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ABSTRACT: This study aims to analyze the effects of nine cognitive biases and six emotional biases on investment decisions among 

young investors, while examining the moderating role of financial literacy. Employing an associative design with a quantitative 

descriptive approach, this research surveyed 100 investors aged 18–30—categorized as the youngest investor segment by the 

Indonesia Central Securities Depository (KSEI)—residing in Denpasar. Data were analyzed using Structural Equation Modeling–

Partial Least Squares (SEM-PLS) with a Moderated Regression Analysis (MRA) approach. The findings reveal that both cognitive 

and emotional biases negatively affect investment decisions. Moreover, financial literacy significantly moderates the impact of 

cognitive biases but is ineffective in reducing the influence of emotional biases. These findings offer valuable implications for 

designing more targeted financial literacy programs aimed at minimizing behavioral distortions in investment decision-making, 

particularly among young investors. 
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INTRODUCTION 

Young investors, typically aged in their twenties to early thirties, tend to exhibit more aggressive investment preferences. They 

often favor growth-oriented and speculative financial instruments (Gitman et al., 2017, p. 49). While such strategies offer the 

potential for high returns, they also carry higher risks. Moreover, young investors represent a dominant and dynamic demographic 

segment, heavily influenced by technology and characterized by more impulsive psychological tendencies and greater risk 

tolerance. At the same time, they generally face financial instability, posing unique challenges compared to older investors when 

navigating capital market dynamics (Qosidah & Purnama, 2025). 

However, this investment aggressiveness among young investors is not always supported by adequate financial literacy. The 

Organisation for Economic Co-operation and Development (OECD, 2023) reported that individuals aged 18 to 29 generally possess 

low levels of financial literacy, with a tendency to make impulsive and less prudent financial decisions. This gap between 

investment boldness and financial understanding increases their vulnerability to losses, particularly in volatile markets. 

Supporting the OECD’s findings, several studies have demonstrated that age and psychological factors influence investment 

decisions. Senda et al. (2020) found that young investors often make less cautious decisions, potentially resulting in lower 

profitability compared to older investors. Similarly, Dewi & Wiagustini (2022) noted that young investors tend to exhibit higher 

risk tolerance. Research by Rahman & Gan (2020) in Malaysia also revealed a significant impact of behavioral factors on investment 

decisions among young investors. A study by Candraningrat et al. (2018) focusing on investors in Bali—most of whom were 

young—also emphasized the critical role of individual behavior in the decision-making process. 

These findings illustrate the pivotal role of psychology and behavior in investment decision-making, which lies at the core of 

behavioral finance (Pompian, 2021, p. 4). Behavioral finance theory emerged to analyze psychological biases often overlooked in 

traditional financial theories (Candraningrat et al., 2018). Kahneman and Tversky (1979) emphasized the importance of 

psychological characteristics in financial decision-making. Behavioral finance identifies the psychological elements that drive 

investor behavior and investigates the behavioral biases influencing individual decision-making (Darmayanti et al., 2022). Such 

biases frequently lead to irrational investment choices and suboptimal outcomes (CFA Institute, 2022, p. 26). 

Behavioral finance generally classifies biases into two categories: cognitive biases and emotional biases (Pompian, 2021a, p. 27). 

Darmayanti et al. (2022) further explain that behavioral finance explores both cognitive factors (mental processes) and emotional 

factors affecting financial planning and investment decisions. Cognitive biases reflect systematic errors in statistics, information 
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processing, or memory, leading to flawed reasoning and analysis (Pompian, 2021, p. 27). For example, individuals may fail to 

update probabilities accurately, misjudge available information, or face information overload. The CFA Institute (2022, p. 67) 

identifies several key cognitive biases—such as conservatism, confirmation bias, representativeness bias, illusion of control, 

hindsight bias, anchoring bias, mental accounting, framing bias, and availability bias—that can distort investment decisions. 

In contrast, emotional biases stem from emotional reactions rather than analytical thinking. These biases often lead decision-

makers to stubbornly adhere to their initial positions, ignoring better alternatives (Zaleskiewicz & Traczyk, 2020, p. 128). Emotional 

biases can cause impulsive decisions that overlook broader consequences (Yuningsih, 2020, p. 4). The CFA Institute (2022, p. 67) 

highlights emotional biases such as loss aversion, overconfidence, self-control bias, status quo bias, endowment effect, and regret 

aversion, all of which can hinder rational financial decision-making and effective wealth management. 

Research by Özen & Ersoy (2019) analyzed behavioral tendencies from both cognitive and emotional perspectives. Their findings 

identified common behavioral finance biases that reduce investment rationality, including cognitive biases such as mental 

accounting and framing bias, and emotional biases such as overconfidence and regret aversion. However, not all cognitive biases 

are equally relevant across all contexts. For instance, Hossain & Siddiqua (2022) found that only loss aversion had a significant 

impact on irrational investment decisions. While overconfidence bias remained influential, its effect was insignificant in their 

study. These varying results emphasize the need to consider demographic and contextual factors, as demonstrated by Syarkani & 

Alghifari (2022), who found a significant positive impact of overconfidence bias on investment decisions. 

In addition to cognitive and emotional biases, several studies suggest that financial literacy also plays a crucial role in shaping 

investment decisions, potentially explaining inconsistent findings in previous research (Dewi & Wiagustini, 2022). According to 

Indonesia’s Financial Services Authority (POJK No. 76/POJK/07/2016), financial literacy refers to the knowledge, confidence, and 

skills that influence individuals’ financial behavior and decision-making, leading to improved financial well-being. 

Baihaqqy & Sari (2020) state that financial literacy can positively influence investment decision-making. It is commonly used to 

mitigate the negative effects of behavioral finance biases and enhance financial decision quality (Lie & Wiagustini, 2020). 

Munisamy et al. (2022) describe financial literacy as comprising three dimensions: financial knowledge, financial attitude, and 

financial behavior, a model aligned with the OECD (2023) framework. Zaleskiewicz & Traczyk (2020, p. 91) further argue that 

individuals with higher financial literacy are better at managing money, participating in stock markets, and preparing for 

retirement. Therefore, financial literacy is seen as a potential moderating factor in the relationship between behavioral biases—

both cognitive and emotional—and investment decisions. 

Several studies affirm this role of financial literacy. Rasool & Ullah (2020) concluded that higher financial literacy reduces 

behavioral biases among investors. Sartika & Humairo (2021) found that financial literacy mitigates the impact of emotional biases, 

specifically overconfidence, on investment decisions, a finding also supported by Ahmad & Shah (2020). Financial literacy has also 

been shown to moderate the effects of cognitive biases such as conservatism, mental accounting, and framing bias (Özen & Ersoy, 

2019). However, some studies report differing results. For example, Wendy (2021) found that financial literacy did not mitigate 

the impact of conservatism bias, while Baker et al. (2019) reported that it had no effect on overconfidence bias. 

In summary, much of the existing literature has consistently found negative effects of both cognitive and emotional biases on 

investment decisions. However, many prior studies only examined a limited number of biases without distinguishing between 

cognitive and emotional categories, despite their distinct characteristics. Additionally, the moderating role of financial literacy 

remains inconclusive across different studies. 

 

LITERATURE REVIEW AND HYPOTHESIS 

Behavioral finance identifies psychological elements within investors and examines behavioral biases experienced by individual 

investors (Darmayanti et al., 2022). Cognitive bias, as one of the key biases in behavioral finance, relates to an individual's capacity 

to process and comprehend information (Yuningsih, 2020, p. 3). Such biases result from basic statistical errors, information 

processing flaws, or memory distortions, which can lead to deviations from rational investment decisions (Pompian, 2021a, p. 27). 

Investors are not always rational. Baker et al. (2019) found that certain cognitive biases, such as mental accounting and 

representativeness bias, influence investment decisions among investors in India. Similarly, Ogunlusi & Obademi (2021) reported 

a significant negative relationship between cognitive bias and investment decisions in Nigeria. Ani & Özarı (2020) also identified a 

negative correlation between cognitive biases and investment decisions. However, a contrasting finding was reported by Septian 

et al. (2022), who observed that heuristic-based cognitive biases positively affect investment decisions by enhancing decision-

making efficiency.  

H1: Cognitive bias negatively affects investment decisions. 
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Behavioral finance posits that every individual possesses psychological biases that can hinder rational decision-making, often 

resulting in suboptimal investment decisions and poor investor performance (Kadhum & Saidi, 2022). Emotional bias refers to 

biases driven by instinct or intuition, often arising from emotional reasoning. Emotional biases are associated with irrational 

investment decisions (Pompian, 2021a, p. 27). Emotional dominance in decision-making can lead to impulsive choices without 

adequate consideration of the consequences (Yuningsih, 2020, p. 4). Akinkoye & Bankole (2020) found that emotional biases such 

as loss aversion, overconfidence, and regret aversion significantly affect suboptimal investment decisions. Pradhana (2018) 

similarly identified that emotional biases, including overconfidence, illusion of control, regret aversion, and status quo bias, have 

a significant impact on investment decisions. Ahmad & Shah (2020) also found a negative association between overconfidence 

bias and investment decisions, supported by Rahman & Gan (2020). However, other studies yielded mixed results, with biases 

such as loss aversion (Pradhana, 2018) and endowment effect (Armansyah, 2022) showing no significant impact on investment 

decisions. 

H2: Emotional bias negatively affects investment decisions 

Financial literacy is widely recognized as an effective approach to enhancing the quality of investment decision-making. It is 

defined as the knowledge, skills, abilities, and confidence necessary to make sound financial decisions (Zaleskiewicz & Traczyk, 

2020, p. 91). Financial literacy enables investors to improve their financial decision-making quality and overall financial well-being 

(Garg & Singh, 2018). Upadana & Herawati (2020) found that financial literacy positively influences investment decisions. Similarly, 

Weerawansa & Morage (2019) reported that financial literacy moderates the relationship between behavioral biases and 

investment decisions. However, Wendy (2021) found that financial literacy did not effectively reduce the impact of conservatism 

bias—a type of cognitive bias—on investment decisions.  

H3: Financial literacy positively moderates the relationship between cognitive bias and investment decisions 

Financial literacy refers to the ability to process financial information and make personal financial decisions (Yuningsih, 2020, p. 

37). Individuals with high financial literacy are better equipped to reflect on short-term and long-term goals and apply their 

knowledge to achieve financial objectives (Zaleskiewicz & Traczyk, 2020, p. 91). Previous studies have shown that higher levels of 

financial literacy generally lead to better investment decision-making (Safryani et al., 2020). Ahmad & Shah (2020) highlighted the 

role of financial literacy in mitigating the negative effects of overconfidence—a type of emotional bias—on investment decisions. 

However, other studies, such as those by Novianggie & Asandimitra (2019) and Baker et al. (2019), found no significant moderating 

effect of financial literacy on emotional biases. Despite such mixed findings, theoretical perspectives suggest that financial literacy 

has a positive moderating effect, reducing the impact of emotional biases on investment decisions.  

H4. Financial literacy positively moderates the relationship between emotional bias and investment decisions 

 

METHODS 

This study is an associative research that aims to analyze the effects of cognitive and emotional biases on investment decisions 

among young investors in Denpasar, Bali, with financial literacy serving as a moderating variable. The variables examined in this 

study include cognitive bias, emotional bias, financial literacy, and investment decision-making. A quantitative descriptive method 

was employed, with a survey used as the primary data collection technique. The research was conducted in 2025, targeting a 

sample of individual investors aged 18 to 30 years residing in Denpasar, Bali. Data were analyzed using SEM-PLS to test the 

moderating role of financial literacy in the relationships between the studied variables. 

 

RESULT AND DISCUSSION 

Inner Model 

The evaluation of this model can be assessed through several indicators, one of which is the coefficient of determination (R²). To 

measure the predictive power of the structural model in SEM-PLS analysis, the R-square (R²) value is utilized. According to the 

criteria proposed by Chin & Wynne (1999), as cited in Rahadi (2023, p. 122), an R-square value close to 0.67 is considered strong, 

0.33 as moderate, and 0.19 as weak. The R-square values in this study are presented in the following table: 

 

Table 1. R-Square 

Variable R-Square 

Investment Decision (Y) 0.369 

Primary Data, 2025 
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In the context of Chin & Wynne’s criteria, an R-square value of 0.369 can be classified as indicating moderate predictive power. 

Based on the statistical analysis, it can be concluded that an R-square value of 0.369 demonstrates the model’s moderate ability 

to explain the variance in Investment Decisions (Y). Although this R-square value does not reflect a strong predictive capability, it 

suggests that approximately 36% of the variance in Investment Decisions (Y) can be explained by the variables in the model, 

namely Financial Literacy (M), Cognitive Bias (X1), Emotional Bias (X2), and the interaction between Financial Literacy and 

Cognitive Bias (M × X1). Thus, the model in this study shows a moderate capacity to explain the relationships among these 

variables. The remaining 64% of the variance may be attributed to other factors not included in this study or to more complex 

influences. 

Hypothesis Testing 

Hypothesis testing in this study was conducted by analyzing the Original Sample Estimates (O) to determine the direction of 

relationships among the observed variables. The testing utilized the Moderated Regression Analysis (MRA) technique, estimated 

through Structural Equation Modeling–Partial Least Squares (SEM-PLS) (Ghozali, 2014, p. 177). 

The following criteria were applied for hypothesis evaluation: 

• A hypothesis is rejected if the t-statistic is less than 1.96 or if the p-value (significance level) exceeds 0.05. 

• Conversely, a hypothesis is accepted if the t-statistic exceeds 1.96 or the p-value is less than 0.05. 

The full results of the hypothesis testing are presented in the corresponding tables attached to this study. 

 

Table 2. Hypothesis Testing 

Hypothesis Original sample (O) Sample mean (M) P values Result 

M -> Y 0.453 0.463 0.000 Accepted 

X1 -> Y -0.228 -0.251 0.040 Accepted 

X2 -> Y -0.165 -0.170 0.036 Accepted 

M x X1 -> Y 0.254 0.254 0.007 Accepted 

M x X2 -> Y -0.059 -0.065 0.569 Rejected 

Primary Data, 2025 

 

The results of this study indicate that financial literacy has a positive and significant influence on investment decisions among 

young investors in Denpasar, Bali. The path coefficient from financial literacy to investment decisions was recorded at 0.453 with 

a p-value of 0.000, indicating strong statistical significance. This suggests that the higher the level of financial literacy possessed 

by young investors, the better the quality of their investment decisions. This finding aligns with previous research by Safryani et 

al. (2020) and Garg & Singh (2018), which emphasized that financial literacy enhances the ability to make sound financial decisions, 

ultimately improving financial well-being. Moreover, this result reinforces the theoretical framework that positions financial 

literacy as an essential factor in fostering rational and effective investment behavior. 

Conversely, cognitive bias demonstrated a negative and significant effect on investment decisions, with a path coefficient of -

0.228 and a p-value of 0.040. This finding suggests that higher levels of cognitive bias among young investors are associated with 

poorer investment decisions. The cognitive biases assessed in this study include nine types: conservatism, confirmation, 

representativeness, illusion of control, hindsight, anchoring, mental accounting, framing, and availability biases. Among these, 

conservatism bias emerged as the most dominant, with the highest loading factor of 0.792. This indicates that young investors 

tend to rely heavily on initial information and are reluctant to update their beliefs even when presented with new, more accurate 

data. 

This result is particularly relevant given the demographic characteristics of the respondents—primarily Generation Z investors, 

who are known for their rapid information processing but limited investment experience. Their tendency to anchor on initial 

information without critical reassessment increases their susceptibility to conservatism bias. These findings are consistent with 

prior studies by Özen & Ersoy (2019), Weerawansa & Morage (2019), and Sharma & Kumar (2022), which also reported the 

negative effects of cognitive biases on investment decision-making. Hence, this study strongly supports Hypothesis 1 (H1), 

confirming the detrimental impact of cognitive biases on investment decisions and reinforcing the behavioral finance theory, 

which emphasizes the role of psychological factors in financial decision-making. 

Similarly, emotional bias also showed a negative and significant influence on investment decisions, with a path coefficient of -

0.165 and a p-value of 0.036. This confirms that emotional biases impair the quality of investment decisions among young 

investors. Six types of emotional biases were evaluated: loss aversion, overconfidence, self-control bias, status quo bias, 

endowment effect, and regret aversion. The most prominent among these were status quo bias (loading factor 0.910) and 
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endowment bias (loading factor 0.909), followed by loss aversion (0.884). These findings indicate that young investors exhibit a 

strong tendency to maintain the status quo, overvalue owned assets, and exhibit high fear of losses. 

Such tendencies may be attributed to the psychological traits of young investors, who often seek psychological comfort, avoid 

change, and exhibit strong emotional sensitivity, despite their digital savviness. These results are consistent with studies by 

Pradhana (2018), Ahmad & Shah (2020), Akinkoye (2020), and others, which showed that emotional biases can significantly impair 

investment decisions. Consequently, this study supports Hypothesis 2 (H2), confirming the negative impact of emotional biases 

on investment decisions and highlighting the importance of emotional regulation for young investors to achieve more rational and 

effective investment outcomes. 

In terms of moderation effects, the interaction between financial literacy and cognitive bias displayed a positive and significant 

moderating role, with a path coefficient of 0.254 and a p-value of 0.007. This suggests that higher financial literacy enhances young 

investors’ ability to mitigate the negative effects of cognitive biases on investment decisions. Notably, financial literacy also had a 

direct positive effect on investment decisions, indicating its role as a quasi-moderator—acting both as a direct predictor and a 

moderator. Among the dimensions of financial literacy, financial knowledge emerged as the strongest, with higher average loading 

factors than financial attitude and behavior. This indicates that financial knowledge plays a crucial role in counteracting cognitive 

biases. 

These findings corroborate prior research by Safryani et al. (2020), Garg & Singh (2018), Weerawansa & Morage (2019), and Ahmad 

& Shah (2020), all of which emphasized the importance of financial literacy in improving investment decision-making and 

moderating the adverse effects of cognitive biases. Therefore, this study provides robust support for Hypothesis 3 (H3), 

underscoring the critical role of financial literacy in promoting rational decision-making and reducing the negative impacts of 

cognitive biases. 

However, the interaction between financial literacy and emotional bias was found to be insignificant in this study, with a path 

coefficient of -0.059 and a p-value of 0.569. This suggests that financial literacy does not effectively moderate the influence of 

emotional biases on investment decisions. Emotional biases are inherently more difficult to correct than cognitive biases, as they 

stem from emotional impulses and intuition rather than logical reasoning. This explains why financial literacy alone may not be 

sufficient to alter emotionally-driven decision patterns. This finding is consistent with studies by Novianggie & Asandimitra (2019) 

and Baker et al. (2019), which also found no moderating effect of financial literacy on emotional biases. 

Interestingly, financial attitude—the dimension most conceptually related to emotional biases—had the lowest average loading 

factors among the financial literacy dimensions, suggesting its limited role in moderating emotional influences. As a result, 

financial literacy in this study acts as a predictor moderator—having a direct effect on investment decisions but lacking significant 

interaction with emotional biases. Thus, Hypothesis 4 (H4) is not supported. These findings imply that other factors beyond 

financial literacy may be needed to effectively mitigate the negative impacts of emotional biases on investment decisions. 

 

CONCLUSION 

This study found that both cognitive and emotional biases have significant negative effects on investment decisions among young 

investors. Cognitive biases—such as conservatism, confirmation, representativeness, illusion of control, hindsight, anchoring, 

mental accounting, framing, and availability—were shown to disrupt rational decision-making, leading to suboptimal investment 

outcomes. Similarly, emotional biases—including loss aversion, overconfidence, self-control bias, status quo bias, endowment 

effect, and regret aversion—also negatively affect investment decisions. However, financial literacy plays a critical role in 

mitigating the negative impact of cognitive biases by helping investors better understand financial matters and avoid common 

reasoning errors. In contrast, financial literacy was found to be ineffective in reducing the influence of emotional biases, suggesting 

that additional strategies beyond financial literacy may be needed to address these emotional factors in investment decision-

making. 

Managerial Implication 

The findings of this study offer important managerial implications for financial institutions, investment advisors, and policymakers. 

Efforts to improve financial literacy programs should focus on enhancing investors' cognitive skills, particularly in recognizing and 

mitigating cognitive biases, as these have been shown to significantly affect investment decisions. Training programs should 

emphasize financial knowledge and critical thinking to strengthen rational decision-making among young investors. However, 

since financial literacy alone is not sufficient to reduce emotional biases, investment service providers may need to integrate 

behavioral coaching, emotional regulation strategies, or tailored advisory services to address emotional influences on investment 

behavior effectively. This dual approach can help investors, especially those in younger age groups, make more objective and 

prudent investment decisions. 



Investing Through Bias: How Financial Literacy Moderates the Impact of Cognitive and Emotional Biases on 
Investment Choices 

JEFMS, Volume 08 Issue 07 July 2025                                    www.ijefm.co.in                                                           Page 4838 

REFERENCES 

1) Adil, M., Singh, Y., & Ansari, Mohd. S. (2022). How financial literacy moderate the association between behaviour biases 

and investment decision? Asian Journal of Accounting Research, 7(1), 17–30. https://doi.org/10.1108/AJAR-09-2020-

0086 

2) Ahmad, M. (2021). Does underconfidence matter in short-term and long-term investment decisions? Evidence from an 

emerging market. Management Decision, 59(3), 692–709. https://doi.org/10.1108/MD-07-2019-0972 

3) Ahmad, M., & Shah, S. Z. A. (2020). Overconfidence heuristic-driven bias in investment decision-making and performance: 

Mediating effects of risk perception and moderating effects of financial literacy. Journal of Economic and Administrative 

Sciences, 38(1), 60–90. https://doi.org/10.1108/JEAS-07-2020-0116 

4) Akinkoye, E. Y., & Bankole, O. E. (2020). Effect of Emotional Biases on Investor’s Decision Making in Nigeria. International 

Journal of Business and Management Future, 4(1), 33–39. https://doi.org/10.46281/ijbmf.v4i1.548 

5) Al-Mansour, B. Y. (2020). Cryptocurrency Market: Behavioral finance Perspective. The Journal of Asian Finance, Economics 

and Business, 7(12), 159–168. https://doi.org/10.13106/JAFEB.2020.VOL7.NO12.159 

6) Ani, N. C., & Özarı, Ç. (2020). Behavioral Finance: Investors Psychology. Behavioral Finance, 11(1), 46–50. 

7) Armansyah, R. F. (2022). Herd Instinct Bias, Emotional Bias, and Information Processing Biases in Investment Decisions. 

Jurnal Manajemen Dan Kewirausahaan, 24(2), 105–117. https://doi.org/10.9744/jmk.24.2.105-117 

8) Atif Sattar, M., Toseef, M., & Fahad Sattar, M. (2020). Behavioral finance Biases in Investment Decision Making. 

International Journal of Accounting, Finance and Risk Management, 5(2), 69.  

https://doi.org/10.11648/j.ijafrm.20200502.11 

9) Audrey, T. (2021). Peran Investor Milenial di Indonesia dalam Kegiatan Investasi di Masa Pandemi Covid-19. 

10) Baihaqqy, M. R. I., & Sari, M. (2020). The Effect of Financial Literacy on the Investment Decision. Budapest International 

Research and Critics Institute-Journal, 3(4), 3073–3083. 

11) Baker, H. K., Kumar, S., Goyal, N., & Gaur, V. (2019). How financial literacy and demographic variabels relate to behavioral 

biases. Managerial Finance, 45(1), 124–146. https://doi.org/10.1108/MF-01-2018-0003 

12) Bankole, O. E. (2019). Influence of Cognitive Errors on Investor’s Decısıon Makıng ın Nıg. The Journal of Accounting and 

Management, 9(3), 5–12. 

13) Binekasri, Romys. (2024). Gen Z dan Milenial Dominasi Investor Pasar Modal RI.  

https://www.cnbcindonesia.com/market/20241028114222-17-583541/gen-z-dan-milenial-dominasi-investor-pasar-

modal-ri 

14) BPS. (2020). Jumlah Penduduk menurut Wilayah, Klasifikasi Generasi, dan Jenis Kelamin, INDONESIA, 2020 

15) Candraningrat, I. R. (2019). Analysis of Herding Behavior in the Indonesian Capital Stock Market. Proceedings of the 1st 

Aceh Global Conference (AGC 2018). Proceedings of the 1st Aceh Global Conference (AGC 2018), Banda Aceh, Indonesia. 

https://doi.org/10.2991/agc-18.2019.59 

16) Candraningrat, I. R., Salim, U., Indrawati, N. K., & Ratnawati, K. (2018). Influence of Framing Information and Disposition 

Effect in Decision of Investment: Experimental Study on Investor Behavior at Indonesia Stock Exchange Representative on 

Denpasar, Bali. 8(3). 

17) CAO, M. M., NGUYEN, N.-T., & TRAN, T.-T. (2021). Behavioral Factors on Individual Investors’ Decision Making and 

Investment Performance: A Survey from the Vietnam Stock Market. The Journal of Asian Finance, Economics and Business, 

8(3), 845–853. https://doi.org/10.13106/JAFEB.2021.VOL8.NO3.0845 

18) CFA Institute. (2021). CFA® Program Curriculum 2022: Level III.. Behavioral finance, capital market expectations and asset. 

allocation (Vol. 1). Wiley. 

19) Darmayanti, N. P. A., Wiagustini, N. L. P., Sri Artini, L. G., & Rika Candraningrat, I. (2022). Revisiting Investor Behaviour in 

Risky Investment Decision Making. Jurnal Minds: Manajemen Ide Dan Inspirasi, 9(1), 1–18.  

https://doi.org/10.24252/minds.v9i1.26690 

20) Dewi, M. I. B. L., & Wiagustini, N. L. P. (2022). STUDI FAKTOR YANG MEMENGARUHI PENGAMBILAN KEPUTUSAN 

INVESTASI SAHAM PADA INVESTOR DI KOTA DENPASAR. Buletin Studi Ekonomi, 79.  

https://doi.org/10.24843/BSE.2022.v27.i01.p08 

21) Dinata, M. P. (2022). Milenial dan Investasi (Part III): Memahami Psikologi Pembentukan Harga.  

https://www.djkn.kemenkeu.go.id/artikel/baca/15074/Milenial-dan-Investasi-Part-III-Memahami-Psikologi-

Pembentukan-Harga.html 



Investing Through Bias: How Financial Literacy Moderates the Impact of Cognitive and Emotional Biases on 
Investment Choices 

JEFMS, Volume 08 Issue 07 July 2025                                    www.ijefm.co.in                                                           Page 4839 

22) Fachrunnisa, O. (2018). Pengaruh Financial Literacy, Cognitive Bias, dan Emotional Bias terhadap Keputusan Investasi 

(Studi pada Investor Galeri Investasi Universitas Negeri Surabaya). 6. 

23) Fathin, N. A., & Hersugondo, H. (2022). The Role of Psychological and Social Factors on Investment Decisions of Retail 

Investors in Indonesia Stock Exchange. Jurnal Dinamika Manajemen. 

24) Fessler, P., Silgoner, M., & Weber, R. (2020). Financial Knowledge, attitude and behavior: Evidence from the Austrian 

Survey of Financial Literacy. Empirica, 47(4), 929–947. https://doi.org/10.1007/s10663-019-09465-2 

25) Garg, N., & Singh, S. (2018). Financial literacy among youth. International Journal of Social Economics, 45(1), 173–186. 

https://doi.org/10.1108/IJSE-11-2016-0303 

26) Ghozali, I. (2014). Structural Equation Modeling, Metode Alternatif dengan Partial Least Square (PLS) (4th ed.). Badan 

Penerbit Universitas Diponegoro. 

27) Gitman, L. J., Smart, S. B., & Joehnk, M. D. (2017). Fundamentals of investing (Thirteenth Edition). Pearson Education. 

28) Harms, T. (2021). Generation stupid or generation smart? An analysis of young investors in Germany and Austria. An 

Analysis of Young Investors in Germany and Austria (July 1, 2021). 

29) Hossain, T., & Siddiqua, P. (2022). Exploring the influence of behavioral aspects on stock investment decision-making: A 

study on Bangladeshi individual investors. PSU Research Review. https://doi.org/10.1108/PRR-10-2021-0054 

30) Jain, J., Walia, N., & Gupta, S. (2019). Evaluation of behavioral biases affecting investment decision making of individual 

equity investors by fuzzy analytic hierarchy process. Review of Behavioral Finance, 12(3), 297–314.  

https://doi.org/10.1108/RBF-03-2019-0044 

31) Jones, C. P., & Jensen, G. R. (2016). Investments: Analysis and Management (13th ed.). Wiley. 

32) Kadhum, H. J., & Saidi, H. K. (2022). Behaviroal Biases and Their Impact on Financial Performance in the Context of 

Financial Literacy: A Literature Review. World Bulletin of Management and Law, 11, 38–49. 

33) KSEI. (2024). Statistik Pasar Modal Indonesia Desember 2024. 

34) Kurnia, Erika. (2024). Investor Berusia di Bawah 30 Tahun Mendominasi  meski Nilai Aset Minim. 

https://www.kompas.id/artikel/investor-di-bawah-30-tahun-mendominasi-dengan-nilai-aset-kecil 

35) Leon, F. M., & Angie, A. (2020). Factors Affecting Financial Risk Tolerance on Young Investors in Indonesia. Indonesian 

Management and Accounting Research, 18(1), 48-61. 

36) Lie, R. L., & Wiagustini, N. L. P. (2020). The Effect of Financial Literacy And Sociodemographic Factors On Millennial’s 

Investment Decision-Making Behavior. International Journal of Economics and Management Studies, 7(7), 132–139.  

https://doi.org/10.14445/23939125/IJEMS-V7I7P116 

37) Lubis, A. N., Sadalia, I., Fachrudin, K. A., & Meliza, J. (2013). Perilaku Investor Keuangan. USU Press. 

38) Maya, Citta. (2020). Jumlah Investor di Bali Naik 1.000 Sebulan Ditengah Pandemi Covid-19.  

https://www.balipost.com/news/2020/06/12/129224/Jumlah-Investor-di-Bali-Naik...html 

39) Mertha Dewi, I., & Purbawangsa, I. B. A. (2018). PENGARUH LITERASI KEUANGAN, PENDAPATAN SERTA MASA BEKERJA 

TERHADAP PERILAKU KEPUTUSAN INVESTASI. E-Jurnal Ekonomi dan Bisnis Universitas Udayana, 1867.  

https://doi.org/10.24843/EEB.2018.v07.i07.p04 

40) Munisamy, A., Sahid, S., & Hussin, M. (2022). Exploratory Factor and Reliability Analysis of Financial Literacy Instrument 

to Assess Low-Income Groups in Malaysia. Journal of Social Economics Research, 9(1), 39–51.  

https://doi.org/10.18488/35.v9i1.2966 

41) Mushinada, V. N. C. (2020). Are individual investors irrational or adaptive to market dynamics? Journal of Behavioral and 

Experimental Finance, 25, 100243. https://doi.org/10.1016/j.jbef.2019.100243 

42) Nasution, D. A. D., Erlina, E., & Muda, I. (2020). Dampak Pandemi COVID-19 terhadap Perekonomian Indonesia. Jurnal 

Benefita, 5(2), 212. https://doi.org/10.22216/jbe.v5i2.5313 

43) Novianggie, V., & Asandimitra, N. (2019). The Influence of Behavioral Bias, Cognitive Bias, and Emotional Bias on 

Investment Decision for College Students with Financial Literacy as the Moderating Variabel. 9. 

44) Nusa Bali. (2024). Anak Muda Dominasi Investor Saham di Bali.  

https://www. nusabali.com/berita/162864/anak-muda-dominasi-investor-saham-di-bali. 

45) OECD. (2023). OECD/INFE 2023 International Survey of Adult Financial Literacy. 

46) Ogunlusi, O. E., & Obademi, O. (2021). The Impact of Behavioural Finance on Investment Decision-making: A Study of 

Selected Investment Banks in Nigeria. Global Business Review, 22(6), 1345–1361.  

https://doi.org/10.1177/0972150919851388 



Investing Through Bias: How Financial Literacy Moderates the Impact of Cognitive and Emotional Biases on 
Investment Choices 

JEFMS, Volume 08 Issue 07 July 2025                                    www.ijefm.co.in                                                           Page 4840 

47) Özen, E., & Ersoy, G. (2019). Chapter 7 The Impact of Financial Literacy on Cognitive Biases of Individual Investors. In S. 

Grima, E. Özen, H. Boz, J. Spiteri, & E. Thalassinos (Eds.), Contemporary Studies in Economic and Financial Analysis (Vol. 

101, pp. 77–95). Emerald Publishing Limited. https://doi.org/10.1108/S1569-375920190000101007 

48) Pompian, M. M. (2021). Behavioral finance and your portfolio: Managing your biases to make better investment decisions. 

Wiley. 

49) Pradhana, R. W. (2018). Pengaruh financial literacy, cognitive bias, dan emotional bias terhadap keputusan investasi 

(Studi pada investor Galeri Investasi Universitas Negeri Surabaya). Jurnal Ilmu Manajemen (JIM), 6(3), 108–117. 

50) Qosidah, N., & Purnama, K. D. (2025). BEHAVIORAL BIASES AND FINANCIAL RISK TOLERANCE: A COMPARATIVE ANALYSIS 

BETWEEN MILLENNIAL AND GEN Z INVESTORS IN EMERGING MARKETS. Jurnal Akuntansi dan Bisnis, 5(1), 1-14. 

51) Rachman, V. (2024). Warga Bali Kian Kesengsem Berinvestasi di Pasar Modal. https://swa.co.id/read/452047/warga-bali-

kian-kesengsem-berinvestasi-di-pasar-modal 

52) Rahadi, D. R., & Farid, M. (2021). Analisis variabel moderating. CV. Lentera Ilmu Mandiri, 7(2). 

53) Rahadu, Dedi Rianto. (2023). Pengantar Partial Least Squares Structural Equation Modeling (PLS-SEM). CV. Lentera Ilmu 

Madani 

54) Rahayu, S., Rohman, A., & Harto, P. (2021). Herding Behavior Model in Investment Decision on Emerging Markets: 

Experimental in Indonesia. The Journal of Asian Finance, Economics and Business, 8(1), 53–59.  

https://doi.org/10.13106/JAFEB.2021.VOL8.NO1.053 

55) Rahman, M., & Gan, S. S. (2020). Generation Y investment decision: An analysis using behavioural factors. Managerial 

Finance, 46(8), 1023–1041. https://doi.org/10.1108/MF-10-2018-0534 

56) Rasool, N., & Ullah, S. (2020). Financial literacy and behavioural biases of individual investors: Empirical evidence of 

Pakistan stock exchange. Journal of Economics, Finance and Administrative Science, 25(50), 261–278.  

https://doi.org/10.1108/JEFAS-03-2019-0031 

57) Rasuma Putri, N. M. D., & Rahyuda, H. (2017). PENGARUH TINGKAT FINANCIAL LITERACY DAN FAKTOR SOSIODEMOGRAFI 

TERHADAP PERILAKU KEPUTUSAN INVESTASI INDIVIDU. E-Jurnal Ekonomi dan Bisnis Universitas Udayana, 3407.  

https://doi.org/10.24843/EEB.2017.v06.i09.p09 

58) Safryani, U., Aziz, A., & Triwahyuningtyas, N. (2020). Analisis Literasi Keuangan, Perilaku Keuangan, Dan Pendapatan 

Terhadap Keputusan Investasi. Jurnal Ilmiah Akuntansi Kesatuan, 8(3), 319–332. 

59) Salerindra, B. (2020). DETERMINAN KEPUTUSAN INVESTASI MAHASISWA PADA GALERI INVESTASI PERGURUAN TINGGI 

DI SURABAYA DAN MALANG. 8. 

60) Sartika, F., & Humairo, N. (2021). Literasi Keuangan dan Faktor Sosiodemografi terhadap Keputusan Investasi melalui Bias 

Perilaku. Jurnal Ilmiah Manajemen dan Bisnis, 22(2), 164–177. https://doi.org/10.30596/jimb.v22i2.7766 

61) Senda, D. A., Rahayu, C. W. E., & Tri Rahmawati, C. H. (2020). The Effect of Financial Literacy Level and Demographic 

Factors on Investment Decision. Media Ekonomi Dan Manajemen, 35(1), 100. https://doi.org/10.24856/mem.v35i1.1246 

62) Septian, W., Hasnawati, S., & Hendrawaty, E. (2022). Impact of Behavioral Factors among Indonesian Individual Investor 

towards Investment Decisions during Covid-19 Pandemic. IOSR Journal of Economics and Finance, 13(1), 43–52. 

63) Silwal, P. P., & Bajracharya, S. (2021). Behavioral Factors Influencing Stock Investment Decision of Individuals. 

International Research Journal of Management Science, 6(1), 53–73. https://doi.org/10.3126/irjms.v6i1.42339 

64) Sudharma, I. W. P. A., & Primajana, D. J. (2025). DINAMIKA BEHAVIORAL FINANCE DI ERA PASCA PANDEMI COVID-19. 

Nusantara Hasana Journal, 4(9), 117-136. 

65) Sugiyono. (2022). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Alfabeta. 

66) Syarkani, Y., & Alghifari, E. S. (2022). The influence of cognitive biases on investor decision-making: The moderating role 

of demographic factors. Jurnal Siasat Bisnis, 183–196. https://doi.org/10.20885/jsb.vol26.iss2.art5 

67) Tandelilin, E. (2017). Pasar modal: Manajemen portofolio & investasi. PT Kanisius. 

68) Thomas, B., & Subhashree, P. (2020). Factors that Influence the Financial Literacy among Engineering Students. Procedia 

Computer Science, 172, 480–487. https://doi.org/10.1016/j.procs.2020.05.161 

69) Tradingview. (2025). IDX Composite Index. https://www.tradingview.com/ symbols/IDX-COMPOSITE/ 

70) Upadana, W. Y. A., & Herawati, N. T. (2020). Pengaruh Literasi Keuangan dan Perilaku Keuangan terhadap Keputusan 

Investasi Mahasiswa. Jurnal Ilmiah Akuntansi Dan Humanika, 10(2), 126–135. 

71) Weerawansa, S. R. S. D. K., & Morage, N. S. (2019). The Degree of Financial Literacy as a Deterministic Factor in Investment 

Decisions: Evidence from Colombo Stock Exchange (CSE) of Sri Lanka. Sri Lanka Journal of Economic Research, 7(1), 15. 

https://doi.org/10.4038/sljer.v7i1.39 



Investing Through Bias: How Financial Literacy Moderates the Impact of Cognitive and Emotional Biases on 
Investment Choices 

JEFMS, Volume 08 Issue 07 July 2025                                    www.ijefm.co.in                                                           Page 4841 

72) Wendy, W. (2021). EFEK INTERAKSI LITERASI KEUANGAN DALAM KEPUTUSAN INVESTASI: PENGUJIAN BIAS-BIAS 

PSIKOLOGI. Jurnal Ekonomi Bisnis dan Kewirausahaan, 10(1), 36. https://doi.org/10.26418/jebik.v10i1.43403 

73) Wiratmini, E. (2021). Investor Saham di Bali Naik 74,55 Persen hingga September 2021.  

https://bali.bisnis.com/read/20211022/538/1457007/investor-saham-di-bali-naik-7455-persen-hingga-september-

2021. 

74) Yuningsih. (2020). PERILAKU KEUANGAN DALAM BERINVESTASI (LABORATORIUM EXPERIMENT DAN FIELD EXPERIMENT) 

(1st ed.). Indomedia Pustaka. 

75) Zaleskiewicz, T., & Traczyk, J. (Eds.). (2020). Psychological Perspectives on Financial Decision Making. Springer 

International Publishing. https://doi.org/10.1007/978-3-030-45500-2 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


