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ABSTRACT: This study examined the perceptions of Grade 12 ABM students of Muntinlupa National High School toward steamed
potatoes as a healthy snack alternative. A quantitative-descriptive research method was used, and data were collected through a
survey questionnaire administered to 184 respondents selected using stratified random sampling. The gathered data were
analyzed using descriptive statistics, including the mean and standard deviation. Results showed an overall mean of 3.54 (Strongly
Agree), indicating that students have a highly favorable perception of steamed potatoes in terms of price, cleanliness, taste, and
appearance. The study concludes that steamed potatoes are well-accepted due to their affordability, cleanliness, and nutritional
value. It is recommended that future researchers explore new potato preparations and that schools offer steamed potatoes in
canteens to promote healthy eating. The findings imply that nutritious yet affordable food options like steamed potatoes can
enhance students’ health and academic performance.

I. INTRODUCTION

Background of the Study

Across the world, students face a common challenge when it comes to snack choices the easy availability of fried and processed
foods. Whether in Western or Asian schools, snacks like chips, fries, and other deep-fried options are often the most accessible
and preferred because of their taste and convenience. In fact, a global study involving 153,996 adolescents from 54 low- and
middle-income countries found that 55.2% consumed fast food at least once a week, with many reporting two or more times per
week (Pengpid & Peltzer, 2020). Studies have shown that frequent consumption of these foods can lead to poor eating habits,
decreased academic performance, and long-term health issues (Wansink, Just, & Payne, 2013). While some schools attempt to
offer healthier alternatives, they often struggle to convince students to make the switch.

This challenge reflects a deeper issue students’ food choices are often driven not just by hunger, but by perception and
habit. In a U.S.-based study, Wansink, Just, and Payne (2013) discovered that students were more likely to eat vegetables when
they were given creative or fun names, showing how taste perception and presentation play powerful roles in food preference.
Despite access to healthier food, many adolescents globally still opt for what’s familiar, flavorful, and fast. This behavior suggests
that promoting nutritious food must start with understanding the attitudes and motivations behind students' decisions.

In the Philippines, this pattern continues. Students are widely exposed to street foods and fried snacks like kwek-kwek, fish
balls, and fries sold near schools. Research by Agustin (2020) showed that Filipino senior high school students typically prioritize
taste, price, and cleanliness over nutritional value. Even with growing awareness about healthy eating, boiled or steamed snacks
often fail to gain popularity partly due to a lack of familiarity or appeal. These habits mirror the global trend and reinforce the
need to explore better strategies for making healthy foods acceptable and appealing to young consumers.

One promising alternative is the steamed potato. It’s a familiar ingredient, often seen in fries and chips, but steaming offers
a healthier way to enjoy it low in fat, high in nutrients, and customizable. However, since steamed snacks are less common and
visually less exciting than fried ones, the question remains: What do students actually think about it? This research aims to explore
the perceptions of Grade 12 students toward steamed potato as a snack option. By listening to their views, this study hopes to
guide improvements in the product and promote healthier, student-approved food choices in schools.
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Theoretical Framework

This study is anchored on the Theory of Planned Behavior (TPB) developed by Ajzen (1991). The TPB explains how individuals form
intentions and perform behaviors based on three key psychological components: attitude toward the behavior, subjective norms,
and perceived behavioral control. The TPB is widely applied in research concerning health, consumer behavior, and education,
making it relevant for analyzing Grade 12 students’ perceptions toward steamed potato.

Earlier, in the 1970s, Martin Fishbein and Icek Ajzen developed the Theory of Reasoned Action (TRA) to explain that behavior
is influenced by intention, which is shaped by attitudes and subjective norms. However, because TRA did not account for situations
where people lacked full control over their actions, Ajzen (1991) expanded it into the TPB by adding the concept of perceived
behavioral control (Norman, 2017). This made the theory more applicable to real-life behavior prediction.

Attitude refers to a person’s positive or negative evaluation of performing a behavior. In this context, it reflects students'
views on whether steamed potato is healthy, satisfying, or enjoyable to eat. If students have a favorable attitude toward it, they
are more likely to accept and try the product.Subjective norms refer to perceived social pressure how much students feel
influenced by what others (friends, family, or classmates) think they should do. Asare (2015) and Peters and Templin (2010) explain
that individuals are more likely to adopt behaviors that people close to them approve of. Similarly, Fattahi Ardakani, Sohrabi, and
Ramezani (2020) emphasize that social pressure strongly influences the likelihood of performing a specific behavior. Neuroimaging
studies by Zinchenko and Arsalidou (2017) further reveal that social norms activate brain areas linked to identity and reward,
suggesting that conforming to expectations is deeply rooted in both psychology and biology. Peters and Templin (2010) also
highlight that subjective norms can be shaped by both direct encouragement and subtle cues in the environment.

Perceived behavioral control refers to how easy or difficult an individual believes it is to perform a behavior (Ajzen, 1991).
In this study, this could include whether students find the steamed potato affordable, accessible at school, and easy to include in
their meals. Greater perceived control increases the likelihood of intention and actual behavior.

These three factors attitude, subjective norm, and perceived control combine to influence students' intention to try,
purchase, or recommend steamed potato. Understanding these can guide the product’s improvement, making it more appealing
and accessible to the target audience. Thus, the Theory of Planned Behavior provides a clear framework for interpreting students’
perceptions and aligning the product with their preferences. (See Figure 1).

CONCEPTUAL FRAMEWORK

Perceived
Subjective Norm Behavioral

Control

Students’ Perception

Product Improvement

Figure 1. Conceptual Framework based on the Theory of Planned Behavior

Statement of the Problem

Grade 12 Students’ Perceptions Towards Steamed Potato: Basis for Product Improvement This study tend to explore the
perceptions of Grade 12 ABM Students in MNHS (Muntinlupa

National High School) towards Steamed Potato as snack option in terms of price, physical

appearance, cleanliness, and taste. The goal is to gather meaningful insights that can serve as the basis for improving the product
and encouraging its acceptance among students

To guide this study, the specific questions were formulated:

1. What are the perceptions of Grade 12 learners of MNHS towards snack options in terms of:

1.1 Price,

JEFMS, Volume 09 Issue 01 January 2026 www.ijefm.co.in Page 53



Grade 12 ABM Students’ Perceptions Towards Steamed Potato: Basis for Product Improvement

1.2 Physical Appearance,
1.3 Cleanliness, and
1.4 Taste?
2. What are the possible recommendations that Grade 12 ABM Students of MNHS suggested for the improvement of
steamed potato products?

Significance of the Study

This research aims to contribute valuable insights not only to the development of a healthier snack product but also to the
individuals and groups directly involved in or influenced by the results.

The Researchers. Conducting this study serves as an opportunity to apply what they’ve learned in the classroom to a real-
world context. It sharpens their skills in data collection, analysis, and communication while also teaching them how to respond to
feedback and turn it into meaningful product improvements.

The students. The study is especially significant to students, who are the main consumers of school-based snacks. By sharing
their thoughts and preferences about steamed potato products, they are empowered to influence the kinds of food available to
them helping shape options that are both healthy and enjoyable. This promotes awareness and a sense of involvement in health-
related decisions.

The Teaching and Non-Teaching Personnel. Teaching and non-teaching staff, including advisers, school health personnel,
and canteen vendors, can use the findings to support school wellness programs and enhance food services. Understanding student
preferences allows them to promote healthier choices in a way that aligns with students’ tastes, bridging the gap between health
advocacy and actual behavior.

The Competitors. Other food vendors and small business owners may benefit from the study by gaining insights into student
perceptions. This can inspire product improvements, spark innovation, and guide marketing strategies focused on healthier
alternatives.

The Stakeholders. Beyond these direct groups, parents, school administrators, and health advocates may also find value in
the results. As indirect beneficiaries, they can use the findings to support initiatives and policies that encourage better eating
habits, leading to long-term improvements in student health, focus, and academic performance.

The Future Researchers. Future researchers may use this study as a foundation for exploring similar topics in food
innovation, student health, or consumer behavior. It can serve as a reference or starting point for developing improved
research methods and building upon existing findings.

Definition of Terms

1. Steamed Potato

A healthy snack made by steaming potatoes instead of frying them. It is the main product evaluated in this study based
on price, physical appearance, cleanliness, and taste.

2. Perception

The opinions or impressions of students toward the steamed potato based on their experience, senses, and preferences.
3. Price

The cost or amount of money students are willing to pay for the steamed potato, representing its affordability and value.

4. Physical Appearance

The outward look or presentation of the steamed potato, including color, size, texture, and packaging, which affects the
students’ interest in buying it.

5. Cleanliness

The students’ view of how sanitary and hygienic the steamed potato is during preparation and serving.

6. Taste

The flavor quality and overall palatability of the steamed potato as experienced by the respondents.

7. Respondents

The Grade 12 ABM students of Muntinlupa National High School who participated in answering the survey questionnaire.

8. Mean

The average of all responses in a specific category that represents the general perception of the students.

9. Standard Deviation (SD)

A measure showing how close or spread out the responses are from the average.

10. Stratified Random Sampling
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A method of selecting respondents by dividing them into groups or sections to ensure equal representation in the study.

Il. METHOD

Research Design

To gain a better understanding of how Grade 12 students perceive steamed potatoes, the researchers used a quantitative research
design and employed a descriptive method to collect and interpret data. Quantitative research is a powerful methodology
dedicated to the systematic collection and analysis of measurable data through structured surveys and statistical techniques (Jain,
2023; Sreekumar, 2023). This design was selected because it allows the researchers to gather measurable information from
students, and the descriptive method helps explain trends, preferences, and opinions based on their responses. According to
Creswell (2014), descriptive research is ideal when aiming to provide a clear picture of a specific group’s characteristics. By focusing
on student perceptions, the researchers aim to identify which areas of the product such as taste, texture, or presentation can be
improved.

The researchers will use the survey method as their main tool for data collection. A structured questionnaire will be
distributed to randomly selected Grade 12 students, making it easier to gather responses efficiently during free time or available
class hours. McMillan and Schumacher (2010) emphasized that surveys are a reliable way to gather standardized feedback from a
large group. The questionnaire will include Likert-scale items and open-ended questions to gather both numerical data and
suggestions. Once collected, the data will be analyzed using descriptive statistics such as frequency, percentage, and mean scores,
which will serve as the basis for potential product improvements.

Respondents of the Study

The respondents of this study are the Grade 12 Accountancy, Business, and Management (ABM) strand students of Muntinlupa
National High School (MNHS) for the School Year 2025— 2026. With a total population of 339 students, the sample size was
determined using Slovin’s formula at a 5% margin of error, which resulted in 184 respondents. To ensure fair and proportional
representation, the researchers employed a stratified random sampling technique, dividing the population by class sections
and randomly selecting respondents from each.

According to Taherdoost (2016), stratified sampling improves accuracy and reduces bias by guaranteeing that each subgroup is
represented.

From the computed sample size, respondents were distributed as follows: 32 students from ABM 1201, 32 from ABM 1202, 31
from ABM 1203, 31 from ABM 1204, 26 from ABM 1205,

and 30 from ABM 1206, totaling 184. These students were chosen because of their academic exposure to business-related
subjects, which makes them suitable to evaluate the steamed potato product. As Creswell (2014) emphasized, selecting
appropriate respondents enhances the validity of research, while Etikan and Bala (2017) note that stratified sampling reduces the
risk of selection bias in diverse populations.

Research Instrument
The main tool used in this study is a structured survey questionnaire designed to gather quantitative data from the respondents.
The questionnaire consists of two parts. The first part asks about the demographic profile of the students, including age, sex, and
section. The second part focuses on their perceptions toward steamed potato as a snack option in terms of price, physical
appearance, cleanliness, and taste.

To measure these perceptions, the researchers used a 4-point Likert scale: 4 — Strongly Agree, 3 — Agree, 2 — Disagree, and
1 — Strongly Disagree. This format eliminates a neutral option, encouraging students to provide more definite responses. The
instrument was carefully structured to capture both attitudes and suggestions, ensuring that the data collected will serve as a
sound basis for improving the steamed potato product and promoting its acceptance among students.

Data Gathering Procedure
To gather the necessary data, the following steps were followed

1. The prepared survey questionnaire was first submitted to the research adviser for approval. It was also checked
by a grammar expert and a business expert to make sure that the questions were clear, correct, and related to the SOP of the
study.

2. After receiving approval, the researchers counted how many respondents from each section would take part in

the survey using the slovin's formula, the total number of respondents needed was 185 individuals from the Gradel2 ABM
students of MNHS year 2025-2026.
3. Once the total number of respondents was finalized, reseachers used stratified sampling to determined how many
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grade 12 student is needed in each every section of G12 ABM students which consist of 6 section, from ABM 1201 to 1206, and
then printed copies of the approved survey questionnaires were prepared.

4. Finally, the researchers distributed the printed questionnaires to the identified respondents which is equivalent
of 185 respondent,and to guided them as they answered for data collection.

5. After collecting all the data, the researchers encoded and computed the results using Microsoft Excel to analyze
and interpret the gathered information accurately.

Data Analysis

Descriptive statistics were used in this study to answer the questions stated in the Statement of the Problem. The descriptive
statistics applied in the analysis include the following:

Mean:

According to Hurley and Tenny (2023), the mean, also known as the average, is computed by dividing the total sum of all values
by the number of responses in the dataset. Mathematically, it is the sum of all values divided by the number of observations. In
this study, calculating the mean responses from Grade 12 ABM students allows the researchers to quantify their overall
perceptions of steamed potatoes.

Frequency Distribution:

As explained by Young (2022), a frequency distribution is a table or graph that shows how often values occur within specific
intervals. It is commonly used in statistics to analyze quantitative data and visualize patterns, such as common responses or
dominant trends. In this study, frequency distribution is used to identify the most common responses of the Grade 12 students,
serving as a basis for product improvement.

By employing both the mean and frequency distribution, this study provides a comprehensive understanding of Grade 12 ABM
students' perceptions of steamed potato. The mean quantifies the average responses regarding product attributes, while the
frequency distribution highlights the most common opinions. Together, these analyses offer valuable insights for product
improvement, ensuring that the final product aligns with student preferences and market demands.

lll. RESULTS AND DISCUSSIONS

SOP 1: What are the perceptions of Grade 12 learners of MNHS towards snack options in terms of: price, physical appearance,
cleanliness, and taste?

Table 1. Overall Perception of Grade 12 ABM Students Toward Steamed Potato (All Sections)

Category Mean SD Verbal Interpretation
Price 3.53 0.55 Strongly Agree
Physical Appearance 3.51 0.55 Strongly Agree
Cleanliness 3.59 0.54 Strongly Agree
Taste 3.54 0.55 Strongly Agree
Overall Mean 3.54 0.55 Strongly Agree

The data above reveal that respondents strongly agree with the positive attributes of steamed potato as a school snack (overall
mean = 3.54, SD = 0.55). Among the indicators, cleanliness ranked highest (mean = 3.59), followed by taste, price, and physical
appearance.

This suggests that students view steamed potato as a clean, healthy, and tasty snack that is worth its price. These results
align with the findings of Wansink et al. (2013), who emphasized that visual presentation and cleanliness influence students’ food
acceptance and consumption.

Similarly, Agustin (2020) found that students’ food preferences are shaped by affordability and taste, supporting the present
study’s results that steamed potato appeals due to its cost- effectiveness and flavor.
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SOP 1.1-1.4: Section-Based Results
Table 2. Section-Based Perceptions of Steamed Potato

Section Overall Mean [SD Verbal Interpretation [Comments

ABM 1201 3.51 0.59 Strongly Agree None

ABM 1202 3.40 0.62 Agree “More flavors” (4 mentions)

ABM 1203 3.57 0.56 Strongly Agree “More flavors,” “Add toppings”

ABM 1204 3.66 0.48 Strongly Agree None

IABM 1205 3.38 0.63 Agree “More toppings,” “More sauce”

ABM 1206 3.76 0.42 Strongly Agree “More toppings,” “More dressing,” “Affordable price,” “More cheese,”
“Add corn”

Section-level results show that ABM 1206 had the highest overall mean (3.76), indicating strong agreement and a very
favorable perception of steamed potato. Meanwhile, ABM 1205 had the lowest mean (3.38), which still corresponds to agreement.
The comments collected across sections reflect a recurring theme — the need for more flavor and variety. Common remarks

” u

like “more toppings,” “more sauce,” and “add corn” suggest that while students appreciate the product’s cleanliness and
affordability, they desire improved taste and presentation.

These findings are consistent with Wansink et al. (2013), who reported that attractive and flavorful food presentation
increases students’ willingness to consume vegetables and healthy options. This reinforces that enhancing the visual and sensory
appeal of steamed potato can further boost its acceptance among students.

SOP 2: What are the possible recommendations that Grade 12 ABM Students of MNHS suggested for the improvement of

steamed potato products?

Table 3. Respondents’ Recommendations for Product Improvement

Suggestions Frequency (f) Percentage (%)
IAdd more flavors 6 3.26%

IAdd more toppings 5 2.72%
Improve/add more sauce or dressing 2 1.09%

IAdd cheese 1 0.54%

IAdd corn or salt & pepper 1 0.54%

No suggestions / Satisfied with the product 169 91.85%

Total 184 100%

As shown in Table 3, the majority of respondents (91.85%) provided no additional suggestions, indicating that most students were
satisfied with the steamed potato product. However, 8.15% shared specific recommendations to enhance the product’s flavor and
presentation.

The most common suggestions include adding more flavors (3.26%) and toppings (2.72%), followed by improving sauce or dressing
(1.09%). A few respondents also mentioned adding cheese, corn, or seasonings to make the snack more appealing.

These findings imply that while the overall reception of the product was highly positive, students appreciate variety and enhanced
taste factors that could further improve its marketability and acceptance among their peers.

IV. CONCLUSIONS AND RECOMMENDATIONS

Based on the findings of the study, the Grade 12 ABM students of Muntinlupa National High School have a highly favorable
perception of steamed potatoes as a school snack, particularly in terms of price, physical appearance, cleanliness, and taste. With
an overall mean of 3.54 (Strongly Agree), the results show that students find steamed potatoes to be clean, tasty, affordable,
and visually appealing, making them a healthy and satisfying snack option. While most respondents expressed satisfaction, a few
suggested adding more flavors, toppings, and sauces to further enhance the product’s taste and presentation. Overall, the study
confirms that steamed potatoes are well-accepted by students and have strong potential as a nutritious and marketable snack
within the school setting.

The researchers recommend that future studies explore new ways of preparing steamed potatoes and alternative variations
to improve their appeal and nutritional value. Students are encouraged to include steamed potatoes in their diet to support their
health and focus in school. Business owners may consider offering steamed potato dishes as a healthy and affordable food venture.
Meanwhile, schools and teachers are advised to include steamed potato products in canteen menus to promote healthy eating
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habits and contribute to students’ overall well-being.
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V. APPENDICES

Name: Labrador, Abegail A.
Address: #37 Ilaya St. Mendoza Compound Alabang Muntinlupa City

Email account: abbylabrador9@gmail.com
Contact number: 09567691221

PERSONAL INFORMATION
Age: 17

Date of birth: February 27, 2008
Civil status: Single

Nationality: Filipino

Religion: Protestant

Mother's name: Mercy Labrador
Occupation: N/A

Father's name: Abelardo Labrador
Occupation: Driver

Email address: abbylabrador9@gmail.com
Nickname: Abby

EDUCATION BACKGROUND

Elementary School : Alabang Elementary School

Junior High School : Pedro E. Diaz High School

Senior High School : Muntinlupa National High School (MNHS)
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Name: Labaco, Rain Mark C.
Address: Block 10 Lot 25 Alamanza I, Ts Cruz subdivision, Las Pinas Clity

Email account: rainmarklabacoS@gmail.com
Contact number: 09814396388

PERSONAL INFORMATION

Age: 17

Date of birth: Maxych 19,2008

Civil status: Single

Nationality: Filipino

Religion: Roman Catholic

Mother's name: Dolores Cruzado
Occupation: N/A

Father's name: Roldan Macallan Labaco
Occupation: Security Guard

Email address: rainmarklabacoS@gmail.com
Nickname: Rm

EDUCATION BACKGROUND

Elementary School: Annex Elementary School

Junior High School: Lydia Aguilar National High School
Senior High School: Muntinlupa National High School (MNHS)

Name: Calapatan, Christoper James A
Address: Blk 15 Lot 39 41 A Drachma S¢t, Villa Carolina 1 Tunasan Muantinlupa Clity

Email Account: cjcalapatan3@gmail.com
Contact Number: 09959320182

PERSONAL INFORMATION

Age: 18

Date of birth: NMay 4, 2007

Civil Status: Single

Nationality: Filipino

Religion: Roman Catholic

Mother's Name: Calapatan Concesa A.
Occupation: House wife

Father's Name: Calapatan Emervito H.
Occupation: Government Emploveo/PAGASA
Email Address: cjcalapatan3@gmail.com
Nickname: C'j

EDUCATION BACKGROUND

Elementary School: Muntinlupa Elementary School

Junior Highschool: Tunasan National Highschool (TNHS)
Semniory Highschool: Muntinlupa National Highschool (MNFHS)
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Name: Bas, Noveimari E,
Address: Patdu comp. Camella st. Putatan Muantinlupa City

Email Account: N/A
Contact Number: 09317959685

PERSONAL INFORMATION
Age: 17

Date of birth: November 25 2007
Civil Status: Single

Natiomnality: Filipino

Religion: Born Again Christian
Mother's Name: Marby Rose Bas
Occupation: House wife
Father's Name: Envigue Bas
Occupation: Chief

Email Address: N/A

Nickname: N/A

EDUCATION BACKGROUND

Elementary School: Soldiers Hills Elementary School

Junior Highschool: NMuntinlupa National Highschool (MNHS)
Senior Highschool: Muntinlupa National Highschool (MNHS)

Name: Arciaga Cherish Jewel
Address: Por Site Bruger Putatan Muntinlupa City

Email Account: arciagacherishjewel@gmail.com
Contact Number: 09383638133

PERSONAL INFORMATION
Age: 17

Date of birth: January 12, 2008
Civil Status: Single

Nationality: Filipino

Religion: Catholic

Mother's Name: Jonalyn Dela Cruz
Occupation: N/A

Father's Name: Clarence Arciaga
Occupation: Pepsi Checker

Email Address: @arciagacherishjewel
Nickname: Jewel

EDUCATION BACKGROUND

Elementary School: Putatan Elementary School
Junior Highschool: Tunasan National Highschool
Senior Highschool: Muntinlupa National Highschool
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Name: Degamo, Allens Nicole
Addyess: Camella St Patda Compound Puatatan Muaontinluapa Ciey

Email account: nicoleallenogmail.com
Contact numbey: 09092652376

PERSONAIL INFORNMATION
Age: 17

Date of bhirth: October 10, 2008

Nationality: Filipino

Roligion: Cathholic

Nother's name: Ladsyiyvn Dogamo
ODccupation: Houxe wife

Father's name: Alvin Degamo
Occupation: C'onstruction (smaason)
Emaill address: nicoleallenGogmaill.com
Nickname: ALLEN

EDUCATION BACKGROUND

Flementary School: Lakeview Integrated School (1.IS)
Junior Highschool: akeview Integrated School (LLIS)
Semnior Highschool: NMuntinlupa National highschool (NMNFFES)

Name: Rebay, Cristina E.
Address: Phase 2 Block 11 Lot 41 Vicente Tensuan Street, Poblacion Southville 3,
Muntinlupa City

Email account: rebaycristina0@gmail.com
Contact number: 09936634995

PERSONAL INFORNMATION
Age: 17

Date of birth: June 21, 2008
Civil status: Single

Nationality: Filipino

Religion: Catholic

Mother's name: Rebay. Glenda
Occupation: Massages Therapy
Father's name: Rebay. Restituto
Occupation: N/A

Email address: rebaycristinal0@gmail.com
Nickname: TINA

EDUCATION BACKGROUND

Elementary School : Poblacion Elementary School (POBES)
Junior High School : Poblacion National High School (PNHS)
Senior High School : Muntinlupa National High School (MNHS)
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v
AR
Name: Brian Pastoral
Address:Acacia compound south greenheights village, putatan muntinlupa city muntinlupa NCR Philippines
Email account:brianpastoral@gmail.com Contact Number:09358392458
Personal Information Age: 17
Date of birth: December 2, 2007 Civil status: single
Nationality: filipino Religion: Roman Catholic

Mother's Name: Ma. Angelica M. Pastoral occupation: hair dresser, nail technician Father's Name: Gabriel F. Pastoral
Occupation: Tricycle driver Nickname: bri, brian

Education Background
Elementary School: Lakeview Integrated School Junior High School: Ajos National High School Senior High School: Muntinlupa

Name : Agurin, Karell Chelsea F.
Address : Purokl. Marquez Compound, Putatan, Muntinlupa City

Email account : karellagurin0l(@gmail.com
Contact number : 09853790925

PERSONAL INFORMATION
Age:17

Date of birth : December 31, 2007
Civil status : Single

Nationality : Filipino

Religion : Catholic

Mother's name : Bella Agurin
Occupation : house wife

Father's name : Rogelio Agurin
Occupation : Sanitary Truck Driver
Email address : karellagurin0l@gmail.com
Nickname : Kc

EDUCATION BACKGROUND

Elementary School: Putatan Elementary School(PES)

Junior Highschool: Tunasan National High School(TNHS)
Senior Highschool: Muntinlupa National highschool (MINHS)

National High school
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Name: Francisco, Hazelyn
Address: Masaysay RD Southridge 3 Tunasan Muntinlupa Clity

Email account : hazelynfranciscod47@gmail.com
Contact numbey : 09923198399

PERSONAL INFORMATION
Age: 18

Date of bivth: October 31,2006
Civil status: Single

Nationality: Filipino

Religion: Catholic

Mother's name: Francisco, Marilyn
Occupation: House wife

Father's name: Framcisco,Celso
Occupation: N/A

Email address: hazelynfranciscod47@gmail.com
Nickname: esel

EDUCATION BACKGROUND

Elementary School: VHES Elomentary School (VHES)

Junior High School: Poblacion National High School (PNHS )
Senior High School: Muntinlupa National High School (MINHS)

Survey Questionaire

SURVEY QUESTIONAIRE

SECTION: AGE: SEX:

IH.CUSTOMER'S FEEDBACK AS TO PRICE, PHYSICAL
APPEARANCE, CLEANLINESS, AND TASTE

Dirmction Check () the Box Thal Cormesponds 10 your answars in the following
questions Uses the Likeort scale Gelow:

Reasponsoea:

“a strongly Agres (5a)

3 - agroo (A)

2 - Disagres (D)

1 =« Strongly Disagrees (SO)

| SECTION | STATEMENTS RATING SCALE:
' 2 ) “
AL The price of stsarmscd potota s affordatie for
A P SO0 O ool stuce s

AD Thes Goartion slee of Kteamad POTo e wodt is

Price
a Prysical L T e L e e Y (1 [
A ane F o
B4 The o P of pimoried potato

13 INg
MG 1T SIS thve

c C.8 The stocmed polcato i prapersct in o e and
Cloaninmss DONIRDINY PEvar s

L0 The pacsaging Of BIsarniind otnta sossrms
clamriiryees el sofeily,

O Toante D07 THo St@armwsd [SOtato P (0 snjoy Gtite fovos

L8 TV IOy ) Dostoio e frvots TG Ovsd sativfying
AN othes anocce.

. SUGGESTIONS

Dirwction Kindly write your answar Briafly

CNROT WO FOONE Y On) B STOOIT ) PROTOTo Imane
oMun?

10 WHGT (BCOTITBOCiENiNICOn Exrm Yol sugoeeet 1o
EVErOYE stmarrect EOtto producte (Naevor,
POURDSAG, Brecw Glootitess elo)r
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Validation Form

1)

b
N7

Grade 12 ABM Students’ Perceptions Towards Steamed Potato: Basis for Product Improvement

Republicoftho Philippines
Departmentof Education
NATIONAL CAPITAL REGION
Schools Division of Muntinlupa City
MUNTINLUPA NATIONAL HIGH SCHOOL
vmomoumrogmm QUESTIONNAIRE
Name of Validator : M : ﬁm .
Highest Educational Attainment : 0'/7 o)
Position Held/Years of Service : 7?4 Fé il
Field of Speclalization Mapagenrut
Signature L

Directions: Please indicate your degree of agreement or disagreement on the
statements provided below by encircling the number which corresponds to your

best to your judgment.

4~ StronglyAgree 3~ Agree 2~ Disagree 1~ Strongly Disagree

Criteria.

4

3

2

easy to follow.

1. The instructions or directions in the instruments are meaningful and

(

\ A

Problem.

2. The items in the instrument are aligned with the Statement of th1

A\

3. The items in the instrument are current and relevant.

and unambiguous manner.

4, The items in the instrument are worded in a specific, clear, concisg

W [y

definite, consistent and not conflicting.

5. The items on the instrument can elicit responses which are stable,

)

measured,

6. The items in the Instrument can obtain depth to constructs bei

A

7. The items are nelther too narrow nor limited In its content.

NN

No/FoxNo.: 88868268

www.ijefm.co.in

NBP Reservation, Type C Poblacion, Muntinlupa Oty
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Republicof the Philippines
Departmentof Education

NATIONAL CAPITAL REGION

Schools Division of Muntinlupa City
MUNTINLUPA NATIONAL HIGH SCHOOL

8. The instrument has an appropriate sample of items for the construct
being measured.

9. The responses to the scale show a reasonable range of variation.

10. The layout or format of the Instrument s technically sound.

N\ %‘\ \&

Remarks/Recommendations:

Ay gad.

Overall Rating
Please ( ) appropriate rating.
—__Approved to be used as presented
— Approved 10 be used with revision as indicated
— Disapproved, the researcher must make another set of guide questions

HW

D"’ED / NBP Reservation, Type C Poblacion, Muntinlupa ity
mfgfm : one No / Fax No.: 8-886-62-60

S MAGORS PPl natlhs@gmail com
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Repnblic of the Philippines

Pepartment of Education
NATIONAL CAPITAL REGION
Schools Division of Muntintupa City
MUNTINLUPA NATIONAL HIGH SCHOO1,

VALIDATION TOOL 83 THE QNNAIRE
Name of Validator . CarmrC -Mlﬂb

Highest Educational Attainment : "‘i% wars
Position Held/Yearsof Service ;L €0 |
Field of Specialization : '%F\w’ﬁm % MaregopmenS
. ' 7 J

Directions: Pleasehﬂiuleyowdewo/wmtordimgmtondxﬁemm
provided below by encircling the number which corresponds to your best to your judgment.

4-Strongly Agree  3-Agree  2- Disagree |- Strongly Disagree

Criteria 3(2]1

I. The instructions or directions in the instruments are meaningful and easy 3l2l1
to follow.

2. The items in the instrument are aligned with the Statement of the 32
Problem.

3. The items in the instrument are current and relevant.

4. The items in the instrument are worded in a specific, clear, concise and
unambiguous manner.

5. The items on the instrument can elicit responses which are stable,
definite, consistent and not conflicti

6. The items in the instrument can i nstructs bei
T obtain depth to co being

7. _The items are neither too narrow nor limited in its content.

8. The instrument has an appropriate sample of items for the construct being
measured.

9. mmmmwﬂnmlcshownmsomblemofnﬁaﬁon.
10. The layout or format of the instrument is technically sound.
mendations:

Remar

Overall Rating
Please M}a]) appropriate rating,
Approved to be used as presented
Approved to be used with revision as indicated
—_ Disapproved, the researcher must make another set of guide questions

D")ED o b # Muntinlupa National High School
N NBP Reservation, Type C Poblacion, Muntiniupa City
MATATAG €& Telephone No/ Fax No,: 88868268
— BACOWG pri AL

= B muntnatihs@gmall.com

S ||| &l @ |aD |Gl
(58]

WG v ey W

L LS B L
o e B el B
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™ 3 3
By, o

-

Repnblic of the Philippines

Department of Education
NATIONAL CAPITAL REGION
Schools Division of Muntinlapa Clty
MUNTINLUPA NATIONAL HIGH SCHOOL, l

-

VALIDATION TOOL FOR THE SURVEY QUESTIONNAIRE

Name of Validator e Ruvh o ALCARTA A,
Highest Educational Attainment : _Ww WAy,

Position Held/Years of Service : :m

Field of Specialization H
Signature ¢ jm

Directions: Please indicate your dcgl&e of agreement or disagreement on the statements
provided below by encircling the number which corresponds to your best to your judgment.

4 —Strongly Agree 3 - Agree 2 - Disagree - Strongly Disagree

Criteria 41321
1. The instructions or directions in the instruments are meaningful and easy |7
41312]|1
to follow.
2. The items in the instrument are aligned with the Statement of the
Problem. 4431211
3. The items in the instrument are current and relevant. 4431211
4, ﬂnimhlhcmmlmwdedinaspeciﬁc.clw.concixand@ 302l
unambiguous manner,
5. Theitemsonlhcinstmmcmunclm(maponscswhmhmsublc.g 3|21
definite, consistent and not conflicting.
6.Thcitcuuln!heinmumemunobmindepthloconmuasbdns@ 3021
measured. =
7. _The items are neither too narrow nor limited in its content. 4131211
8. mhmmtumlmpdawmpleofhumfonheeonﬂnmbcing@ 3|21
| 9. The responses to the scale show a reasonable range of variation. € EIEIN
10. The layout or format of the instrument is technically sound. @@i3(2]1
Remarks/Recommendations:
QMJ‘ALL
Overall Rating
Please check (1) appropriate rating.
Approved to be used as presented

= Approved 1o be used with revision as indicated
Disapproved, the researcher must make another set of guide questions

T —
Dﬂ')ED s bz @ Muntiniupa National High School
a NBP Reservation, Type C Poblacion, Muntinlupa City
MATATAG R relephone No / Fax No.: 8.886-82-68
m— m— Puireias

B muntnatihs @gmall com
Tally Sheet
Respondent ID Section A. B. C. D. Comments
Price Physical Cleanlin ess |Tas te

Appearan ce
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LA

10

11

12
13

17

18

19

20

21

22
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ABM
1201

A BN
1201

ABM
1201

ABM
1201

ABM
1201

A BN
1201

ABM
1201

ABM
1201

ABMN
1201

ABMN
1201

ABM
1201

ABM
1201

ABMN

1201

1201

ABMN
1201

ABN
1201

AN
1201

AN
1201

AN
1201

ABEMN
1201

ABN
1201

AN
1201

ABRMN
1201

ABN
1201

AN
1201

AN
1201

1201

AN

www.ijefm.co.in

™Mo

More toppings

™No

™No

™Mo

™No

™Mo

™o

™No

™No

™Mo

™o
™Mo

™o

™o

™o

™o

™o

™o

™o

™o

™o

™o

COITIITIErTE

CotTIrTIETIE

COITIITIETIE

COITIITIErTE

CorTIrTeErt

COoITIrTyert

COITIITIETIE

COITIITIETTE

CorTIrTeErt

COoITIrTyert

COITIITIETIE

COITIITIErTE

CIOTTArTLE TNt

T T IE TNt

COIIAr eyt

CIOTTAIr T e TNt

SOOI TLETNE

COTTETTLETET

COTTIrTIE TNt

COIIAr eyt

COTIAIr T et

SOOI TLETNE

hiore flanors

™o

™o

™o
™o

CIOTTAIr T e TNt

SOOI TLETNE

CIOTIAIr T e TNt

CIOTTArTLE TNt
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29

30

31

32

33

38

39

0

41

42
43

47

48

49

Lh
LN

JEFMS, Volume 09 Issue 01 January 2026

1201

ABMN
1201

AN
1201

ABMN
12022

ABMN
12022

ABMN
12022

ABMN
12022

ABMNI
12022

ABMN
12022

ABMNI
12022

AN
1202

ABMN
12022

ABMN
12022

ABMN
12022
ABMN
12022

ABMN

1202

ABMN
1202

ABMN
1202

ABMN
1202

ABMN
1202

ABMN
1202

ABMN
1202

ABMN
1202

ABMN
1202

ABMN
1202

ABNI
1202

ABMN
1202

ABMN
1202

ABMN
1202

ABMN
1202

ABMNL

4

4

4

3

4

4

3

3

4

4

4

4

4

4

3
4 4
4 3
3 3
3 4
3 4
3 3
4 4
4 4
4 4
4 3
4 3
4 3
3 4
4 4
3 4
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™o cotrsreryt

™o cotrmrierst

™o cotrumriert

™o cotrererrt

hiore dressing

™o cotrEriesnt

™o cotrsrerrt

™o cotrriernt

™o cotrreryt

™o cotrmrierst

™o cotrumriert

™o cotrererrt

™o corrmriert

™o corrmriert

Mo comnument

MNo cotyprment

Mo comament

Add =alt and

Mo commmment

Mo comument
Mo commment
Add toppings
MNo comament
MNo commment

Mo comament

Affordable

Add more sauce

IMNo comament

MNo comrment
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a0

&1

a2

63

68

o9

T

71

T2
73

T4

=]

7T

T8

T

80

81

=17

87
8B

1202

ABMN
1202

ABMN
12022

ABMNMNI
1203

ABMNI
1203

AN
1203

ABMN
1203

ABMNI
1203

AN
1203

ABMN
1203

ABNI
1203

ABMN
1203

ABMNI
1203

ABMNI
1203
ABMN
1203

ABMNMI

1203

ABNML
1203

ABNL
1203

ABMN
1203

AN
1203

ABMNL
1203

ABNM
1203

AN
1203

ABMN
1203

AN
1203

ABNL
1203

ABMNL
1203

ABNML
1203

ABNL
1203

ABMN
1203

ABM

Mhore cheese

™o

™o

™Mo

™o

™o

™o

™o

™o

™o

™o

™Mo

™o

™o
™o

COIIIrTIery

CIOTIIITIETt

COTTAITLE TN

CIOTIITIETNT

COTIIITIETt

COIIIrTIeryt

CIOTIIITIEeTT

COTTAITLE TN

COTTITTIETNT

CIOTIIITIETt

COTTAITLE TN

CIOTIITIETNT

COTITIETNT

COTIIITIETt

No commtreert

INo comrreert

INo cormrreerat

INo cofrtreetut

Add cormn

INo cofrtreetut

INo commrreeryt

INo commtreert

INo comrreett

INo cormrreerat

No commtreert

INo comrreett

Add rmore
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B0

oS

oy

o8

oo

e ln ]

101

102
103

103

105

1046

107

108

109

110

111

112

113

114

11=

114

117
118
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1203

AN
1203

AN
1205

AN
1203

AN
1204

AN
1203

AN
1203

AN
1204

AN
1203

AN
1204

AN
1203

AN
1204

AN
1203

A EMNL
1204

AN
1203

AW

120

AN
1204

AN
1204

AN
1204

AN
1204

AN
1204

AN
1204

AN
1204

AN
1204

AN
1204

AN
1204

AN
1204

AN
1204

AN
1204

AN
1204

ANI
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flavors

INo commurrert

INo cormrirreerit

INo commurrert

Add cormn

INo commurrert

A fFFordable arnd

st

INo commrreerit

o corritreerit

Ddlore sanrce

No oommurrert

INo cormmitreerit

INo commurrert

INo commrreerit

No oommurrert

INo corrrrverat

I3 INo
T NHo
I3 INo
4 ITNo
4 ITNo
4 ITNo
T INHo
T INHo
4 ITNo
T INo
T INHo
4 ITNo
4 ITNo
3 INo
2 Mo

COTTEr e TNt

SOOI TSN

COTTEr e TNt

SOOI TSN

SOOI TSN

SOOI TSN

SOOI TSN

SOOI TSN

TN TS TN

OIS TN

SOOI TSN

TN TS TN

TN TS TN

COTTNT TS TN

TN TS TN
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131

132
133

134

135

135

1327

138

139

140

141

142

143

144

145

1444

147
148
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1203

AT
1203

AENT
1204

ABSNT
1203

ATESNT
12049

AEBENT
1205

AN
1205

AT
1205
AEBENT
1205
AN
1205
AN
1205
AN
1205
ABENT
1205

AENT
1205

AFSNA
1205

AJENA

1205

AN
1205

AN
1205

AN
1205

ABNT
1205

AN
1205

AN
1205

ABMNT
120%

ABMNT
1205

AN
1205

AN
1205

AN
1205

AN
1205

ABNT
1205

AN
1205

AR

=

Y

=

3

-%

3

3

=3

3

3

3

%

3

%

3
3
3
=
=
3
=}
=
=
=
3
3
=
=
3
3
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No

No

™No

No

No

COIRARETRCTIT

COTrErT et

COIMIIICILT

COTYMIIent

CoOrirryesit

Add more
checse

No

No

™No

No

No

No

No

No
NOo

COTYIrTIeIAl

COTnrIveIat

COTXEX e

cCoOoITmIrIient

COITXITTLeIT

COTIIrIIeTal

COIAIACNT

COITITIleTit

COImIIent

4 INo

4 INo

SOOI T LETNT

SOOI T LETNT

CIOTTITTLE TN

CIOTTITTLE TN

CIOTTIrTLETNT

SOOI T LETNT

COTTIE T TN

CIOTTIrTLETNT

CIOTTIrTLETNT

SOOI T LETNT

CIOTTITTLE TN

CIOTTITTLE TN

CIOTTIrTLETNT

CIOTTIrTLETNT

SOOI T LETNT
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=]
A
L

151

162
163

164

165

166

167
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172

173

174

175

176

177
178
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1205
AN
1205
AN
1205
ABMNT
1205
ABMN
1205
ABMN
1205
AN
1206
AR
1206
AN
1206
AN
1200
ABMNT
120
ABMN
1206
ABMNT
1206
AN
1206
AR
1206

ABMN

1206

ABN
1206

ABN
1206

AN
1206

AN
1206
AN
1206
ABN
1206
AN
1206
ABNT
1206
ABN
1206
ATBN
1206
ABN
1206
ATBN
1206
AT
1206
ABN
1206
ABN

-3
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™o

o

Iwow

Iow

I™ow

™o

™o

o

Iow

I™ow

™o
o

CIOITI ST

CIOTTA TSI

COITIE e TN

CIO TSI

CIOITI ST

CIOITIT ST

CIOITI ST

CIOITI ST

CIOTTA TSI

COITIE e TN

CIOITIE e TN

CIOITI ST

CIOITIT ST

CIOITI ST

CIOTTA TSI

No cormument

No

COoOtTuICent

INO cornrrent

NoO cornzrent

No comment

NO cormrnent

NoOo corruanient

No comunent

INo cornzruent

No comument

INO corrmzrieat

No corrmrnent

Add dressing

No cormuncnt

No cotranent

Page 74



Grade 12 ABM Students’ Perceptions Towards Steamed Potato: Basis for Product Improvement

1206
ABM

179 1206 3 3 3 3 No comument
ABM

180 1206 3 4 4 3 WNo comument
ABM

181 1206 3 3 4 3 No comument
ABM

182 1206 3 3 3 4 No comument
ABM

183 1206 4 4 3 4 No comument
ABM

184 1206 3 4 4 3 No comment

Summary of Overall

Results
Standa
rd Verbal
Category Weighte  Deviati Interpretat
d Mean on ion
Price Strongly
3.53 0.55 Agree
Strongly
Physical Appearance 3.51 0.55 Agree
Strongly
Cleanliness 3.59 0.54 Agree
Strongly
Taste 3.54 0.55 Agree
Strongly
Overall Mean 3.54 0.55 Agree
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* BUSINESS EXPERT VALIDATION

= ENGLISH EXPERT VALIDATION

Documentation
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There is an Open Access article, distributed under the term of the Creative Commons
Attribution — Non Commercial 4.0 International (CC BY-NC 4.0)
(https://creativecommons.org/licenses/by-nc/4.0/), which permits remixing, adapting and
building upon the work for non-commercial use, provided the original work is properly cited.
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