing 

Performance Through Product Innovation And Value Cocreation. Wseas Transactions On Business And Economics, 20, 

1396-1407. Https://Doi.Org/10.37394/23207.2023.20.124 

109) L. Zhao And J. D. Aram, “Networking And Growth Of Young Technology-Intensive Ventures In China,” Journal Of 

Business Venturing, Vol. 10, No. 5, Pp. 349-370, 1995. 

110) Makhija, M., 2003. Comparing The Resource-Based And Market-Based Views Of The Firm: Empirical Evidence From 

Czech Privatization. Strateg. Manag. J. 24, 433–451. Https://Doi.Org/10.1002/Smj.304. 

111) Mahoney, J. T., & Pandian, J. R. (1992). The Resource-Based View Within The Conversation Of Strategic Management. 

Strategic Management Journal. 13:363-380. 

https://doi.org/10.1080/00036846.2011.610750
http://www.aristolog.com/Lidergirisimci-
https://doi.org/10.1177/0266242616681397
https://doi.org/10.2147/PRBM.S236876
https://doi.org/10.1016/J.Jbusvent.2017.05.002
https://doi.org/10.37394/23207.2023.20.124
https://doi.org/10.1002/smj.304


Entrepreneurial Innovative Behavior as a Catalyst for Business Performance Improvement 

JEFMS, Volume 08 Issue 07 July 2025                                    www.ijefm.co.in                                                           Page 4674 

112) Malecki, E. J., Dan Tootle, D.M. (1996). "Peran Jaringan Dalam Daya Saing Perusahaan Kecil". Jurnal Internasional 

Manajemen Teknologi, Vol.11, No. 2, Hal. 43-57. 

113) Man, T., Dan Lau T. (2005). "Konteks Kewirausahaan Di Hong Kong". Jurnal Pengembangan Usaha Kecil Dan 

Perusahaan. Vol.12, No.4, Hal. 467-481. 

114) Mcclelland, D. C. (1961). Entrepreneurial Behavior. In D. C. Mcclelland, The Achieving Society (Hal.205–258). D Van 

Nostrand Company. Https://Doi.Org/10.1037/14359-006 

115) Mehmood, M. S., Jian, Z., & Akram, U. (2020). Be So Creative They Can’t Ignore You! How Can Entrepreneurial Leader 

Enhance The Mployee Creativity? Thinking Skills And Creativity, 38. Https://Doi.Org/10.1016/J.Tsc.2020.100721 

116) Meutia, “Pengembangan Kompetensi Sosial Kewirusaan Untuk Meningkatkan Keunggulan Bersaing Dan Kinerja Bisnis 

Ukm. Ukm Batik Di Kota Pekalongan,” Phd Theses, Undip., Semarang, 2012. 

117) Meutia, M. (2013). Improving Competitive Advantage And Business Performance Through The Development Of Business 

Network, Adaptability Of Business Environment And Innovation Creativity: An Empirical Study Of Batik Small And Medium 

Enterprises (Sme) In Pekalongan, Central Ja. Aceh International Journal Of Social Sciences, 2(1), 26304. 

118) Meutia, M. (2013). Entrepreneurial Social Competence And Entrepreneurial Orientation To Build Sme’s Business 

Network And Business Performance. International Journal Of Social Science And Humanity, 3(4), 381-385. 

119) Miao, Q., Eva, N., Newman, A. And Cooper, B. (2019), “Ceo Entrepreneurial Leadership And Performance Outcomes Of 

Top Management Teams In Entrepreneurial Ventures: The Mediating Effects Of Psychological Safety”, Journal Of Small 

Business Management, Vol. 5sa7 No. 3, Pp. 1119-1135. 

120) Mitra, A., O'regan, N., & Sarpong, D. (2018). Cloud Resource Adaptation: A Resource Based Perspective On Value Creation 

For Corporate Growth. Technological Forecasting And Social Change, 130, 28-38. 

121) Mlotshwa, S. H., & Msimango-Galawe, J. (2020). The Risk Of Overvaluing Networking On Small And Medium Enterprises 

Performance In Gauteng Province, South Africa. The Southern African Journal Of Entrepreneurship And Small Business 

Management, 12(1). 

122) M. S. Granovetter, “Economic Action And Social Stucture The Problem In Embededness,” American Journal Of 

Sociology, Vol. 91, Pp: 481-510, 1985. 

123) Mu, J., Thomas, E., Peng, G. And Di Benedetto, A. (2016), “Strategic Orientation And New Product Development 

Performance: The Role Of Networking Capability And Networking Ability”, Industrial Marketing Management, Vol. 64, Pp. 

187-201. 

124) Mu, J. And Di Benedetto, A. (2012), “Networking Capability And New Product Development”, Ieee Transactions On 

Engineering Management, Vol. 59 No. 1, Pp. 4-19. 

125) Muslim, R., Pratama, A. R. I., & Hidayat, T. (2020). Faktor-Faktor Yang Mempengaruhi Keberhasilan Ukm Di Kabupaten 

Sleman Berdasarkan Formal Concept Analysis. J-Sakti (Jurnal Sains Komputer Dan Informatika), 4(2), 300-318. 

126) Musneh, S. N. H., & Roslin, R. M. (2021). The Effect Of Innovative Work Behaviour On The Performance Of Service 

Sector Smes In Sabah. Journal Of International Business, Economics And Entrepreneurship, 6(1), 20-20. 

127) Muawanah, I. (2019). Fenomena Maraknya Coffee Shop Sebagai Gejala Gaya Hidup Anak Muda Di Kota Metro (Studi Pada 

Mahasiswa Iain Metro) (Doctoral Dissertation, Iain Metro). 

128) Musa, S. And Fontana, A. (2014), “Measuring Entrepreneurial Leadership In Innovation Management [Conceptual 

Framework]”, The Ispim Asia-Pacific Innovation Forum. 

129) Nabila, B., & Suharsono, N. (2023). Pengaruh Jaringan Bisnis Dan Karakteristik Wirausahawan Terhadap Keberhasilan 

Usaha Dengan Minat Usaha Sebagai Variabel Intervening. Jurnal Manajemen Bisnis Dan Kewirausahaan, 7(4). 

130) Newman, A., Herman, H. M., Schwarz, G., & Nielsen, I. (2018). The Effects Of Employees' Creative Self-Efficacy On 

Innovative Behavior: The Role Of Entrepreneurial Leadership. Journal Of Business Research, 89, 1-9. 

131) Nguyen, P. V., Huynh, H. T. N., Lam, L. N. H., Le, T. B., & Nguyen, N. H. X. (2021). The Impact Of Entrepreneurial 

Leadership On Smes’ Performance: The Mediating Effects Of Organizational Factors. Heliyon, 7(6). 

132) Nohria, N., & Eccles, R. G. (1992). Networks And Organizations: Structure, Form, And Action. Boston, Ma: Harvard Business 

School Press. 

133) O’regan, N. And Ghobadian, A. (2004), "The Importance Of Capabilities For Strategic Direction And Performance", 

Management Decision, Vol. 42 No. 2, Pp. 292-313. Https://Doi.Org/10.1108/00251740410518525 

134) Oyemomi, O., Liu, S., Neaga, I. And Alkhuraiji, A. (2016), “How Knowledge Sharing And Business Process Contribute To 

Organizational Performance: Using The Fsqca Approach”, Journal Of Business Research, Vol. 69 No. 11, Pp. 5222-5227 

135) Parida, V., Pesämaa, O., Wincent, J. And Westerberg, M. (2017), “Network Capability, Innovativeness And Performance: 

A Multidimensional Extension For Entrepreneurship”, Entrepreneurship & Regional Development, Vol. 29 Nos 1/2, Pp. 94-115. 

https://psycnet.apa.org/doi/10.1037/14359-006
https://doi.org/10.1016/j.tsc.2020.100721
https://www.emerald.com/insight/search?q=Nicholas%20O%E2%80%99Regan
https://www.emerald.com/insight/search?q=Abby%20Ghobadian
https://www.emerald.com/insight/publication/issn/0025-1747
https://doi.org/10.1108/00251740410518525


Entrepreneurial Innovative Behavior as a Catalyst for Business Performance Improvement 

JEFMS, Volume 08 Issue 07 July 2025                                    www.ijefm.co.in                                                           Page 4675 

136) Paladan, N. N. (2015). Transformational Leadership: The Emerging Leadership Style Of Successful Entrepreneurs. Journal 

Of Literature And Art Studies, 5(1). Https://Doi.Org/10.17265/2159-5836/2015.01.008 

137) Para-González, L., Jiménez-Jiménez, D., & Martínez-Lorente, A. R. (2018). Exploring The Mediating Effects Between 

Transformational Leadership And Organizational Performance. Employee Relations, 40(2), 412-432. 

138) Paudel, S. (2019). Entrepreneurial Leadership And Business Performance: Effect Of Organizational Innovation And 

Environmental Dynamism. South Asian Journal Of Business Studies, 8(3), 348-369. 

139) Penrose, E. (1959). The Growth Of The Firm. Basil Blackwell. Oxford 

140) Peteraf, M. A. (1993). The Cornerstones Of Competitive Advantage: A Resource-Based Views. Strategic Management 

Journal. 14(3): 179-191. 

141) Permatasari, A., & Agustina, A. (2018). Entrepreneurial Behaviour Among Undergraduate Business, Social And Engineering 

Students:A Case Study Of Aprivate Indonesian University. Jurnal Manajemen Indonesia, 18(2), 94–104. 

Https://Doi.Org/10.25124/Jmi.V18i2.1172 

142) Peters, M., Siller, L., Matzler, K., 2011. The Resource-Based And The Market-Based Approaches To Cultural Tourism In 

Alpine Destinations. J. Sustain. Tour. 19, 877–893. Https://Doi.Org/10.1080/09669582.2010.547198. 

143) Porter, M. (1980). Competitive Strategy: Techniques For Analyzing Industries And Competitors. New York: The Free Press. 

144) Porter, M.E., 1989. How Competitive Forces Shape Strategy. Read. Strateg. Manag 133–143. Https://Doi.Org/10.1007/978-

1-349-20317-8_10. 

145) Rahayu, M., & Susanto, A. (2019). "Peran Jaringan Bisnis Dalam Meningkatkan Kinerja Usaha Kecil Menengah." Jurnal 

Ekonomi Dan Bisnis Indonesia, 14(2), 123-134. (Q3) 

146) Rahim, H.L., Abidin, Z.Z., Mohtar, S. And Ramli, A. (2015), “The Effect Of Entrepreneurial Leadership Towards 

Organizational Performance”, International Academic Research Journal Of Business And Technology, Vol. 1 No. 2, Pp. 193-200. 

147) Rahman, S. A., Amran, A., Ahmad, N. H., & Taghizadeh, S. K. (2016). Enhancing The Wellbeing Of Base Of The Pyramid 

Entrepreneurs Through Business Success: The Role Of Private Organizations. Social Indicators Research, 127(1), 195- 

216. Https://Doi.Org/Https://Doi.Org/10.1007/S11 205-015-0951-4 

148) Ramachandran, K., & Ramnarayan, S. (1993). Entrepreneurial Orientation And Networking: Some Indian 

Evidence. Journal Of Business Venturing, 8(6), 513-524. 

149) Ranjan, S. (2018). Entrepreneurial Leadership: A Review Of Measures, Antecedents, Outcomes And Moderators. Asian 

Social Science, 14(12). Https://Doi.Org/10.5539/Ass.V14n12p104. 

150) Renko, M., Tarabishy, A., Carsrud, A.L. And Brannback, M. (2015), “Understanding And Measuring Entrepreneurial 

Leadership Style”, Journal Of Small Business Management, Vol. 53 No. 1, Pp. 54-74. 

151) Robbins, S. P., & Judge, T. A. (2017). Organizational Behavior 17th Ed (17th Ed.). Pearson. 

152) Rohman, M. M., Bani, M. D., & Bani, G. A. (2023). Metode Penelitian Kuantitatif Dan Kualitatif: Teori Dan Praktik. Get 

Press Indonesia. https://www.researchgate.net/publication/377329440 

153) Rumijati, A., & Hakim, A. R. (2023). Innovative Work Behavior And Self-Efficacy: Does Entrepreneurial Leadership Impact 

Msme Business Performance?. Problems And Perspectives In Management, 21(4), 304. 

154) Rutan, S. (2019). Entrepreneurial Leadership: An Emerging Theory. Staff Publications University Of Guelph. 

155) Saunders, M., & Lewis, P. (2017). Doing research in business and management. 

156) Pearson. 

157) Sajilan, S., & Tehseen, S. (2019). Network Competence And Firm Performance: The Mediating Role Of Entrepreneurial 

Innovativeness Among Malaysian Chinese Entrepreneurs Of Wholesale Businesses. Asian Academy Of Management 

Journal, 24, 187-201. 

158) Sendawula, K., Ngoma, M., Bananuka, J., Kimuli, S. N. L., & Kabuye, F. (2021). Business Networking And 

Internationalization: Testing The Mediation Role Of Organizational Learning. World Journal Of Entrepreneurship, 

Management And Sustainable Development, 17(2), 246-259. 

159) Sandybayev, A. (2019). Impact Of Effective Entrepreneurial Leadership Style On Organizational Performance: Critical 

Review. International Journal Of Economics And Management, 1(1), 47-55. 

 

 
 

https://doi.org/10.17265/2159-5836/2015.01.008
https://doi.org/10.25124/jmi.v18i2.1172
https://doi.org/10.1080/09669582.2010.547198
https://doi.org/10.1007/978-1-349-20317-8_10
https://doi.org/10.1007/978-1-349-20317-8_10
https://doi.org/10.5539/ass.v14n12p104
http://www.researchgate.net/publication/377329440

